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actually less than the cost of the 
shirt boards you fold them around 


and the customer throws away! 


THE STARCH THAT MADE Sizine PRACTICAL 


2 


3 Guaranteed 50% VELVET WHEAT 
THE HURON MILLING COMPANY, ‘9 PARK PLACE, NEW YORK CITY 7 
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COTTONBLOSSOM TEXTILES 


GO EVERYWHERE ... 


America's best known laundry textiles are con- covered that Colonel Cottonblossom’s laundry textiles 
stantly on the move... going into more and more give complete satisfaction. Take advantage of the 
laundries and dry cleaning plants . . . making work reliable and prompt shipping schedules offered by 
easier, more economical. For these plants have dis- Southern Mills. Order from your jobber today. 


* Cotton Nets * Nylcot Nets _ % Cover Duck 


% Press Pads and Covers % Padding 
* Flannel w Feed Ribbons 


* Wondress Ironer Pads 


Southern Mills’ Textiles are manufactured on Colonel Cottonblossom’s 
own looms and distributed through your favorite supply jobber.’ 


SOUTHERN MILLS, INC. 


585 Wells Street, S. W. Telephone WAlnut 1100 
ATLANTA. GEORGIA 


CHICAGO 54. LOS ANGELES 7, CALIF. _ DALLAS 1. TEXAS 
10-109 Merchandise Mart 3783 S. Broadway Unt 515 
Phone Delaware 7.5183 Phone Adams 0664 Phone Riverside 6051 Phone Woodward |-9673 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 


| 

| 
| 
| 

| 
| | 
| 
| 
4 
ay 
2 
NEW YORK 7. N. 
COTTONBLOSSOM 
233 
Phone Beekman 3-9260 mate 
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An Eprren’ss Meanpenines 


AYBE we should change the title of this 
column to “Dope From Washington,” or 
some such name. Aw much as we hate to see 
that merry-go-round get started agaim, it looks 
/ as if it is getting under way, regardless of 
- LAUNDRY | whether we like it or not. The time is fast 
approaching when oner again you will decade 
JOURNAL | a problem not on what good business judg- 
ment telle you to do, but according to the 
governmental rules and regulations covering 
the subject 
Already there have been industry committee 
meetings in Washington and there are others 


WAYNE WILSON NED WINTERSTEEN ° scheduled. These are for developing plans 


JOHN J. DUNN eeseciete ediver rather than to attempt to get regulations writ- 
c lege tan ten or changed. The consideration to be given 
Reuben H. oe LOU BELLEW — our industry will depend upon our being able 
Corporation. Entire J. G. BERGER to show its potential contribution to the armed 
contents covered by P. GREENE serviees, its use durimg a catastrophe, and the 
general copyright. All place it fille in mamtaiming civilian health and 
rights reserved. R. A. NELSON ot oder morale 


To establish the first pomt it is necessary that 
the laundry and cleaning capacity of this coun- 
try be known—not just the capacity of mem- 
bere of the trade associations, but all caparity 
REA ’ You should soon receive a questionnaire asking 

DER S GUIDE for plant information, It may look formidable, 
but if you think it ix bad, you should have 
seen the original. Fill in this questionnaire as 
VOL. LVII, No. 8, AUGUST 15, 1950 quickly and as accurately as possible and re- 
turn it to the address shown on the form 

This information will be compiled by areas 
not plants When it ix completed it will be 


Features , 
posmble for the planners in Washington to 
Persenelized Calenders By john 3 Dunn 9 know just how much laundry, linen supply, or 
Cleaning identification Werks in Laundry By Weyne Wikon 10 drycieaning servive can be produced in any 
Leading @ Truck in 10 Minutes By John J. Dunn 14 district, so that they can govern themselves 
Seves Five Operators accordingly 
Rovtemens Monthly Contests By Jt. Webb 30 Wherever posible the local laundryowner 
Chicage Ovting By low Bellew 40 groups should plan on seeing that the mihitary 


All-American Conte at Colerede Springs By William & Poimer 42 forces get what they need in the way of service 
Along these lines it should be pointed out that 


se 

64 the restrictions of the Walsh-Healy Law do 
es not apply to laundry and drycleaning service, 
70 


but probably would apply to contracts for dye- 

Eventually you will receive a copy of the 
brief that is being filed with the National 
Security Resources Planning Board showing 
the essentiality of our industry. It may be sev- 


Serving Miami's Particvier People By Minette Warren 


° “ eral weeks before you get your copy, but when 

How te Use Space By J. Dunn 
, it arrives, study it, see that the local draft 
board gets a copy, and any other local regulat- 
ing authorities. If the laundry industry is to 
t an naiderat th brief t ive 
any consideration, this brief must receiv 

leundry News Motes 3 

the widest posable distribution to the places 


where it will do the most good 


Departments All of this is being done so that our industry 


will eomtinue to be able to serve its useful 
Editera! 6 News Notes from the Allied Trades 76 function, not for the purpose of getting ad- 
Rhapsody in Bellew 20 4306Obitveries ee vantage over any other industry or group 
Business Trends 7) index te Advertisers Wayne Wilson 


STARCHROOM LAUNDRY Published by the Trade Div. of The Reuben H Corp. Publication 
States areca per year, per year Cc 35 cent: for Gurde- 
book which & $1.00 per copy. Vohume LVII, No. & nd matter June at the Post under the 
larch 3, 
Chauman of oe Roard, Raymond M President; Clarence Lillyblade, Arther H. Bamforth, David L. 

artis E Frank, Andersen, Warner, Sec'y Treas, Eastern Advertising Offices, 304 East 43th Street, New York 17. 
"Witham “Crompton. Midwestern Advertising Offices: 20 N. Wacker Drive, Chicago 6, Ill; Tel.) Franklin 2--9566-67. 

Korbel, Manager ot Cont Advertiing L17S Road, Pasadena 6, Calif, Tel: Sycamore 7-5365. Joreph W. Conrew, 
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MASTER MACHINERY COMPANY 
700 W. 14th Street ° Anderson 8, indiana 
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ADVANCE-DESIGN 
TRUCKS 
POPULARITY LEADERS 


trucks ore the fovorites by for! in every 
postwar yeor truck wers hove bought more 
Chevrolets then any other moke. And that’s 
proof of the owner sotisfoction they hove 
earned! 


PERFORMANCE LEADERS conv. 
rolet trucks give you high pulling power 
over @ wide range of wable rood speeds 
down total trip time with high 
occeleration on the straightaway. 


PAYLOAD LEADERS cores design 
end rugged construction permit you to haul 
more goods more miles-—at lower cost per 
ton mile! You enjoy recoil savings on oper- 
oting ond repolr costs. 


PRICE LEADERS you're money oheod 
with Chevrolet trucks! Chevrolet's rock- 
bottom initial cost—ovutstandingly low cost 
of operation and upkeep—high-trode-in 
valve, aff odd up to the lowest price for you. 
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Packed with VALUE... 
Primed with POWER 


Chevrolet Advance-Design trucks have everything it takes 
~and plenty to spare. Rugged construction to withstand 
the wear and tear. Handling ease and comfort to lighten the 
load of a day's work. And more power than ever! Two 
great Valve-in-Head engines—the Loadmaster 105 h.p. 
and the Thriftmaster 92 h.p.—make these the most power- 
ful trucks Chevrolet has built! Yes, these new jobs 
bring you peak value—and at a low price. They cost 
surprisingly little to buy, to run and maintain. That's why 
Chevrolet trucks outsell them all! 


CHEVROLET MOTOR DIVISION, Genera! Motor: Corporation, DETROIT 2. MICH. 


AHEAD WITH ALL THESE PLUS VALUES 


@ TWO GREAT VALVE-IN-HEAD ENGINES: the New 105-h.p. Load- 
master and the improved 92-h.p. Thriftmaster—to give you greater 
power per gallon, lower cost per load e THE NEW POWER-JET 
CARBURETOR: smoother, quicker acceleration response @ DIA- 
PHRAGM SPRING CLUTCH for easy action engagement @ SYNCHRO- 
MESH TRANSMISSIONS for fast, smooth shifting @e HYPOID REAR 
AXLES.5 times more durable then spiral bevel type e DOUBLE- 
ARTICULATED BRAKES~—for complete driver control e WIDE-BASE 
WHEELS for increased tire mileage «© ADVANCE-DESIGN STYLING 
with the “Cab thet Breathes” @ BALL-TYPE STEERING for easier 
handling @ UNIT-DESIGN BODIES—precision built. 
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CHOICE 


THE WYANDOTTE LINE—bwilders and detergents: Arioc, 
O-S, Choctow, Apache, Pawnee, Yellow Hoop, 33, Color Spork, 
Quich-Break, Skortex, Clomok; sours: Sourflo, Klera-Cid, Sour Tee; 
deodorant: Steri-Chior — in fact, specialized products for 
every cleaning need. 


For stain and rust removal: 
WYANDOTTE KLERA-CID* 


* Removes organic and inorganic stains 
® Effective alkali neutralization 

® Levels blue 

® Can be used dry or in solution 

® Free-flowing granular material 

® Dissolves rapidly 

® Stores satisfactorily 


For concentrated stock 


solutions: 
WYANDOTTE SOURFLO 


® Makes highly concentrated stock 
solution — 1 lb. or more per gallon 

® May be used dry on the wheel 

®@ Free flowing — dustless 

® Uniform blue leveling 

® Safe for all fabrics 

® Dissolves readily 


For high alkali neutralizing: 
WYANDOTTE SOUR-TEC* 


Is used dry in the wheel only 
Will not harm fabrics 

Levels and distributes blue 
Produces clear, uniform color 
Flows freely — light in density 


& Pot. oF 


WYANDOTTE CHEMICALS CORPORATION 
Wyendotte Michigan + Service Representatives in 88 Cities 


yandotte 
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WE ALL PAY FOR GRABBING 


ROM the seattered reports that have reached 
this desk it seems that laundryowners resected 
the same as everyone else did when the UN police 
action got under way in Korea. Some, not all, rushed 
inte the market in an attempt to build up their sup- 
ply inventories with the usual results Lo short- 
ages and increased prices. In some cases the pipe- 
lines of supplies for our industry had been allowed 
to fall to a very low level prior to June 25, which 
accounts for some of the frantic buying that took 
place 
The action of the soap market makes a very in- 
teresting study to show the results of a sudden de- 
mand for a commodity. On June 29, the Federal re- 
port on tallow stocks ithe principal ingredient of 
soap) showed that the country's supply was almost 
at an all-time high. There was an adequate supply 
of tallow for any development. At that time the 
market price for tallow was about 0514. Then the 
soap buying started——not just by the laundry indus- 
try, but by consumers as well, It was not a nation- 
wide move, but a spotty one. In some communities 


they would clean the «shelves; in other areas there 
was little or no attempt to stock up, There was, 
however, enough buying to start a reaction 

The holders of tallow stock saw what was going 
on and did just what anyone else would do. They 
concluded that the price of their commodity was go- 
ing to rise, and that if they were in no hurry to sell 


they might realize more for their assets. From their 
viewpoint the line of action was sound. The price 
did increase, in fact it continued to go up until it 
reached about 0914 at the top, and the supply was 
tight 

In a short time what had been true from the first 
became apparent, As there was no reason for all 
the frantic buying, the demand fell off. The result 
was just what might have been expected; the price 
of tallow began to ease off, 

There is another side to it that is not quite as ap- 
parent as the price reaction. The retail store that ex- 
perienced increased selling and was able to renew 
its stock could turn that inventory immediately into 
cash. The laundry that had more than its usual 
inventory of soap on hand finds itself out of the 
soap market because the plant is not consuming it 
any faster than normal, Customers are not clamor- 
ing for service. The end result is that the laundry’s 
money is tied up and the plant ean only liquidate 
its investment as it uses its inventory. 

In the meantime, those who made no effort to in- 
crease their inventory, but had to buy soap from 
necessity in the last 30 days, found themselves pay- 
ing on the basis of the higher cost of tallow. 

It is admitted that soap is one of the most specu- 
lative laundry supplies, but what happened to it 
ean happen in proportion to any other item sub- 
jected to an unusual demand. ©@ 


YOUR TURN TO GUESS 


T would be ideal if, by reading this magazine or 

your association bulletins, you could learn ex- 
actly what is going to happen to the laundry indus- 
try in connection with this nation's preparedness 
program, It isn't that simple. From what we have 
been able to gather (but we are not an accredited 
correspondent with millions of readers anxiously 
awaiting our pearls of wisdom), it is impossible to 
find out what is going to happen to the laundry in- 
dustry. In fact, you can't find out what is going 
to happen-—-period 

This is a reasonable and natural situation. No 
one knows just how far Russia is willing to go at 
this time. Obviously, her plans will shift and change 
with this country’s reaction and countermoves to 
Joe's maneuvers, Add to this the fact that any un- 
dertaking of the size and complexity of our prepar- 
edness program makes it humanly impossible for 
anyone to forecast the final repercussions of orders 
and policies originating from Washington. By ne- 
ceasity, the development of our armament program 
must be gradual or we will have greater chaos, and 
we must never forget that back of all decisions the 
political considerations are given full weight. After 


all, this happens to be an important election year 

All is not being left to chance. There is a commit- 
tee constantly on the alert in Washington to repre- 
sent the laundry business and closely related indus- 
tries such as linen supply, diaper, and drycleaning 
It is made up of staff members of the various indus- 
try organizations, and these men know their way 
around our capitol. They cannot do the impossible 
in drafting the plans for their industries, but they 
are in a position to quickly learn any moves affect- 
ing or involving laundries. 

In addition to these men who are primarily con- 
cerned with your business, there are, 4s everyone 
knows, a large corps of news reporters, news ana- 
lysts, and experts constantly combing the sources 
of information for indications, trends, and facts that 
will interest the public. It would be virtually impos- 
sible for anything important to be kept under wraps 
very long. But even with all this information, it 
would be impossible to accurately draw up the 
likely course of events that are going to take place 
in the next weeks, to say nothing of months or years. 
The best anyone can do is to attempt to keep him- 
self informed and then draw his own conclusions. @ 
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THESE EXCLUSIVE 
FEATURES FOUND 
WO OTHER SHIRT 
FOLDING EQUIPMENT 


WINGED METAL FLAP 
SWINGS EASILY TO COVER 


NO MORE COSTLY EXTRA EQUIPMENT OR EXTRA SPACE... 
NO MORE EXTRA TRAINING OR SPECIAL PACKAGING... 


ONE UNIT DOES ALL! 


Now handle sport shirts right along with regulor shirts. Think 
of the savings! No seporations . . . no special, costly finishing 
unit... no extra folding table taking up valvable space 
«+ extra troining or pockaging problems. The BISHOP 
Combination DRES'N'’SPORT SHIRT FOLDER provides perfect 
folding for both regular shirts and sport shirts, with no chonge 
in folding procedure. Unit rts instantly for sport shirty: 
operator swings a hinged, metal fiop over the collar mold to 
provide a flot surface for sport shirt coller; lays shirt face 
. down ond lowers o spring clamp to hold coller in position. 
Shirt then is folded in some manner as regular shirt. No collar 
support is used . . . collar is flat ageinst shirt board; cannot 
get crumpled. Collor points ore held flict avtomatically by 
the shirt band. Users report: “This is the onswer to a loundry- 
man's dream. Our customers get finer shirts... we get faster 
production ot much lower cost.” Regular shirts ore finished 
finer and faster, toc, on this front-fold unit equipped with the 
heated, expanding collar mold thet gives “coller comfort off 
day long.” 


81.33 Shirt Folder complete os thown..........$279.00 
81-32 Shirt Folder less sport-shirt offachment. .. .$259.00 


G. H. BISHOP CO. 


MANUFACTURERS SINCE 1893 
CHICAGO 24, ILL. 
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“WEL” FOR SHIRT BANDS 1S 
SUCH POSITION THAT POH TS 
OF SPORT SHIRT COLLAR ARE a 
AUTOMATICALLY HELD FLAY 
FAMOUS FROWT-FOLD MODEL... 
KEEPS ALL MOTIONS TO 
ADJUSTABLE HEIGHT CUTS FATIGUE, 
WICREASES OPERATOR PRODUCTION 
HEAVY STEEL BASE OF 
DESIGN... TO COMFORT OF 
WORKER... EAST TO KEEP CLEAN 
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peak efficiency 
to Memphis laundry 


Flull-Dries Tons of Clothes Daily! Memphis Steam Loundry-Cleaner, 
Memphis, Tenn, keeps cheod of production with 67 Huebsch Tumbiers, 
38 of which you see here in this efficient, space-saving arrangement. 


The Basic Fundamental Design Is Right 


Here is the Open-End Tumbler that works faster, more thor- 
oughly, and has larger capacity, thereby speeding up drying 
operations profitably. 


The Huebsch Tumbler takes up less room, tives trouble-free 
service, is easy to operate. Quick, easy loading and ding 
Unit operation insures flexibility in large or small plants. 
Huebsch advantages provide longer life of drying service ... 
exact fast drying temperatures ... and low steam-electric con- 
sumption. 


Buy Huebsch and you buy the Tumbler that gives you faster 
drying at lower cost. Today, more than 60,000 Huebsch Tumblers 
are in service. 


A New Source of Income 
FOUR SIZES 


ue 
34" 24" 42" 5 42" bles you to set up uniq 
Service that brings big 
Prices begin et $380.00. See your ‘ profits, Get all the facts. Write 
wa for free brochure. 


: 
Rs 
‘ — 
When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 


August 15, 1950 Tue STaARCHROOM 


By JOHN J. DUNN 


PERSONALIZED 
CALENDARS 


Laundry’s Photo Offer Opens Doors, 
Keeps Advertising Message in Home 
66) is the way Milton Friedlander, owner of the 
Individual Laundry Service in New Rochelle, 


New York, sums up his experience with a kitehen 
calendar distributed by his routemen. A distinctive 
feature that set this calendar off from the general run, 
however, was an accompanying free offer which per- 
mitted the housewife to substitute a photo of her own 
choice for the usual colored scenic view. 

Some 15 years ago, when he was soliciting business for 
a laundry on Long Island, Mr. Friedlander worked 
with a sidewalk photographer and used the prints as a 
means of contacting prospective customers. Last year, 
when a salesman approached him on the subject of cal- 
endars, he recalled his past experience and suggested to 
the salesman that he would be interested if some means 
could be worked out so that the housewife could select 
the picture. He felt this would be one means of definitely 
placing his advertisement in the home for at least a 12- 
month period. Later the salesrnan returned with a 
coupon which the housewife could mail in with her fav- 
orite negative and receive a picture enlarged to fit the 
calendar frame. 

Including this free offer, the cost of the calendars— 
14 cents apiece in lots of 10,000—was no greater than 
the regular price for the items alone. The photographic 
company agreed to handle the job without charge since 
the project provided them with an opportunity to solicit 
orders for full-color reproductions and other types of 
work. If the housewife submitted a snapshot instead of 
& negative, a charge of 50 cents was made to cover the 
necessary re-photographing step. The offer terminated 
on the first of July. 


NE of our most effective door-openers in years,’ 


LAUNDRY JOURNAL 9 


Mr. Friedlander started out by distributing over 
3,250 calendars as Christmas gifts to regular customers. 
The job was done by the routemen and each customer 
signed the trip sheet to verify that she had received her 
gift. Using this door-opener, the salesmen contacted al- 
most 800 former customers who had discontinued dur- 
ing the past year. These solicitations won back 45 fam- 
ilies to the stencil file. Approaching potential customers, 
the routemen distributed nearly 3,000 calendars and in 
the first six months of this vear obtained over 300 new 
laundry or drycleaning accounts for the plant and for 
themselves. 

During the past six months Individual has enjoyed a 
healthy up-swing in sales, Laundry volume is running 
about five percent ahead of last year while the general 
trend of most plants in the territory shows a drop of 
from five to ten percent. The gain in drycleaning is 
especially impressive with current sales pegged at a 
point more than 50 percent above the same period last 
year. The routemen make a special effort to get new 
customers on the list for drycleaning, Later they make 
a pitch for the shirts and eventually try for the entire 
bundle. The plant has been handling cleaning for only 
two years, but this husky sideline already amounts to 
about !7 percent of weekly earnings 

Crediting the laundry’s excellent sales picture to the 
calendar gimmick alone would be an unwarranted con- 
clusion, especially in the light of the other extensive 
promotional activities carried on by Mr. Friedlander 
and his well-trained sales force. Looking at the situation 
from another angle, it would be equally illogical to 
judge the value of the advertisement in getting new 
business exclusively and ignore the calendar’s function 
in cementing relations with present customers. With 
these limitations in mind, it can be pointed out that 
the New Rochelle plant has gained something over 300 
new accounts and re-activated 80 former customers 
since the door-opener was adopted. The total bill for 
10,000 calendars at 14 cents apiece came to $1,400, 
or about four dollars for each new customer. 

How much should a plant spend for securing a route 
stop? Again, this is a nebulous figure, but the feeling 
around New York seems to be that a laundry can afford 
to pay from five to seven dollars for a new account. 
When volume is purchased from a closing business, the 
price may run higher. 

Mr. Friedlander is more than convinced that the door- 
openers were a good investment. However, he doesn't 
intend to use them again next year. He admits he may 
return to the calendars in two or three years, but doesn't 
want to repeat the offer immediately and be placed in 
& position which the customers expect the premium as a 
matter of course. 

At this moment Mr. Friedlander knows that his firm 
name and phone number are firmly established in many 
a suburban home. Moreover, he knows they will re- 
main there for the rest of 1950 and perhaps longer. @ 


Milton Friedlander, owner of the individve!l Laundry Service of New 
Rochelle, New York, who devised the plant's effective door-opener 
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Marter identifies shirt with pre. 
moarted tag, Nete tog supply in 
vpper right section of picture 
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CLEANING IDENTIFICATION 
WORKS IN LAUNDRY 


Pre-numbered Tags Speed Production and 
Simplify the Training of New Operators 


By WAYNE WILSON 


try, the Calumet Laundry, South Chicago, Hli- 

nois, has worked out an identification system for 
its fully identified laundry work that is a considerable 
improvement over their former system According to 
Sherwin Guiderman, production manager, the method 
has reduced claims, speeded work through the identi- 
fieation and sorting departments, and has made the 
pricing of tickets more accurate. This new system is 
based on the use of pre-numbered, washable paper tags 
for the identification of items from list bundles 

The Calumet offers three types of laundry service 

damp wash, fluff dry, and list or bachelor bundles. The 
family work is sold by the pound and is identified for 
processing by a pin and net system. The list bundles 
are sold by the piece and use full identification. If the 
shirts in a family bundle are to be finished, they are 
weighed in with the bundle, then taken out and lab- 
eled with a stub from the ticket, and sent to the full 
identification department to be handled as a list bundle. 


Bt: IWING an idea from the dryeleaning indus- 


Three operators make up this full identification mark- 
ing department. One handies all the bundles not origi- 
nating from the family department—the regular list or 
bachelor bundles. The other two markers only take care 
of the shirt bundles from the family bundles. 

Kach of the three markers working in this depart- 
ment has a supply of perforated pre-numbered tags at 
her work station. Each tag has a three-digit number 
which serves a multiple purpose. The first or left-hand 
digit is the marker’s number. In this plant the markers 
are numbered one, two, and three, All tags used by 
number one will start with the figure “1,” all those used 
by the second marker will start with “2,” and the same 
for the third. The right-hand or last digit indicates the 
number of pieces in the bundle. If the bundle contains 
only shirts, and there are five of them, the tag used 
will end with the figure “5.” The three figures together 
make up the bundle or order number. To further reduce 
the chance of error, the stock used for the tugs comes 
in a variety of colors. 
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Above: Shirt marked with stapled 
teg. Togs not token off by cus- 
tomers ore removed when shirts 
ore returned to be washed again 


Right: Sorter is using the 20- 
bin rock, Tickets hove pre-num- 
bered tags stapled in the upper 
right-hend port of the ticket 


il 


The procedure for handling shirt bundles is sirople 
and fast. The marker removes the ticket, opens the 
bundle, and counts the shirts. From her supply of pre- 
numbered tags she selects the ones ending with the 
proper digit for the number of shirts in that particular 
bundle. Her supply of tags is kept in ten files according 
to the last digit of the three-figured number. With an 
electric stapling machine she fastens one tag to each 
shirt on the lower end of the buttonhole strip. When she 
has thus identified each shirt she puts a similarly num- 
bered tag on the customer's ticket which automatically 
tells the office pricing clerk how naay shirts are in that 
bundle 

The bachelor bundles containing other items besides 
shirts are handled by a slightly different procedure. This 
marker opens the bundle and lists the various pieces 
on a multiple copy ticket. She then counts the total 
number of pieces in the bundle and selects the pre- 
numbered tags indicating that number, She attaches a 
tag to each item and one to the ticket. If there are more 
than ten items in the bundle she uses a combination of 
tags whose last digits total the number of items in the 
bundle. 

The tags used at Calumet are about one inch wide 
and two inches long. The number is printed on both ends 
of the tag so that when it is folded and attached to the 
garment the number appears on both sides. The type 
used to print the numbers is over one-quarter of an inch 
in depth so that the figures can be easily read. 

In this plant, shirt lots are made up of 80 shirts, or 
about 20 bundles. The tickets go through the office in 
lots. When the pricing and booking operations have 
been completed, the tickets are sent to the sorting de- 
partment, When the sorter is ready to start a new lot 
she unties the bundle of 20 tickets and arranges them 
by the number of shirts listed on each ticket. She has 
a movable rack that is divided into 20 sorting bins, 
She starts at the upper, right-hand bin with the largest 
bundle and fastens one ticket on a clip above each bin 
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The checker removes the shirts 
end checks the lists before 
boning the bundle for delivery 


for exch bundle in the lot. The rack accommodates an 
entire bundle 

Each shirt finishing unit works on one jot at a time. 
Therefore, the sorter knows that all the shirts for her 
lot will probably come off the unit together. She picks 
up the shirts from the folding table rack, glances at the 
tags attached to the shirt tails (which tell her the bundle 
mark and the number of shirts in the bundle), and 
putes ther in the sorting bin under the tickets carrying 
the corresponding numbers. Most bundles average five 
shirts and she can tell by a quick glance at her bins 
when she has all the shirts for that lot 

When the lot is complete, the rack of 20 bins is moved 
a short distance to the checking and boxing operator 
She puts the bottom of a box on her work tabie, removes 
the ticket and the shirts, counts them as she puts them 
in the box and, if they are all there, ties the box and 
sends it to the delivery room, If the bundle is not eom- 
plete, she has bins in which she can place incomplete 
bundles. If a shirt gets out of its lot for any reason, the 
sorter can tell from the tag that it doesn't belong to 
any of the bundles on which she is working, and she 
passes it on to the checker 

In assembling and sorting the other list bundles 
those with items other than shirts—the same basic pro- 
cedure is followed. The sorter must do some checking 
to see that she has the correct number of an item, but 
the final or total count is left to the packaging operator. 

Customers do not seem to object to this type of iden- 
tification—-at least the management has not received 
any complaints, Examimation of articles coming in for 
laundering shows that a large percentage of them still 
have the tags that were attached the last time they 
were serviced. Incidentally, these old tags are removed 
by the markers before the new ones are attached 

This system has eliminated the need for a record of 
customers’ marks because a bundle from the same 
customer has a different number each time it comes 
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into the plant. It does away with the marker writing 
anything on the ticket of a shirt bundle as the tags 
supply all the information needed by the offiee and the 
checker. It also places the responsibility on the marker 
to start the bundle through the laundry process cor- 
rectly because an error can be traced quickly to the 
marker that handled the bundle or article. The staples 
used to fasten the tags on the garments will stand wash- 
ing without rusting, but if they are left on the garment 
for several washings, rust stains may develop. The 
management of the Calumet feels that this new system 
makes it possible to break in a new marking operator 
more quickly, and that she is able to reach standard 
production with less effort than was required by the 
old system. This method of marking like a drycleaner 
is popular at the Calumet. © 


Notice thot 


or list bundles ready for checking and packaging 
some tickets hove two togs, indicating more then 10 articles in bundle 
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GIVING WATER A 
SHOT IN THE ARM” 


QUADRAFOS’ also gives 
customer-satisfaction a lift 


With QUADRAFOS added to your present washing 
fornwulas, you and your customers will notice that 


whitework and colors are brighter and clearer . . . 
that cottons and woolens are softer to touch and 
sweeter to smell, That's because QUADRAFOS 
works wonders in your wheels: softens water com- 
pletely without precipitation . . . dissolves lime soap 


that comes to you in home-washed bundles... 
brings dead soap to life... holds soil and grease in 
perfect suspension so that they can't redeposit on 
fabrics. 

Use the coupon below to get the whole story about 
the numerous ways QUADRAFOS gives water and 


customer-satisfaction a “shot in the arm 


*Reg. Pat. Off. 


RUMFORD DIVISION, HEYDEN CHEMICAL CORP, 
Technical Service Deportment 

21 Newmon Avenve 
Rumford 16, Rhode Island 


Please send me more information about QUADRAFOS in the laundry. I'm par- : 
fievlorly interested in: 


Preventing insoluble soap precipitates 
| Restoring softness to “beardy” fabrics 

improving whiteness Address. 
| Better sudsing with less soap 

| Seving woter end time on rinsing 
Reducing bleoch 

rm Greater absorbency for diaper work 


When writing to advert please The STARCHROOM LAUNDRY JOURNAL 
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LOADING A TRUCK IN 10 MINUTES 


Diaper Service Designs System Which Combines 
Quick Routing With Full Check on All Bundles 


By JOHN J. DUNN 


meeting of the Diaper Service Institute of America 

when Vice-President Robert Lattin, Stork Baby 
Service, Detroit, Michigan, reported that one man at 
his plant regularly loads six trucks in an average time 
of ane hour. A couple of listeners, who wanted to see 
a route packed in 10 minutes to believe it, met Mr. 
Lattin at the plant and were put to work filling the 
trucks, The job was completed in less than the pre- 
seribed time. 

The Detroit plant is able to load an average of 125 
bundles in 10 minutes for two reasons: (1) the wrap- 
ping girl marks the number of the stop on each bundle 
as it comes through, and (2) the package is then filed 
in its proper order in a special rack. Briefly, this is 
what happens, but explaining Aew it happens requires 
some attention to the general procedures of the plant 
and its record system. 

Stork is a pin and net operation. With the first order 
each new custemer is placed on a stencil and is assigned 
a pin number which she retains as long as she remains 
with the service. Similar to most plants with this type 
of identification, a letter preceding the pin number des- 
ignates the route ; 

On twice-a-week delivery schedule, each routeman is 
in three areas during a six-day week. Stork averages 125 
stops daily, but the loading and record system is set 
up for a maximum of 150 stops. That is, on Monday 
and Thursday, a route serves customers with pin num- 


Piven of eyebrows went up at a recent regional 


bers 1 through 150; on Tuesday and Friday, 151 
through 300; and on Wednesday and Saturday, 301 
through 450. Theoretically, if a route were completely 
static, it would be possible to assign pin numbers in 
the same sequence as the driver-salesman intends to 
deliver the bundles, Then the pin number would also 
represent the stop number. Since old customers will 
always be lost and new ones added, however, a separate 
stop number must be assigned 

Master charts filled out in the office provide the 
wrapping operators with a stop number for each pin as 
it comes through on a bundle. These forms are made up 
daily for each individual route. As shown in the ac- 
companying illustration, the card consists of three 
columns of numbered blanks with 50 blanks to a column, 
The first three columns at the left represent the se- 
quence of stops and always run | through 150. The 
three columns at the right represent pin numbers, 
consequently they run from I through 150 on the Mon- 
day-Thursday chart, 151 through 300 on Tuesday- 
Friday and 301 through 450 on Wednesday-Saturday. 
Forms used for the three territories served during the 
week are printed on different colored paper. 

The formes are filled in from the routeman’s customer 
call cards, which are arranged, of course, in route order. 
The clerk sinply goes through the pile of call slips 
and records the various pin numbers down the left hand 
eolumn of the master chart. When this is completed, 
she moves to the right hand side and notes the stop 
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Shitlainer - new erricn lENC 
_ FOR THE SHIRT FINISHING DEPARTMEN 
OUR-WAY PROTECTION 


WITH ONE COMPOSITE UNIT 
T PROTECTS THE COLLAR—teiter than ony 


COLLAR SUPPORT ... Collar protector built right in. 
Positions itself automatically. Completely covers front 
of collar to prevent crushing in bundle or drawer. 


2 PROTECTS THE SHIRT BODY —verter than any 
SHIRT BOARD . . . Extends full width of folded shirt and 
up under shoulders. Can't shift or slip. Being on outside, 
it protects against soiling on sorting table and in drawer. 


3 PROTECTS THE SHIRT FRONT—tetter thon 
any SHIRT BAND ,.. Wide band of rigid board keeps 
shirt straight and flat. Won't tear, come off, or pull at 
sides of shirt causing lateral wrinkles. Ample space for 
your ad. 

100— 4 PROTECTS THE ENTIRE SHAPE — i e+e. 

Write for Details About the 60% Pro- thon any SKIRT SHELL .. . ShirTainer for each shirt means 

duction Increose Experienced By A no crushing in delivery truck. Protection lasts until cus- 

Cincinnat: Laundry! tomer is ready to wear shirt. 


THE WELL DRESSED GARMENT Wears BLUE LINE NECESSITIES, 


WN 


=> 
BLUE LINE 
BLUE LINE BLUE LINE 
TROUSER GUARDS JIFFY SKIRT CLIPS T-SLOT TIE HANGERS 
slip SLIP-PROOF Welds te 12 tes 
Ne crease RUST-PROOF Me pins 
Fell 1% 2” wide Cannot snog Flips in—Flips out 
Plain or Serrated Neet Bive Color Cannet sheke off 
Engineered tor Service Designed for Service Built tor Service 
Fits all hangers Speedy and Economica! ideal customer tie-reck 


FOR: ADDITIONAL AND SAMPLES 


LOROCO INDUSTRIES, INC. 

THE SHIRTAINER IS CURRENTLY AVAILABLE IN THESE STATES: | 204 £. BENSON READING, OHIO 
Ohio Missouri South Ookota Pennsylvanio | Please send me information om | 

Indiona Minols West Virginio | SHIRTAINER TROUSER GUARDS 
Kentucky Nebraska Michigon Tennessee sunt curs TE HANGER a | 

Excheive ShirTol Distributorshi | 

available in limited creas | 
— 
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Packaging operator reters to master chert at teing machine She notes 
stop number written after pic sember in columns of right and writes 
the Sgure on pockege. leader chart loter to check for shortages 


number opposite each pin number, The result is a cross- 
index. On the left side of the chart the stop numbers 
are in sequence with the pin numbers filled in. On the 
right, the pin numbers are in order and the stop numbers 
are inserted 

The Detroit plant does ite washing and drying during 
the evening hours and schedules the folding and wrap- 
ping on the following day. The work from each route 
is processed separately and goes to the folders as a unit. 
Ii a bundle from another route is included accidentally, 
ite presence iw signaled by the different letter on the 
pin. The order is held aside by the packaging operator 
for the other work from that particular route. Since 
a single route comes through at a time, the wrapping 
girl has only one master chart in front of her. As the 
bundle is being tied, the operator notes the pin number 
aml checks the right side of the card to discover the stop 
number of the customer. This number is written with 
erayon on the end of the package 

From the wrapping table, the orders are filed in roll- 
ing storage racks which are provided with bins num- 
bered in route order. Each side of these racks has 
four shelves with nine bins per shelve, giving a capacity 
of 36 bundles or 72, counting both sides. Two racks 
are assigned to each route. The first has bins numbered 
1 through 36 on one side with 37 through 72 on the 
other, The second rack includes bins 73 through 108 
and 109 through 144, The individual bins are separated 
by movable partitions which are suspended from two 
horizontal rods. Thus, the partitions may be pushed 
back and forth to aceommodate bundles of any size 
The racks are seven feet long from end to end. They 
stand six feet above the floor, allowing 16 inches be- 
tween the shelves with an additional eight inches for 
the casters, The shelves are 32 inches deep; cohsequently 
the bins on each side measure 16 inches in depth. 

When the wrapping operator piles the bundles into 
the hampers for the loader, she makes a preliminary 
break-down which groupa the packages into four general 
categories corresponding to the numbers on either side 
of the two racks to be employed. The master chart is 
used to check the completed route 

The procedure deseribed above would be completely 
adequate if the master chart could be prepared just 
before being used. To have the forms ready when 
needed, however, it is necessary for the clerk to fill out 
the forms a day or two in advance, Consequently, Mr 
Lattin was forced to work out a procedure for handling 
customers gained or lost during this interval. If a new 
order is received after the master card has been made, 
the pin number is inserted in its proper place in the stop 
number sequence on the left side of the form. The pin 


Latunpory August 15, 1950 


number immediately before the insertion is circled. Cus- 
tomers lost during this interval are simply crossed off 
the list. As far as the rest of the route is concerned, the 
new customer becomes a stop number and a half while 
the lost account is represented by a blank in the normal 
sequence. 

When the loader files the orders into the bins, the 
bundles without an assigned spot on the route are piled 
on the top of the racks. He completes the route and 
checks to see that the extra packages agree with the 
total stops circled on the eard. The new bundles are 
then doubled into the bins with the packages that im- 
mediately procede them on the route. In a similar 
manner, the loader makes sure that all empty bins 
correspond to particular stops crossed off the master 
ecard. The routeman's customer call slips, used to make 
the master card, are always up to date. Consequently, 
when the next form is filled out, the new list will auto- 
matically inelude any revisions that have been made up 
to that moment 

Mr. Lattin admits that he would make a few changes 
in hia system if he were setting it up again from the 
beginning. These alterations recommended by experience 
woul! not alter the main lines of the procedure itself, but 
would merely reshape some of the tools that implement 
the system. For example, the Detroit plantowner feels 
that 200 pin numbers should be assigned to every route 
in each territory. Stork’s average load runs to 125 
customers per truck per day, but Mr. Lattin reeom- 
mends more than 25 extra pins to take care of peak 
periods He feels the storage racks might be more at- 
tractive and easier to handle if they were constructed of 
aluminum or some lightweight alloy. Sheel metal was 
used originally because at the time it was the only mate- 
rial available at a practical price. 

Before adopting his present system, Mr, Lattin re- 
ports that one men spent full time laying out the routes 
and loading the trucks. Today he is able to do the whole 
job in an hour. The labor saved at this point far ex- 
ceeded the additional time required in the office for fill- 
ing out the master chart. Aside from the time saved, the 
system permits the loader to fulfill a valuable function 
in cheeking the accuracy of the route. When a Stork 
truck is ready to roll, every bundle has to be present 
and properly placed. @ 


Robert Lottin, owner of the Detroit Baby Service, poses beside one of 
the rocks in which the bundles ore fled ia rovte order. Note how por- 
tittons ore sespended ond may be moved to make bins smoiler or larger 
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LONGEST PANEL TRUCK 
IN THE HALF-TON FIELD 


is the Model F-1 Ford Panel. 95.4 
inches of loadspace length back of 
the driver's seat lets you handle rugs, 
carpets and other long objects that 
need a lot of “leg room.” 


MORE LOADING HEIGHT THAN 
ANY OTHER HALF-TON PANEL 
is yours in the Model F-1 Ford Panel, 
Maximum height of $5.4 inches lets 
you handle garment bags and other all 
objects that need lots of “head room.” 


THE FORD F-1 PANEL HAS THESE TEN BIG ADVANTAGES 
OVER THE FOUR OTHER LEADING TRUCK MAKES: 


Ram 1, Up to 8 inches more loadspace 6. Up to 15% greater frame section 
TEN WAYS BETTER—AND patton 
2. Up te 4% inches more loedspace 7. OW filter and 1-qt. off bath alr 


THEN SOME ... than the height. cleaner standard. 


3. Up to 300 ths. less chassis-body 8. Two tail lights ere stendard. 


dead weight to lug eround. 
4 other looding makes! 


= 5. Loedomatic ignition for better per- 10. Only ford offers @ power choice 
formance, lower gas consumption. of V-8 or 6-cylinder engine. 


MAIL THIS COUPON TODAY! 


3283 Scheefe: Rd., Dearborn, Mich. 


Send me without charge or obligation, Coult 
speciheations on Ford Trucks for $0. 


Name 
Using latest registration data on 6,592,000 trucks, 
lite insurance experts prove Ford Trucks lest longer! 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 
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SAVES FIVE OPERATORS 


HEN we visited Bob Lattin recently at the 
W Sterk Baby Service in Detroit, the first item 

that caught our eve was an unusual conveyor for 
feeding work into the hoppers above the folding tables. 
We learned that the device, based on Mr. Lattin'’s own 
design, had saved five operators in the department. 
(Here, we figured, was a possibility for an interesting 
story.) Later we were interested in the Detroit plant- 
owner's description of the system he uses for laying 
out his routes, Although the two subjects had no direct 
connection, we considered tieing them together in a 
single article. During the actual writing, however, the 
explanation of the route system and its ramifications 
became a little detailed, and we realized that a desenp- 
tion of the conveyor tacked on the end would dangle 
like a vermiform appendix. Any device that reduces 
a department's labor foree by over 25 percent shouldn't 
be an appendix! 

The folding section of the Detroit plant is supplied 
with work from four hoppers, each of which has two 
tables set up back-to-back on either side. Several years 
ago Mr. Lattin started looking for some method of 
facilitating the transfer of bundles into the folder's 
work bins, Eventually he designed a conveyor which 
he had built to his specifications. The function and 
nature of the device is fairly apparent in the accom- 
panying pictures, The long supports on the lower end 
of the inclined conveyor terminate on two rubber-tired 
wheels, The upper or unloading end of the device rides 
on rollers whieh fit over a track. This track passes along 
in front of the row of hoppers. Consequently, it is pos- 
sible to move the conveyor down the line and place it 
in position in frent of any hopper that needs bundles 
The belt is high enough above the floor so that fresh 
orders can flow into the hoppers without interrupting 
the folders working below, 

The conveyor is powered by a quarter horsepower 
electric motor. In his first experiments with the device 
Mr. Lattin had a little problem in finding a satisfactory 
method of bringing power to the motor from the plant 
source. Obviously, the connecting cord had to be long 
enough to extend from the source to the furthest point 
the conveyor would reach away from the source. As the 
conveyor moved down the line closer to the source, it 
was difficult to achieve a simple and efficient method of 


taking up the slack in the connecting cord. Mr. Lattin 
decided to eliminate the wires completely and install 
“ copper track immediately below the rail that supports 
the upper end of the conveyor. A short connection from 
the motor is imserted so that it will slide back and 
forth along the track. Power from the plant source is 
tapped into the track; thus, power may be applied to 
the conveyor at any point along its route. 

Mr. Lattin reports that when the conveyor was first 
installed three folding operators were eliminated during 
the first two weeks, Later the remaining 16 girls were 
gradually reduced to 14. Today these 14 operators 
handle the plant's peak loads which represent a volume 
substantially greater than that processed previously 
by the 19 operators. On this basis there can be little 
argument over the value of Bob Lattin’s brain-child. @ 


nioading end of the conveyor with device of the ex- 

track. At right mote power tine is tapped into end 

of the lower rail. Block loop terminating in the rail is the connec- 
motor. Two chains of each side ore vsed to 

jong the rail without exerting pull on the cord 
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THOMPSON-HA 


Displaying proof of whiter notch quality to sell and help turn new pros- 
whites, brighter colors, and pects into steady, profitable customers. 
better quality all the way Your Thompson-Hayward salesman- 
=§ through makes your route- _— serviceman will welcome the opportunity to 
men’s selling job easier, more productive. demonstrate and prove the dependability 
Thompson-Hayward “Use-Tested” Deter- and quality of all Thompson-Hayward “Use- 
gents produce results that give them top- Tested” laundry products. 


For More Business Tomorrow Put Thompson-Hayward Detergents To Work In Your Washroom Today 


Designed to give maxi- 
on greasy sens mum removal on 
overalls. These walit soap builders supp! 
tive os break "powder They assure quick and colleidal action, 
on colored and white oils. mponify fats and vegetable oils, neutralize acid dirt and prevent rede 
work. position of ail. 


THOMPSON-HAYWARD 


CHEMICAL COMPANY 


LAUNDRY DIVISION KANSAS CITY, 


WINNEAPOLIS @ OKLAHOMACITY WN.LITTLEROCK SAN ANTONIO © DES MOINES DAVENPORT © ORLEANS @ 5ST, 
HOUSTON © DALLAS WICHITA @ MEMPHIS @ CHICAGO OMAHA DENVEL © TULSA 
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Hank Cabinet 

Illinois was the hunting area for 
this month's gadgets, and a happy 
hunting ground it was. First stop 
was at RK. 8, Ritchie and Kay 
Ward's Model-Paris in Biooming- 
ton, Dlinois. Superintendent Ralph 
Morgan played host and expressed 
the belief there were no gimmicks 
fit to print. Maybe not, but I saw 


ers at the Model-Paris, and it 
wasn't the background of bright 
red that did it either. On second 
look I found it was simply because 
instead of being held flat against 
the posts, in the conventional man- 
ner, these were supported entirely 
ty their handles, which were set 
into a simple metal hoider on each 
post. This method of support caused 
them to jut out at an angle from 


Boy klooden Cleats 
Serving Drawer Guides, 
Holds Four Trays, kach Tray 
Molds Hanks From One Lot 


Wrapping Table 


five that I hadn't seen before. 
Strange how so many launderers 
find use for the very ideas you each 
seem to feel are too trivial to men- 
tion. For instance, the Model-Paris 
uses a little cabinet-like affair at 
the fold table behind the flatwork 
ironer which simplifies the job of 
matching hanks and flatwork. This 
little cabinet holds four trays, each 
tray holding the hanks from one 
entire lot of family bundles. The 
lot number is placed on top of the 
tray and mixups are reduced to a 


Extinguisher Holders 

Where fire extinguishers are con- 
cerned, I never tire of trying to 
find ways to make them stand out 
so people can find them in a hurry. 
There seems to be a reluctance on 
the part of many operators to paint 
up any sort of background which 
might make them stand out-—gen- 
erally because such coloring might 
conflict with the general color 
scheme of the plant. Somehow | 
immediately noticed the extinguish- 


the posts, and made them much 
more easily seen. The next step at 
this plant, I'm told, is to paint each 


mat 
tod 


or 


“ that holds an extinguisher a 
right red. Not only the background 
of the apparatus but the entire post 
from the floor clear up to the ceil- 
ing. © 


Use for Worn Nets 
Here's another way to keep work 
from drying out in trucks while it’s 
waiting to be processed. Ralph 
showed me how they've made use 
of worn cotton nets for this purpose. 
Four nets are sewn together with 
heavy twine to form a simple cross, 
The center net fits the bottom of 18” 
x 36” boxes, while the sides of the 
box are covered by two other nets, 
and the remaining end nets are 
long enough to come up from the 
ends of the box and be folded over 
the top of the work—which seems 
a little confusing, now that I read 
this over. It depends, you see, on 
how you lay out the nets when 
you sew them together. Lay one 


Comer & Ends 


Cart Holds From 
Owe 


war 


net down and sew nets on each of 
its ends. Then on each side of the 
middle net you sew the remaini 
two. Now you have that cross 
told you about, which is longer one 
way than it is the other. With 15- 
bundle lots, the bundles have work- 
ed out to be of such a size that the 
18” by 36” carts are very suitable 
for expediting this work around 
the plant. @ 


Pillow Filler 

Here, too, I learned about mak- 
ing up pillows. They've connected 
a 30-inch section of 12-inch tin 
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Swift’ 


80a Good 
for you... better service for your Customers, 
White Ribbon Chips & Posse, 

Guaranteed Laundry Powder 
Formula S Powder 

Vertex Flakes 


Break-O Powder 
Plas many other Specialties 
to meet your specifications, 
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We're with quality Soaps 
| for every laundry need! ..., always find the 
f sign right soap for the job in Swift's complete line. Whether you need i 
= | Me soaps for heavy soil, for » break, for low temperature washing or i a 
‘ ae for almost any other Specialized requirement, Swift's Soap Depart. es 
Ment is at your service. You can't buy finer products anywhere, 
| — 
to develop better Products 
or your PUrpose!o,,, Technical Laundry Service Di- 
Vision 18 working daily on 80ap and laundering Problems. This Means 
that Swift Soap products always have the quality and effectiveness 
to help you get better results in your laundry. 
d to give fast Service from 
| Swift distribution Points coast to coast! 
You can order any of the fine s0aps listed belo 
& Company diate delivery 
all IfS 
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tumbler exhaust header onto a 
funnel shaped connection whieh is 
hooked up to an old rug vacuum 
machine. Then they rigged up a lid 
to whieh they can tie the neck of 
the pillow ticking for filling it with 
feathers. The suction from the rug 
vacuum pulle the feathers in 
through a hole in the center of the 
lid. A piece of hardware cloth near 


Soft Water Laundry and Dry 
Cleaners, also of Bloomington, Il, 
has simply cut holes in the starch 
table so the pans can be set flush 
with the table top. In addition, the 
table is covered with discarded cot- 
ton nets to catch the drippings that 
always make such a mess. No more 
upset starch eontainers at this 


plant. 


the end of the header section pre- 
vents the ticking from getting into 
the machine in case it comes loose 
from the neck inside the lid. A 
slanting trough made of meta! is 
filled with feathers, the neck-like 
opening on the face is fitted into a 
hole in the header-lid, and the 
feathers are drawn into the ticking 
by the vacuum 

Pillow business has boomed since 
the inauguration of the service, and 
they get considerable revenue from 
making up new pillows from the 
feathers in old feather ticks that 
the customers have stored in their 
attics for vears, 


Starching Improvement 
To keep the table neater during 
hand starching, Dean Litt of the 


Sewing Light 
There are probably as many dif- 
ferent ways to gadget up a sewing 
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machine as there are ways to devise 
a different way to hold nets for a 
marker. At any rate, the sewing 
machine at the Model-Paris has 
made use of what appears to be a 
war surplus dental light to light up 
the working area of the machine. 
It's very neat and efficierit-looking 
with a holder that bolts onto the 
edge of the platform so that it's 
wolid and out of the way. Made of 
what seems to be chrome pipe, it 


< 


can be swung from one side to an- 
other on its base, and the little 
floodlight is adjustable to whatever 
angle the operator prefers. @ 


Apron String Device 

When I dropped in to see Dean 
Litt at the Soft Water Laundry, he 
gave me a lesson on how to process 
bar aprons and such items without 
getting the strings all tangled up. 
Dean tells me how he’s whipped 
his problem by buying his aprons 
with a little larger hem along the 
top edge, into which the strings 
ean be pulled out of the way for 
washing and ironing, According to 
Dean, for a small operator in the 
apron supply field the extra-large 
hem costs very little more when 
getting the aprons made up. His 
way of tucking the strings out of 
sight has been a big help in speed- 
ing up processing both in washing 
and ironing. (Continued on page 26) 
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STAINLESS 


Troy offers the ONLY COM- 
PLETE ANSWER to finishing 
work with collar and cuff snaps 
and tippers. These heads are 
THREE TIMES HARDER thar 
any other pross heads. 


Your customers will teep com- 
ing back for the lururious-look- | 


Brilliance is not affected 
room dampness. 


In addition to Stainless Steel “Floating” Heads, 
Troy Rockets have fewer moving parts than ANY 
press on the market, reducing maintenance ex- 
pense and worry. Featherlight control buttons 
and a fast-acting simplified control unit combine 
to provide greater Rocket speed. Patented sliding 
cam action helps produce sparkling satin finish. 


Treat yourself to increased production . . . satis- 
fied customers and employees . . . greater profits 
with new Troy Rockets! 


SEND FOR FREE CATALOG 


New 12-page illustrated catalog shows and tells 
you in complete detail about 16 models of Troy 
Rockets. Ask your T sales representative 

or write the factory 
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THE OUTSTANDING 
LAUNDRY PUBLICATION 
OF THE YEAR 


THE 
LAUNDRY 
INDUSTR 


3. BUYERS' GUIDE: 


CLASSIFIED DIRECTORY, listing in a sin- 

gle section all kinds of laundry equip- 

ment and supplies and manufacturers of 

: these products; arranged for easiest ref- 

dry Routemen. erence and quick and sure finding of 
buying information. 


TRADE NAME DIRECTORY, listing trade 
names ond manufacturers of equipment 


tabulated informa- 
of laundry plant used by the laundry in- 


. Basic textbook 
eference form, MANUFACTURERS’ DIRECTORY, providing 
plant exec- an alphabetical list of manufacturers and 
their home office addresses. 
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ing for selling family laundry 
service. 


Training for selling specialties—d 
cleaning, household, blankets ¢ 
other special services. 


@ Training in effective use of sales 
and presentations. 


@ Retraining for sustained selling. 


@ Training in organization of time and} 
effort. 


@ Individual training in the fielc 
vation, coaching and demonst 


LOCAL BUYERS’ GUIDE, a geographical Classified and 
directory providing complete information Sections. 

on addresses of manufactures’ branch 

offices, distributors and jobbers. 4. AND A.i.L. fe 


of plegiom onl exhibit plane 
t ite, to be held in Beane, 


DETAILED BUYING INFORMATION sup- 
plied in display advertising of leading 
manufacturers and soles organizations; 
by informational ads throughout the 


20 N. Wacker 
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(Continued from page 22) 

A half-inch pipe is held out from 
the wall with a pipe flange. The 
pipe itself is about 30 inches long 
and has a key-shaped end made out 
of flat metal. The first step in hid- 
ing the strings ix to loop the end 
of one of the strings over the end 
of this key-shaped piece, and push 
the pipe through the apron hem 
This pushes the string its full length 
through the hem. Step two is to 
loop the other string over the key- 
shaped device and pull the apron 
off the pipe. This second step takes 
the second string back through the 
apron hem and the result is no 
dangling strings to tangle up. @ 


Pin Cart 

Wouldn't it be nice if a disposable 
pin could be marketed so that you 
wouldn't have to worry about get- 
ting the things back to the mark- 
ers’? Until that day vou keep cart- 
ing them around, Some plants have 
rather elaborate affairs for hauling 
entire lots at one time; others carry 
them back by hand, a couple bars 
at a time. Here's a little heavy duty 
affair for transporting about 20 bar 
arms at a time, and it doesn't take 
much room either. Made from 44” 
pipe, it has swivel casters on the 
front, while U-shaped pieces of 54” 
red form axles for two small metal 
wheels on the back end. For the 
handle, 44” rod is welded to a short 


piece of half-inch pipe held to the 
front of the frame by a U-shaped 
section of 4%” rod, so it can be 
raised for pulling, or simply folded 
back for storing out of the way 
under the table. Four pieces of rod 
are welded across the top of the 
frame, and their ends are curved up 
to hold about 20 pin bars. © 


Domestic Data 

In Kankakee, Illinois, I went 
through Gene Anderson's immacu- 
late Domestic Laundry in company 
with Superintendent Emil Siefert 


for 
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. what a plant! One of his office 
windows, for instance, was made 
up as a little “under the ocean” 
seene, with a little chest of jewelry 
and coins spilling out on the ocean 
floor amid a background of a little 
net and tiny fishes swimming 
around. The sign over is said, 
“What treasures our service offers 
you.” Cute? 

Had to rush my visit in order 
to get over to Joliet the same day, 


but I do remember how they do 
everything possible to prevent mix- 
ups on bundles at the flatwork 
ironer, The 8’ x 24” table used for 
laying out family flat has a back 
on it about a foot high to which 
a long metal! strap is bolted through 
the edge of some twenty 9’ x 36” 
aprons, As the flat from each bundle 
is laid out on the table, one of these 
aprons is pulled over it to separate 
it from the next bundle. Two of 
these tables are used-—one being 
used for feeding while the other is 
being laid out. @ 
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Bringing out the best wins acclaim. That's 
why Satinette is out in front among all starches. 
Freedom from congealing when hot or cold... 
power to penetrate... beautiful, smooth tone 
... make Satinette the favorite of all 
laundrymen who strive for patronage. 


STARCH COMPANY. 1:3. 
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You can’t get away from it! 


Name any plant with a reputation for 


doing quality work and you can bet 
gq 


your last dollar that that plant is 
using a properly built soap. Because 


you simply can’t do as good a job with 


an overbuilt or underbuilt’ washing 
mixture! 


The interesting fact is that you ac- 


tually save money when you use a 


properly built soap--along with 
ing’ customers! Users of Ozonite 
have proved this to their complete 


satisfaction for many years. 


PLAY SAFE WITH OZONITE— 


You'll have no worries about over- 


building or underbuilding when you 
install Ozonite in your washroom. 
This complete, scientifically balanced 
soap is properly built. It comes to you 
ready for business. Add it direct to the 
wheel-—-dry or in solution. Either way 
you'll get thorough dirt removal, ex- 
cellent whiteness maintenance, un- 
usual protection to fabric strength, 


and uniformity. 


Yow ll like Ovzonite —- from 
standpoint. Prove it with a month’s 


trial. 


every 
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Properly Built Soaps give maximum detergency at lowest cost. 


Here are the results of careful tests on built—as in the case of Ozonite. 
soil removal conducted by our Re- Soap built with either too much or 
search Department on soiled cotton too little alkali increases detergent 
fibers. All temperatures 160° F, Note consumption and decreases efficiency. 


that the smallest quantity of deter- 


gent is needed when soap is properly BrolarvLerle CINCINNAT, OHIO 
factory-built to save you time, 
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ROUTEMEN’S 
MONTHLY CONTEST 


By J. L. WEBB 


Webb's Laundry and Cleaning Services 
Wilmington, Delaware 


Editor's Note: The article below is based on a speech de- 
livered by Mr. Webb during the annual convention of the 
Peomylvania Laundryowners Association at Atlantic City 
earlier this sumuner. 


J. Webb points ovt benefits of one 


rating our routemen secording to their efierency in 
sales, accounting, publie relations and all the other 
duties entailed in their job. This program was designed 


ke February 1949 our plant initiated a program of 


to get the driver-saleamen to do the things we wanted 
them to do without resorting to coaxing or threatening. 
The plan has not only helped our sales, but it has im- 
proved the lot of our laundry and drycleaning produc- 
tion managers. Bundles are stored in their proper place, 
correct. laundry marks are employed and we have bet- 
ter control over the general route mechanics. 


Any efficiency rating for routemen is bound to be 
more or less arbitrary, since there is no universally 
accepted standard that can be used for measurement. 
Consequently, the particular ratings seored by our 
routemen are of no significance to any other plantowner 
The improvement of these ratings during the course of 
the program, however, should be of interest, Actually, 
we set up our own measuring stick at the beginning of 
the program and gauged the development of our men 
against this standard 

The following table shows the progress of our average 
routeman for a 12-month period 


February 

Mareh 

April 

May 

June 

July 

August 

September 

October 

November 

December 

January 

You will notice that it took five or six months for 

this program to catch on, but when the men started to 
taste the $10 and $15 bonus each month, the fire 
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started to burn—and it hasn't stopped yet. Our sixteen 
routes are divided into two teams-——each with a super- 
visor. 

In setting up our grading system, we classified the 
routemen’s responsibilities under eight different head- 
ings and assigned point values under each according 
to their importance 

Sales: If a routeman met his quota for the 
month, he received 25 points; if he made 90% of quota, 
he received 22.5 points or 90% of the maximum allot- 
ment under this heading. 

Irycleaning Sales: Twenty-five points were also al- 
loted here and were awarded in the same manner as 
under laundry sales. 

Customer Relations: I{ in the opinion of the route 
supervisor or sales manager, a routeman was guilty of 
certain offenses he was deprived of 10 points. The 
penalty was attached to offenses such as discourtesy, 
unreliability, poor service, neglect of do-overs or re- 
placements, failure to deliver service vouchers, and 
other failures of a similar nature. 

| Appearance: We fee! that this is one of the 
most important parts of any selling job. We launder 
free three shirts a week for each routeman and we in- 
sist that our representatives are clean and neat in every 
way, Compliance was worth 10 points. 

Truck Care and Accidents: We fee] that a routeman’s 
truck is his own personal responsibility, We impress 
him with the importance of keeping tires properly in- 
flated, maintaining oil at the proper level, and checking 
the water in the radiator. Necessary adjustments that 
arise from time to time are reported to the route super- 
visor in writing. Compliance in these respects was 
worth 10 points. If a routeman had no accidents during 
the month, he received an additional 10 points. 

Collections: Ten points were awarded to every man 
who had leas than 20% of his C.O.D.’s outstanding at 
the end of each week. 

M ics of the Job: Five points were awarded for 
general care in marking pickup tickets and transferring 
orders into the plant. 

Route File: We feel this is one of the most important 
records in the plant and insist that the routemen keep 
their plates up to date. We impress them with the im- 
portance of these records in locating customers and 
eliminating double laundry marks. We award five 
points under this heading. 

When we completed our first year we had a sales 
meeting to announce the winner. We presented a letter 
to the routeman congratulating him and telling: him that 
he would receive an extra week's vacation. At this time 
we presented him with a loving cup, and we have placed 
a plaque in our main store 

When we started, the highest man in the group was 
83 percent the first month; the rest were in the low 
70's, some in the 60's. As we have progressed the com- 
petition has become very keen, and now at least half 
of our men exceed 90 percent every month. 

At the end of the year .23 points separated the two 
top men. We had made no announcement of the prize 
that was offered other than the $10.00 per month which 
every man was eligible to receive providing he did the 
job expected of him, After eight months under this 
plan, the men expressed a desire to keep it going. We 
have now cut out all other contests. 

In conclusion, one word of caution. A program of this 
type rests heavily on the judgment and interpretation 
of the route supervisor and sales manager. If the men 
suspect favoritism, the system will break down com- 
pletely and wreck much of your sales organization. It 
is only as good as the management behind it. @ 
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KINSLEY, KAN.~C. D. Alexander of MELROSE, N, M.~Alford Gibbs has 

Okla., has purchased the City taken over ownership and management 

Laundry from Mr. and Mr. Ralph of the City Laundry from Gordon A. 
Bradley. 


HELMET, CAL.—The Valley Laundry VERDEN, OKLA.—H. A. Brownen has 
and Cleaners have added six additional purchased a laundry from Mr. and Mrs. 
C. E. Warburton. (Continued on page 82) 


DALLAS, TEXAS—An addition is be- 
ing constructed to the Zenith Laundry 
building at Main Street and Carroll Ave- 


BRING YOUR 
WASHROOM 


SAN FRANCISCO, CAL.—The Laun- 
dry Owners’ Association and the Laundry 
Workers’ Union, Local 26, AFL, recently 


been set up for employees. The plan is 
financed by employer contributions only, 
at the rate of $1 weekly contribution for 
each employee. 


SALINA, KAN.—W. F. Wood pur- 
chased and taken over operation of the 


Modern Water Measurement 
Can Save You Plenty! 


We know you progressive washroom operators are 
aware of the high cost of water, soop and other 
supplies. Ten to ono you're fighting the climbing 
costs of fuel used in routine water heating, PLUS 
the heating of wasted water. Time spent in making 
frequent manval adj stments is wasted, too, espe- 
cially when too mh water enters the washer 
and you have to dimp the excess—water, fuel, 
soap, supplies and time—right down the drainl 


Old time water measurement methods can be 
eliminated and wastage stopped. And you can 
gain the added dividend of better, more uniform 
washing. That's through the installation of Chace 
Automatic, Floot or Dial Type Valves on every 
washer in your plant, new or old. Call your laundry 
supply and equipment house today; they'll gladly 
advise you as to the type and size suited to your 
conditions. In addition, we'd like you to have our 
12-page booklet on costs of wastage and the 


ROBSTOWN, TEXAS~—A cleaning and 
pressing shop has been opened by the 
owners of the Robstown Steam Laundry. 


ROCKY FORD, COLO.—The Valley 
Laundries have acquired a work pants 
and overall finishing unit. 


. ATCHISON, KAN. — Harold 


W. Eldred have bought the Lovett Laun- peg pomtyeee — edvantages, operation and features of Chace 
dry. The plant will be operated under the ja twe sizes: Banderd, for Automatic Valves. Just write us a note-—no cost 
weshers up te 42272"; Detroit, or obligati 


ATCHISON, KAN.—The Win-Lin 

& Dry Cleaning Service has 
opened for business. It is owned and | 
operated by Lin Lewis and Wendell Hill. 


| 
| 
Votes 
qace 
f 
| 
j nue. The new structure will add approxi- © 
mately 6,500 square feet of floor space 
Family Wash Laundry from G, W. Dun- 1 
\ 
BLAIR, OKLA.—Roy Dunegan and 
George Davis have sold the Dunegan 
Laundry to Raymond Self. 2. 
| 
| | 
| 
Hanson, 4 al 
T. G. Brockhaus, and Harvey E. Davis 
have purchased the Temple Laundry 
from C. H. Campbell and plan to re- 
PAURIK Mrs N 
MAYSVILLE, OKLA.—Water soften- 
ing equipment has been installed at the W aa CHACE co a 
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(Continued from page 31) 
RICHFIELD, UTAH—Te acquaint the 
public with its processes, the new Hend- 
enon Laundry and Dry Cleaners held 
an open howe on June 14. 


-AHOMA ory, OKLA.—A sales 


Hotel under the spomerthip of the Okla. 
horma Laundry Owners Association, Huge 
Swan, marketing coumel far the Texas 
Laundry Owners, and Hubert Needham 
of Procter and CGemble spoke at the 
meeting. 


EMPORIA. KAN.—A remodeling and 
rebuilding program ts under way at the 
New Proce: Laundry. A fur storage vault 
and driv. facilities will be provided. 


LUBBOCK, TEXAS — The Whiteside 
Laundry is sow operating in ith new 
20,000 square foot plant. The plant's 


equipment consists of an eight-roll ironer 
with automatic folder, a six-roll ironer, 


GARLAND, TEXAS —The Garland 
Laundry and Cleaning Company recent- 
ly celebrated its second anniversary. The 
firm started with 17 employees in 1940, 
now it employs 50. 


KINSLEY, KAN.—Mr, and Mrs. W. 
Hawley have purchased the Curson 
Laundry from Jack Carson. The name 
Carson Laundry will be retained for the 
present. 


PETALUMA, CAL.~The Petaluma 
Laundry has been sold te M. D. Rutledge 
of Redwood City. Rutledge, who most re- 
cently owned the San Carlos Cleaners 
and Laundry, will move to Petalama to 
take over his plant. 


HOLDREDCE, NEBR.-M. D. Ho- 
hack has sold the Holdredge Laundry to 
}. T. Garner of Lincoln. 


GREEN RIVER, WYO..Mer. and Mrs. 
Al Mead have sold the Wroming Laun- 
dry and Dry Cleaners to Richard Fory- 
aren of Rock Springs. The business will 
be managed by Elmo Anderson. 

The Meads will move to Pinedale 
where they have purchased a drvcleaning 
business. 


Srakcneaoom Lauworyr 


VANOOUVER, B. C.-The 


Smith, Harry B. 
Thomsen 


CRANDVIEW, WASH.—Mrs. William 
F. Smith has been granted a permit to 
erect a $12,000 steam laundry building. 
Mrs. Smith has arranged to sell the build- 
iny when it is completed. 


McCALL, IDAHO-Rebert and 
Clarence Carbon have constructed a new 
building to house the Payette Lakes 
Laundry. The partners also operate the 
McCall Washateria. 


BEATRICE, NEBR.—Emery J}. Gust 
has been issued « building permit for a 
new 50 x 130-foot laundry building. 


NEWCASTLE, WYO. — New water 


VICTORIA, B. C. Recent appuint- 
ments at the New Method Laundries Ltd. 
include the appointment of George 5. 
Lee as retail sales manager, and J, L. 
Muirhead as secretary-treasurer of the 
company. 


FREMONT, NEBR. ~- Robert Jackson 
has sold the Sunshine Laundry to Donald 
Harps, who plans to manage the business. 


VICTORIA, B. C.—The New Method 
Laundries recently received a bundle of 
14 collars from a customer 2,000 miles 
away in Fort Churchill, Man. The custo- 
mer requested that they be starched and 
returned C.O0.D. 


PRINCETON, IND.—The Gibson 
Laundry and Dry Cleaners recently 
opened for business, it has been an- 
nounced by Owners “Chick” Sayles and 
N. F. Robertson. 


LELAND, MICH.—The Dorsey Laun- 
dry has been purchased by Mr. and Mrs. 
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Ben Barczak who are moving the 
ment to Clen Arbor where a 
building to house the plant is under 
struction. 


WELLSTON, OHIO-—A new home 
laundry has been opened by Tom Stew- 
art, Jr., on South New Hampshire Avenue. 


ANOKA, MINN.-Joseph Miller has 
heen manager of the Suburban 
Laundry. Miller announces that new 
equipment is being added. 


OAKVILLE, ONT.—A new laundry- 
diaper service known as Laundry Serv- 
ices will open in October. Lawrence B. 
Reynolds will be the owner and director. 


SPRINGFIELD, MO.—Fire of unde- 
termined origin caused considerable dam- 
age at the Commercial Laundry. 


MEXICO, MO.—Warner Williams re- 
cently outlined the history of the Crown 
Laundry and Cleaning Company at a 
Rotary Club luncheon. 


COLUMBUS, OHIO — The following 
officers of the Ohio Laundryowners As- 
sociation were re-elected at a recent 
meeting of the association's trustees: 
president, Allan Jack Salzer, Cleveland; 
first vice-president, Lawrence W. Keat- 
ing, Lima; second vice-president, Charles 
H. Larkin, Toledo; and treasurer, Edward 
C. Gabriel, Cincinnati. 


WEBB CITY, MO. — The Peter Pan 
Laundry and Dry Cleaning Company 
was completely destroyed by a recent 
fire which incurred damages estimated at 
about $60,000. The property was only 
insured at $3,000-—$5,000, according to 
the report. 


CARLYLE, ILL.—The Carlyle Laun- 
dry recently celebrated its first annivers- 
ary. The plant is owned by Louis Bach 
and Ed List. 


DECATUR, ILL.—Extensive damages 
were caused by a fire on June 27 at the 
Model Park Dry Cleaners and Washrite 
Laundry. 


OBERLIN, OHIO—Paul J. White has 
taken charge of the laundry department 
of the Vogue Cleaning Company. 


BATTLE CREEK, MICH.—Bids are 
now being taken on construction of a new 
laundry to be built at the Fort Custer 
VA hospital. It is estimated that the 
building | will cost about $300,000. 


MORRISON, ILL.—The Arcade Laun- 
dry was recently host to the Mt. Pleasant 
Better Makers 4-H club. 


(Continued on page 35) 
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¥. ations estimated to cost $16,000. con- 
CHEYENNE, WYO.—The Newcastle 
has filed articles of incorpora- 
e tion. The firm's capital stock ix listed at 
ie 
Pa at the Ira Baldwin Laundry. 
vi The plant ako operates a drycleaning 
a8 department and fur vault. 
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WHEN BICARBONATE 
IS BAD MEDICINE! 


Sodium bicarbonate is “acid to soap”, which means that although 
it is alkaline in reaction, its characteristic pH is lower than the 
pH range of neutral soap. In solution, bicarbonate and soap 
unite to form a mixture of an acid soap complex and a modified 
soda at a pH somewhere between 8.6 (bicarbonate) and 9.8 
to 10.2 (neutral soap range). This pH revision is important only 
because soap tends to lose solubility when its pH is depressed. 


The technique of combatting this sort of soap acidification 
involves good soap building practices properly adapted to the 
demands of each plant. As a general rule, a soap:builder ratio 
should provide sufficient builder so that the load will rinse free 
of soap in the rinse before the last one, and free of builder alka- 
linity in the last rinse. Even with no bicarbonate at all, this is 
good practice to protect the soap from hydrolysis. It is a “must” 
when bicarbonate is present. 


SIMPLE TO CONTROL 


To determine how much builder alkalinity is needed in the final 
rinses to preserve a soap-building pH in the presence of bicar- 
bonate, it is not necessary to maintain elaborate controls for 
measuring the pH of the rinses, etc. All that is needed is a 
properly formulated builder and a periodic check with a simple 
titration procedure to make sure that the total alkalinity of the 
last rinse in which soap is present is about 50% greater than 
the bicarbonate alkalinity of the water. 


Bicarbonate alkalinity is discussed in detail in a recent issue of 
Cowles Laundry Tips. If you don’t have this issue, we will be 
glad to send it to you. 


ESCOLITE POLICES BICARBONATE 


ESCOLITE is not a strong, hard-on-the-hands, skin-burning, 
high pH alkali. It doesn't have to be. Its pH is securely buffered 
in an effective soap-building pH range — never so high as to 
damage fabrics; always high enough to protect soap against 
bicarbonate or other forms of attack. 


Your Cowles Technical Man will be glad to help you “police” 
your formulas with ESCOLITE. You can reach him through your 
regular Cowles Dealer or by writing us direct. 


COWLES CHEMICAL COMPANY 


7016 Euclid Avenue «+ Cleveland 3, Ohio 
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With DIVCO 
You Save 


Important and 
Expensive 
Over-hauls! 


“ AXLES 

¥ CLUTCH 

BRAKES 

¥ TRANSMISSION 

CHASSIS FRAME— 


Every Part of 
this Rugged 
DIVCO Chassis is 
Engineered 

for 

LONG 

LIFE! 
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| When You Own 


DIVCOS 
You Do Not Have 
to Rebuild 
Your Trucks 
Part-by-Part 
Year 
After Year! 


e 
Ever ast 50 1S 
| 
: E! 
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HATTIESBURG, MISS. —The Delta 
Overall Service which will extend through- 


dries, which now has plants in 10 south- 
ern states. 


SAVANNAH, GA.—Completion of the 


Strarcnroom Launpary Journat 


BOGALUSA, LA.—Mrs. Margaret Le- 
vert has sold the Bogalusa Steam Laun- 


demonstrated equiptnent. The new build- 
ing is 60 by 138 feet, and is owned by 
J. F. Boward. 


ST. PETERSBURG, FLA. —Mr. and 
Mrs. A. Earl Carde have recently com- 
pleted the installation of a new dry- 
cleaning department in the Carde Laun- 
dry. 


CHATTANOOGA, TENN.—A regional 
meeting of the Diaper Service Institute 
of America was held at the Read House 
recently, 


MIAMI, FLA.—The increase in license 
fees for laundry and drycleaning whole- 
salers, which hiked costs from $73.80 to 
$323.80, has been declared invalid by 
Circuit Judge Stanley Milledge in a re- 
cent ruling. City Attorney J. W. Watson 


uipment. Special drive-in fa- 


BLOOMFIELD, N. J.—The Little 
Falls Laundry is constructing a one-story 
branch building at the corner of Broad 
Street and Broad Terrace. The building 
will contain a store, office, fur storage 
vault, and storage room. Plans include 
parking and drive-in facilities. 


LYNN, MASS.~The Service Laundry 
has installed new washing and shirt fin- 
ishing equipment. 


NEWARK, N. J.—Receivership of the 
Uneeda Laundry Company has been 
ended by a settlement of a creditor's suit. 


NEW YORK, N. Y.—Masked bandits 
held up the office of the General Diaper 
Service Company in Elmhurst, Queens, 
and took $3,500 from the cashier, 


NEW YORK, N. Y.—The Stork Diaper 
Service reports that it is best for mothers 


A.L.L. APPROVES ENTIRE ZIPPER LINE 


HE AMERICAN INSTITUTE OF LAUNDER- 

ING has made known the award of its Certified 
Washable Seal to the entire line of Talon Fasteners 
manufactured by Talon, Ine. 

After repeated launderings at the Institute's laundry- 
laboratories in Joliet, Illinois, every Talon fastener met 
the Institute’s rigid standards of launderability. 

All colors and styles were repeatedly laundered and 
then evaluated in the laboratories for dimensional sta- 
bility, wash fastness, tensile strength, quality of con- 
struction, and functionability. 

All styles and colors were reported satisfactory on 


all counts and even bettered some of the tolerances as 
applied to fasteners, 

he award marks the first time in the history of the 
Institute's Seal program that a complete line of zippers 
has been awarded the Seal of Approval. 

As a result of the award of the Seal to Talon Zippers, 
both Talon, Inc., and the American Institute of ak 
dering are working together in the maintenance and 
satisfactory laundering procedures involving zippered 
shirts. This program is the beginning of an saecelerated 
plan to aid both the textile manufacturer and the laun- 
dering industry in the successful campaign to maintain 
proper procedures applied to zippered merchandixe. @ 


i 
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ee was to hire two attractive young ladies MINDEN, LA.—The Mayfair Laundry Le 
as route saleswomen, He feels that howse- and Drycleaning Company has begun ae Wes 
Pee —— wives would rather discuss their laundry work on a modern brick plant. Drive-in oO 
Ox ns problems with a weman driver, and that facilities will be included. i 
the routeladies would “be on the ball 
werk.” Zeb seperte that is STUART, FLA. James Pegram has 
booming and that the plant must take on that he has purchased the 
ican a interest of Phil Pence in the People’s fe] 
of which he has been manager 
3 
OXFORD, MISS.—Mr. and Mrs. A. HL 
Russell, owners of Star Cleaners, have 
FULTON, KY.—In order to let the gotten into the laundry business bry in- DELRAY, FLA.—The Service Laundry gt 
public inspect its new laundry and dry- stalling laundry equipment in their plant. °° Boca Raton Road has been sold to pe 
cleaning machinery, the Parisian Laun- The operators have acquired washers, a John L. Shores. Its previous owner, wil. ee 

dry recently held an open house. flatwork ironer, and shirt finishing equip- iam Cox, plans to open an insurance ae 
ment. agency. af 
PAHOKEE, FLA. Rep Cowart has 
moved his laundry and drycleaning plant JACKSONVILLE, FLA. — Silverman's o 
from ste near the city hall to more and Cleaners snnounce tha 
spacious quarters formerly occupied by a = dry to H. E. Pigott, W. J. Newell, Mrs. _— they have acquired new fur cleaning and ae 
paint and body shop. Catherine Pigott, John Anthony, Bascom  “‘torage eq a 
D, Talley, and Mrs. Theresa Newell. The _ cilities will be provided. , ee 
new owners, who have incorporated the es 
q out the state, New Orleans, and Mobile, soon. Sam Morgan has been brought in | 
has begun operations. The firm is a from Atlanta to be superintendent. . a 
branch of the National Industrial Laun- 7) 
Laundry, which recently started oper- £2, 
ations in its new plant, held an open 
—bouse in connection with the event. The 
7 new Lowe Laundry and Dry Cleaning Mair was attended by approximately 300 iy 
z= plant has been announced. A modern fur _— persons. Local women served as host- ee 
vault has been included in the firm's esses, and out-of-town representatives 
LURAY, VA.-H. B. Dyche has sold 
; his interest in the Luray Home Laundry aa : 
and Dry Cleaning Company to J. Click Bele. 
Davis, R. L. McKim, and E. E, Rothgeb. — 
| Davis is general manager of the plant : 
as well as secretary-treasurer of the Ber 
corporation. | a 
DELAND, FLA.—The Athens Laundry 
has installed new rug and upholstery io 
| 
DURHAM, N. C.-Mn. A. Goodes hes 
a been granted permission to operate a new oe 
drycleaning and laundry establishment Bea 
in Durham. The plant will be located at  - 
the corner of Hillsboro Road and Edith “es 
‘ ROAN MOUNTAIN, TENN.—Zeb Me- announced immediately that an appeal = 
Fi 
dry and Cleaners. One of his first moves Court. 


PROVIDENCE, BR. L—Jobn §, 
Colomal Laundries, Ine., and 


Srarcuroom Lautunpry Journar 


treasurer, respectively, of the Launderers 
and Cleaners Association of Rhode 
land, at a recent meeting of the group. 


BROOKLYN, N. Y.~The seven driv- 
ers of the Kleen Laundry-Cleaners, were 
honered recently by recognition in a na- 
tion-wide safety contest sponsored by the 
Empleyers Mutual Liability Insurance 
Company of Wausau, Wisconsin. 


HYANNIS, MASS.—Construction 
now under way on a Hyannis branch of 
the Acme Laundry Company. 


WESTHAMPTON, N. Y.—The Hulse 
Bros. Laundry has been sold to the Riv- 


= 


MODERN taunDky Starches 


oF 


BEST STARCH 


NEW YORK, N. Y.—The Henry Hud- 
son Hotel now offers free 
to visiting infants and their mothers. 
hotel figures that mothers with ' 
reluctant to travel because of 
sanitation problem. 


BRIDGEPORT, CONN. — The Craw- 
ford Laundry Company and the Bridge- 
port Coat and Apron Supply Company, 
both operated by the Crawford family, 


the Household Linen Supply Company, 
and the resulting combination will be 
known as the Bridgeport-Crawford Coat 
& Apron Company. The Crawford Laun- 
dry will continue to operate its family 
laundry and drycleaning business, but 
will retire from the rental and wholesale 
laundry field in favor of the new corpora- 
tion. 


PROVIDENCE, R. L-~The Purity 
Laundry has been incorporated by Haig 
Barsamian, Grace A. Barry, and Aram 
A. Arabian, with the purpose of condiuct- 
ing a general laundry business. 


POINT PLEASANT, W. VA.—Sale of 
the Mason County Laundry to Wesley E. 
Ball has been announced by Jack Cald- 
well, former owner. 


JERSEY CITY, N, J.-A group of visit- 
ing French engineers recently inspected 
the power plant of the Brunswick Laun- 
dry. 


SPRINGFIELD, MASS.--Walter Solo- 
mon, Rudolph Solomon, and Lloyd §8. 
Bardach have incorporated the Globe 
Laundry for the purpose of conducting 
a general laundry and drycleaning busi- 


HARRISBURG, PA.—Contracts total- 
ing $357,040 have been awarded for 
construction of a new laundry at the 
Somerset State Hospital as part of a pro- 
gram to expand the institution's capacity 
to 1,500 patients. 


BROOKLYN, N. Y.—The Pilgrim 
Laundry, Inc., recently honored three of 
its long-time workers with a dinner. John 
Gannon of the engineering department 
retired after 31 years of service, and 
Saide Head and Tessie Jozwiak, both of 
the flatwork department, retired after 32 
years of service. 


GREENWICH, CONN.—The Con- 
necticut Laundryowners Association has 
entered the dispute between the Stevens 
and Maples laundries of Greenwich and 
two unions, Local 338 of the Teamsters 
Union and Local 201 of the Laundry 
Workers Union, The two struck plants 
have combined operations. 
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ore to diaper their infants to music. Rhythm erhead Laundry, Inc., and will continue 
ae ts said to help keep the youngsters happy. to operate as Hulse Bros. and Riverhead 
a The firm is ako reported to have em- Laundry, Ine. 
a plowed the services of a live stork in its 
delivery service a: « publicity stunt. 
aoe president of the Samoset Laundry, an- 
wounces that the firm is now offering 
ag drive-in service on both laundry and dry- 
eg cleaning. An automatic electric device 
have consolidated the linen supply busi- 
Sine ‘Soenen president ness which the two plants had operated 
| 88 business has been merged with that of 
4 
| 
NEVER PULL PUNCHES 
j 
Your reutemen can tell that, 
3 because they tell him!! Aad hey use 
a mo wheertain terms if your bundles 
aren’t returned as she ex- 
peets they should be — fresh, clean, 
work? THAT'S the K to | 
jastic, satisfied customers it is 
easy when yeu use the Starch that 
STALEY MFG. CO., DECATUR. ILL. | 
«INSTITUTIONAL 
1S THE Base 
When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 
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Now you can get Calgon in a new, convenient- 
OW ee to-use granular form. Just add to the wash wheel 


—no solution necessary. New, free-flowing, In- 


Ans stant Calgon dissolves fast and completely at 
= any washing temperature. 

New Iristant Calgon gives you the same quality 
results as the Calgon* that has been used for 
years . . . eliminates washing film, makes every: 
thing in your washing formula work better— 
soap, alkali, bleach, and starch. 

Your distributor has Instant Calgon—-for use 
in dry form—- in 25 lb. drums and 100 Ib. bags. 
Regular Calgon—for use in solution—in 100 Ib. 
bags. Call him today or write Calgon, Inc., 
Hagan Building, Pittsburgh 30, Pennsylvania. 


*T.M. Reg. U.S. Pat. OF 


CALGON, INC., HAGAN BUILDING, PITTSBURGH 30, PA. 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 
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42 American 
CASCADE Washer 


®@ Advanced design and construction of the new 


“American CASCADE is the reason so many more plants 
install this truly modern Washer. We invite you to a 
check feature for feature. Then, you too, will 

be convinced that — dollar for dollar — American CASCADE 
is the Washer to buy. 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 


For more profitable operation 
through American’s 42/4WCED ENGINEERING 
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CHECK THESE 
ADVANCED 
CASCADE 
FEATURES 
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ALL-WELDED, MOMEL METAL CYLINDER. Monel 
sheets Blectre-Therm weided te Menei 
strength ond rigidity of one-piece drum. Double-embessing strengthens metal 
ereund perforations in cylinder side 
OCKED CYLINDER DOORS. Closing doors ef perforations tor fest, thereugh circu: 
locking bends securely against doors, pre- lation of washing selution. Rounded 
lear on doors ond latches. Unietching doors edges prevent damage to work. as. 
pressure bands se doors slide freety. 

TUB. Monel metet 
MONEL METAL INSTRUMENT PANEL. 
ouner 7 shewn at center above Diel-type ther- 
mometr ond weter level gauge, evell- 
| able as extras. Left end of Panel en- 
closes Automatic Reversing Contreiter. 
MOTOR-MOUNTID, MAGNETIC BRAKE. Magnetic, disc-type brake, 
| f mounted on extension of moter theft, permit smooth, positive eppll- 
tation of broking power to cylinder. Electrically interlocked with drive 
MONEL METAL GUARDS. Drive ot coch ond of wesher completely 
Put new American CASCADES to werk in 
your washroom, You'll benefit through 
washing, lower production costs, ond 
trouble-free operation. Write tor illus 
troted rataleg TODAY. 
STURDY, ONE-PIECE, FERROUS 
F END FRAMES. Frames rein 
4 ROLLER. | 
end of drive sheft ex- 
length at rear of washer, 
relies cheim trom end af drive N ARCH 
shalt te cylinder sprocket, Ovive 
Wher writing to advertisers please mention yee q 
| 
| 
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Abows: (ett to right, Tlersty, South Shore Lowndry, director, |. Mains, Up-to-Dote Laundry, tr ef; Martin Ro , Alt 
Norman Christionses, Central Wet Wash Lowndry, president, Samuel Levitets, Great Western Laundry, vice-president; G. Shaw, 
The Best lowndry, director; ond Soi Stone, Rainbow towndry, director. Below: Left to right, A. F. B. Klein, Antiseptic Laundry, direc- 


tor, Dawe Heichman, Satety & Tivoli Lovadries; John Toomey, executive secretary, President Christiansen; and Al Weinberg, Capito! Laundry 


wet; 
CHICAGO OUTING 


ORE than 300 laundryowners and allied trades- lighted, as ix customary at these meetings, by drawing 
for prizes which ranged from cigarette lighters to picnic 


men from Chicago and vicinity met at the St 

Andrews Golf Club for the annual day of golf 

and fun sponsored by the Chicago Laundryowners As- 
sociation on June 22 

Even a late afternoon thunderstorm failed to dampen 

the enthusiasm of the crowd as they wound up the day 

with a big dinner and entertainment, Dinner was high- 


ice chests, Nearly everyone was awarded a prize. 
Not that the unique methods employed in tabulating 
golf scores had anything to do with it, but the fact 
remains that lightning reportedly struck near the [8th 
green during the thunder storm, and knocked down 


four players.—-Lou Bellew 


| 
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THE DREW | 


Sing a song of profits... and brighter, cleaner wash! The 


DREW WASHROOM QUARTET brings you detergent 
action that is indispensable to profitable operations. 


BREAKSYN This high pH synthetic break treatment gets the dirt in the 
first operation! [ts combination of alkali, soap and synthetic, has tremen- 
dous soil removing properties. 


BUFF A rugged, high pH oil-buffered detergent that gives longer mileage at 
lower cost and rinses faster in cold water than most detergents rinse in 


hot water' 


NAPTHOLE This oil-buffered detergent contains a built-in wetting — 


emulsifying — penetrating agent and solvent. [t can be used on many clasi- 
fications without any soap whatever. 


NAPSO 22 A vegetable oil built soap that not only wosts leas than other 
cold water soaps but is more economical to use. It is particularly good for 
badly soiled colors. 
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PUT THE DREW QUARTET TO WORK IN YOUR WASHROOM TODAY! Be : 
(humical Speciabtios DIVISION 
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ALL-AMERICAN CONFERENCE 
AT COLORADO SPRINGS 


By WILLIAM R. PALMER 


a little golf, the experiences of 30 plants were pooled 

for mutual benefit at the Broadmoor Hotel in Colo- 
rado Springs, Colorade, April 27-29. The “All-American 
Conference” is an annual meeting of plantowners whose 
only common bond, other than their source of income, 
is the fact that they are clients of the management 
engineering firm of Claude FE. Lueas & Associates 

An iden of the richness of the program may be 
gleaned from the fact that with 45 persons in attend- 
ance, including two allied tradesmen, three trade 
paper editors, and five Lucas associates, there were 40 
talks delivered or papers read. There certainly was 
something for everybody! Each talk was followed by 
diseussion, and since many of the talks were deliber- 
ately provocative the discussion was hot and heavy at 
times. Also, the frankness and willingness to discuss all 
phases of his operation by each speaker were refreshing 

An entire morning was devoted to sales promotion 
methods. An afternoon was divided between advertis- 
ing and merchandising, a# well as linen supply and 
industrial cleaning problems. Laundry production took 
a whole day, drycleaning production required a full 
morning, and office procedures shared an afternoon 
with the management problems of financing and with 
ways to combat the self-service laundries. 

There was a day of golf preceding the conference 
for those so inclined; from then on there was no time 
for play. Even after the sessions the boys were stil! 
talking shop at meals, in the cocktail lounge, in the 
downtown restaurants 

The committee that put the conference over in- 
cluded J. C, Hollingsworth, John Ripley, R. F. J. Wil- 
Hama, Jr, Jack Elberling, John Fitz-Gerald, A. J. Raw- 
linson, and W. P. (Bud) Hagen. The conference officers 
who will take charge of conference plans for the coming 
year are Lewis Parce, chairman; Hugh Stephen, vice 
chairman; Robert Bertucei, seeretary, and Jack Elber- 
ling, treasurer. The site tentatively chosen for the next 
meeting was Sun Valley, early next June 

The rolleall included: R. C. Dansby, American 
Laundry, Bryan, Texas; George G. Rups, American 
Laundry Machinery Company, Cincinnati, Ohio; J. P. 
Yeats and Curtis Fitzpatrick, Austin Laundry and Dry- 
cleaners, Austin, Texas; John Fita-Gerald and Don 
Draper, City Laundry and Drycleaners, Wichita, Kans. ; 
Chris Dariotis, Covey Laundry, Seattle, Wash.; Russell 
Johnston, Domestic Laundry, Inc., Wichita, Kans.; Ed 
Anderson, Eugene Laundry and Drycleaners, Eugene, 
Ore; Harry Goodheart, Goodheart Broadway Laundry, 
Denver, Colo. 

And: Kelsey Johnson, Johnson Laundry Company. 
Albert Lea, Minn.; E. W. Mayer, H. Kohnstamm & 
Company, Chieago, IL; Jim Hart, Longview City 
Laundry, Longview, Wash.; Claude E. Lucas, Jean 
Ulbright, J. G. Swindelis, Fred DeArmond and Richard 
Rawlinson, Claude FE. Lucas Associates, Pasadena, 
Calif.; Don Marshall, Marshall & Swift, Mason City, 
lowa; William Palmer, The National Cleaner & Dyer, 
New York, N. Y.; Hugh R. Stephen, New Method 


three strenuous dave of discussion, addresses, and 


The new officers, left to right: Hugh Stephen, vice chairman; Robert 
Bertucci, secretory; Jack Elberling, treasurer; Lewis Porce, chairman 


Laundries, Victoria, B. C.; Spencer Baltz, New Process 
Laundry, Emporia, Kans.; Harold Tomlinson, New 
Richmond Laundry, Seattle, Wash.; A. J. Rawlinson, 
New System Laundry, Portland, Ore 

Plus: J. W. Smith, Northwest Industrial Laundry, 
Portland, Ore.; Ernest Calou, Oakland Laundry, Oak- 
land, Calif.; R. F. J. Williams, Jr., Oklahoma Operating 
Company, Oklahoma City, Okla.; Leo C. White, Olym- 
pia Laundry and Dryeleaners, Port Angeles, Wash.; 
Mason Keeler, Overall Cleaning and Supply Co., 
Seattle, Wash.; 8. H. Evans, Pacific Laundry and 
Cleaning Journal, San Francisco, Calif.; Conger Beas- 
ley, Pearl Nuway Laundry, St. Joseph, Mo.; Jack 
Elberling, Peerless Laundry and Drycleaners, Oakland, 
Calif.; Duane C, Lawrence, Portland Laundry and 


Drycleaners, Portland, Ore.; Preston Ripley and How- 


ard Abernathy, Ripley's, Inc., Topeka, Kans.; Wilham 
Reid, Robison-Moore, Wichita, Kans. 

And: E. A. Morgan, Salina Steam Laundry, Salina, 
Kans.; William Morrow, Star Steam Laundry, Van- 
eouver, B. C.; Wayne Wilson, Srarcuroom LAUNDRY 
Journa, New York, N. Y.; W. R. Hagen, Troy Laundry 
Company, Seattle, Wash.; Lewis Parce, Troy-Manhat- 
tan Laundry, Berkeley, Calif.; Robert A. Ganz, Jr, 
Wenatchee Steam Laundry, Wenatchee, Wash.; J. C. 
Hollingsworth, Wichita Laundry and Drycleaning Com- 
pany, Wichita, Kans.; T. E. Milholland, James Mil- 
holland and Robert Bertucei, Zenith Cleaners, Dallas, 
Texas. © 
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Wash Away 


Get your formulas in “‘balance”’. . . get 
\ whites really white, colors really bright. 
Increase customer satisfaction . . . avoid 
doing work over. 

And for further customer satisfaction, feature 
A.L.L.'s FLUFF DRY service. You'll be glad you did. 


USE C. P. P. CO. LAUNDERING PRODUCTS... 
FOR BRIGHTER WHITES 
Arctic Crystal Soap Flakes — high-quality soap 
flakes made from pure, prime tallow, guaranteed to 
contain not less than 88% soap. Titer approximately 
42°C. Also available in granulated form containing 
92% soap. 
Pearl Soap Flakes — made from the same base as 
Arctic Crystal Soa os Flakes. Their average titer is 42°C., 
making them different from ordinary “built” soaps 
of the same type. Pearl Soap Granulated, which is a fine 
granulated product, contains 4% more pure dry soap than 
the flake product. 
Colgate Formula 40 — for hot-water washin 
white work and fast-colored esngl A high titer boi 
soap. It assures better “sudsibility,” quicker rinsing, 
cleaner finished work, lower soap consumption. 


FOR SHARPER COLORS 


Formula 20— prepared soap for cold-water 
washing of colored fabrics and materials not affected 
by added alkali at low temperatures. Assures better 

“sudsibility,” quicker rinsing, cleaner finished work, 
lower soap consumption. 

White Granulated —for finer work 
in laundries and cleaning plants. This high-grade 
granulated soap dissolves fast, gives an abundance of 

suds. Contains 92% anhydrous soap. 


FOR SILKS, SYNTHETICS, FUGITIVES 
AND FLUFFY WOOLENS 


Arctic x “M"—"soapless” soap or synthetic 
detergent for oli -temperature laundering of fine fab- 
rics in hard or soft water. In mild acid or salt solutions, 
it minimizes bleeding. Rinses quickly. Does not pro- 
mote felting; or shrinking of woolens. 

Mentor Beads--an alkyl! ary! sulfonate detergent... 
of high purity... stable in acid and alkali . . . outstand- 
ing and wetting properties. 


presentative, 


COLGATE-PALMOLIVE-PEET COMPANY cp. Advisory Service is FREE! Contact 


Attente } Ge . 


Berkstey 10. Colt, 


Kenses City 3. Kons. . 


please 


rv 
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your C.P.P. salesman today or write us direct. 
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Merkting operator works at bin in 
the bechgrownd ond classifies 
pieces inte convos bogs on reel 
which oppears in the foreground 
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HOW TO USE SPACE 


Brooklyn Laundry Designs Overhead Monorail 
To Aid Maximum Utilization of Limited Area 


By JOHN J. DUNN 


UR drycleaning department has only been 
operating for about a vear and I don't know 
that we have anything that would be of 

particular interest.” That was Robert Magzlish’s first 

response when we called the general manager of the 

Rite Way Laundry on the possibility of a drycleaning 

story. Knowing the Brooklyn plant is used to doing 

things in a big wav, we decided to discount this remark 
until we could look into the situation ourselves, After 
visiting the plant and interviewing the management 
we deeided our omginal hunch was completely justified 

Rite Way is still domg things in a big way-—this time 
they are using a little space in a big way 

The Brooklyn laundry, headed by Louis Maslish, 
president, and Abraham Kreger, vice-president, oper- 
ated its own smal! drycleaning department previous to 

1940, With the labor and material shortages that arose 

during the war, however, the cleaning section was 

closed down and the orders were farmed out to a whole- 
saler. A couple of years ago when the laundry started 
plans for a new drycleaning department, management 


oe 


discovered that changes in the neighborhood zoning 
laws would forbid any expansion beyond present build- 
ing lines. The plant was forced to fit the new depart- 
ment into a small area formerly used for route storage. 
In a total production space slightly over 1,350 square 
feet Rite Way has a cleaning department capable of 
handling a maximum volume of $4,000 a week at $1.10 
prices, Most laundries achieve a good increase in clean- 
ing orders when they start doing their own work. Rite 
Way was no exception. Since opening the new depart- 
ment, drycleaning sales have tripled. 

Part of the reason for the laundry’s high output in 
limited quarters must be attributed to a compact layout 
corabined with excellent employee training. Al] the 
operators, some newly-hired and others shifted from 
the laundry department, started without previous ex- 
perience in drycleaning. Instruction during the past 
vear has been reflected in the section's cost percentage 
figures by a drop of 10 percentage points under produc- 
tive labor. This saving represents a reduction of about 
30 percent. The operators are trained to do two or more 
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Launpay 


DESIGNED 
THE LAUNDRY 


to produce finest quality dry cleaning 


that is first choice of laundry customers 
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left, Robert A 


ger of the Brooklyn plant, dispia 


Right; Bag is corried up on heist, one hook is placed under sole, 


jobs. Aside from the rather genefal good management 
principles which may be found in any outstanding 
plant, Rite Way has two specifie and unusual features 
designed to aid maximum output in a limited area: 
(1) a ceiling monorail conveyor which stores loads wait- 
ing for the washers, and (2) an identification system 
which moves orders out of the plant as soon as possible 


Monorail Stores Loads 


At Rite Way the markers also handle the classifica- 
tion. The various pieces are placed in canvas bags 
which are held open on a circular reel. The classifica- 
tion's designations are painted on the center hub and the 
projecting arms accommodate six bags. When a seventh 
division is desired, another canvas container is hung 
from the outer rim of the ree!. The mouths of the bags 
are closed with a drawstring and the bottoms are pro- 
vided with a double hook, (See accompanying photo- 
graphs.) The capacity of a fully loaded bag is just about 
equal to the recommended weight for the washers, 

A ceiling-high monorail passes from the marking 
department into the cleaning room and back out again 
to form a closed loop. A power hoist is established near 
the section of the conveyor that projects into the identi- 
fication department. When a lot is ready to go to the 
washers, the bags are removed from the reel and closed. 
The hoist is lowered and fitted over one side of the 
double hook on the bottom of the bag. On the way up 
to the monorail, the free side of the hook is slipped 
over a hook suspended beneath the scale. Then the 
hoist is lowered slightly so that the weight is shifted 
to the seale and the poundage may be recorded. The 
bag is transferred to the monorail carriers in much the 
same manner; the free side of the double hook is 
maneuvered over the iContinued on page 48) 


After weighing, bog is carried up te monorail troiley rail and is 
transferred off the hoist. long pole pushes trolleys into position 
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at ys the double hook fixture on the bottom of the bags. 
~ and hoist is lowered so that weight moy be recorded 
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make 
occasional 
customers 

“regulars” 
with 


Order Perklor in the Goldenrod and Blue Drum 


DOW 


Fast, dependable service and high standards of quality are two s " : 


features that will help you add those occasional customers to your 

list of “regulars”. And you'll find that’s where Perklor— Dow's new 

stabilized perchloroethylene solvent enters the picture. Solvents 
Perklor will help you improve your high standards of quality. It 

brings new life . . . new sparkle to light shades. Whites are actually PERKLOR 

whiter and you can feel the difference in clothes that have been DOWCLENE 
cleaned in Perklor. You'll sense a feeling of softness that makes the 

fabrics seem like new again. With Perklor’s short cleaning cycle, CARBON TETRACHLORIDE 
you'll be able to give faster service, too. 


Order Perklor today from your Dow slistributor and list those 


occasional customers among your regulars. 


Buy Dowfume V, the powerful, new fumigant for use in garment 
storage vaults. Underwriters’ Laboratories, Inc., classify Dowfume 
V as nonflammable. 


THE DOW CHEMICAL COMPANY + MIDLAND, MICHIGAN 
Yorh Gaston + Philadeiphis + Washington + Atlante «+ Cleveland + Detroit + Chicago 
St Lows + Houston Sanfrencico + Los Angeles + Sesitie 
Dow Chemical of Canada Limited. Toronto Conade 
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Tuer 


Drewstring on end of bog is loosened; pieces fell into empty washer 


(Continued from page 46) 


trolley and the hoist is lowered enough to disengage it. 

Waiting to go to the washers, the loads on the mono- 
rail are stored in order without cluttering up any of the 
production area below. When the drycleaning unit is 
ready for new work, a bag is rolled into position above 
the door of the machines, the draw string is released 
and the pieces drop into the cylinder. The trolleys and 
empty bags are pushed around the loop and back into 
the marking section. 


Markers Designate Packages 

‘To facilitate the movement of pieces out of the 
assembly department and into the route racks, the Rite 
Way markers indicate packaging instructions on each 
identification stub, When a package is complete, it 
goes out of the department without being held up for 
the rest of the order. With every drycleaning order of 
four pieces or less, the routeman submits a form very 
similar to a multiple-stub ticket frequently used for laun- 
«iry, If a customer has more than four pieces to send, 
another ticket is required for each additional four pieces 
Every four garments are handled as a separate order 

The ticket is provided with four perforated stubs 
which are used as premarked identification tags. One 
is attached to each piece in the order. Besides the usual 
lot, invoice and invoice numbers, each of these tags 
earry the figures 1, 2, 3 and 4. If the marker knows 
that a piece is one of three pieces which will be bagged 
together, she circlea the “3” on the tag that goex on 
that garment. For example, if a routeman submits an 
wrder consisting of a man’s three-piece suit and a 
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Ticket showing the waterproof identification togs. One of the four 
numbers under plont name on bottom stub is circled by the marker to 
indicete how many other pieces will be packaged with this piece 
blanket, the figure “3" will be cireled on the tags at- 
tached to the trousers, vest and coat while the “1” will 
be cireled on the stub identifying the blanket. The as- 
sembly operators must hold up only those pieces which 
will be bagged with some other part of the order. 

It is the responsibility of the routeman to see that 
he has four pieces or a corresponding number of unused 
tags for each order. Again, his “assembly function” here 
is similar to that performed under a multiple-stub laun- 
dry system in which flatwork, wearing apparel and so 
forth is packaged separately. Rite Way must speed 
the flow of work out to the storage racks simply because 
the plant hasn't room to leave it hanging around. More- 
over, management feels it is desirable from the psy- 
chological viewpoint since operators seem to slow down 
when there is a great backlog of finished pieces clogging 
up the express lines 

The seetion of the Rite Way plant housing the dry- 
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STREET'S FREE TECHNICAL SERVICE 
IS AS NEAR AS YOUR TELEPHONE 


CLEANERS EVERYWHERE ARE BENEFITING FROM 
THE ASSISTANCE OF OUR STAFF OF 30 
HIGHLY TRAINED FIELD 
TECHNICIANS 


Ask your jobber 
salesman to request 
the service of @ 
Street's Technician. 


THIS NATIONWIDE SERVICE IS AT YOUR COMMAND TO 
INSURE MORE EFFICIENT OPERATIONS IN YOUR PLANT 


CO., INC 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 
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POTLES 5 LEANER nc. 
in 
R. SIREET & ine, 28, 
S ; 
R, R, Street Co,, Ine, 
562 ¥, Monroe Street 
Chicags 6, Tinos; 
Gentlenen, 
we take this tuns ty to thank You ang Show Our 
for the Yondern,) 81 Stance US by Your 
Mr, Roy Ross On his Tecent 83 ve)) 83 past Visits to oy, Plant 
in Dunmore: 
i Not 80 long we litt), with = 
Our Stilz, We Spent 4 amount or time ang 2oney 
in to Pectiry the fault tion but 4 MAS not un. 
ti] Mr, Ross Visite; us Pecent}y that the Cause 
of oup trouble. With his Keen S@nse orf idence 
With hig Knovlede, and Patience he went through Our 
8Ntinrg PPeration unty) he 5Potteg the trouble, On Previous j 
Visits has been *qWally as and COMP lets in 
on 
It 1s Our °Pinion that in Mr, Ross You have a repress... 
tative Who knows his Product 1s wel) ified 1s *horough, 
hin Cal) on us, 
Again Rany thanks, 
Very truly Yours, 
SPOT CLEANERS Inc, 
val 
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layout drawing showing the di ‘ and location of equipment in the drycieaning department 


cleaning department and a small storage vault is 35 come to over $2.19 per square foot, Industrial engineers, 
by SO feet. Subtracting the $82 square feet oecupied who will recommend what the output should be per foot 
by the vault and the fumigation cabinet, the total area in a specific plant, usually balk at naming a figure 
of the cleaning section comes to 1,368 square feet. At applicable to drycleaning departments in general. Al- 
maximum capacity of $4,000 a week this would give though there is no yardstick available, our guess is that, 
Rite Way an output of $2.92 per square foot of plant Rite Way has given the industry something to shoot at 
production area. In a $3,000 week this figure would in the way of making maximum use of limited space. @ 


Left, Rite Wey hod trouble finishing sieeves property on steom-air form vatil elbow-length sieeves were sewed to Siti Plant ‘cc 


thet verletion produces excellent, wrinkle-free job. Right: Pieces needing repeir ore spread ovt on 
yellow pins spots where sewing is needed, tor to to the tor the 
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I see a happy 
influence coming inlo 
your drycleaning plant! 
It's going to bring you 
salisfied customers— 


repeal customers— 


more customers! 


POTTING MANUAL OF 
THE 
DRY CLEANING INDUSTRY 


REVISED 


FLIGOR ond PAUL C TRIMBLE 


You'll never have to worry about competition—+so long as you give your customers good service and 


, @ good job! That means, above all, good spotting’ 


This complete spotting text covers everything you need to know about safe and effective 
spot removal . . . . identification of fabrics and stains, equipment and supplies, methods 
- and techni including detailed instructions for removing 179 specific spots and stains. 
With chapters on wetcleaning, bleaching, sizing and related subjects. All clearly, simply 
but fully explained . . . a training course for the new spotter, a refresher and advanced 
course for the experienced operator. 


The ¥ 


The STARCHROOM LAUNDRY JOURNAL 
SPOTTING MANUAL i 
knows ali-— NEW YORK 17, MONEY 
tells all! Gentlemen: 


of the Drycieaning Industry, Revised Edition, 


Please send me my copy (postege poid) of The Spotting Manual 
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SHAPING HANGERS 


Above Operator places one tide of hanger between protruding rods and 
preperes to bend vp loop. Other side of hanger is ready for trousers 
Right: Suvapended from henger by the belt loops, trowsers ore readily 
spread out so thet they con be easily viewed by presser ond inspector 


H' IW do you handle a pair of trousers after pressing? 
At some cleaning plants the leg creases are aligned 
nod the piece is folded over a hanger, In other finishing 
cepartments the garment is hung from the waist by clips 
or the belt loops. The second method hax one principal 
advantage in that it both simplifies and improves the 
job of the mepector 

In advocating “waist-hung trousers” Leo B. Ahern, 
owner of the Prine Cleaners and Laundry of Ilion, New 
York, employs a simple gadget for preparing the hang- 
ere to hold the belt loops, Two short steel rods are im- 
bedded in a section of two-by-four with about an eighth 


DRYCLEANING QUIZ 


| bpbters below are ten questions on common bad op- 
erating practices noted in a number of drycleaning 
plants, These practices are uneconomical because they 
waste solvent by allowing excessive evaporation, spill- 
age, and so on, They are also unsafe because they can 
result in dangerous concentrations of solvent vapor in 
the plant 

Each “No” answer to these questions rates 10 points 
A score of 90-100 indicates that you are an efficient, 
careful operator; 70-80 suggests that you can stand im- 
provement; a seore below 70 means that your operating 
procedures need drastic changes. 

1. Do you shorten the extraction or drying evele so 
that garmenta are not solvent-free when finally re- 
moved? 

2. Do you leave solvent-laden garments in the work- 
room during transfer between units or before transfer 
to a drying cabinet? 

3. Do you leave drying cabinet doors open while gar- 
ments are drving inside? 

4. Do you use open containers for solvents instead 
of safety cans or tightly stoppered bottles? 

5. Deo you transfer solvent to the cleaning machine 
by pouring it from an open bucket instead of using a 
hose? 

6. Do you clean the filter or still without first permit- 
ting sludge to dry thoroughly? 
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FOR TROUSERS 


of an inch separating them, The end of a hanger is 
placed between the protruding rods and bent so that 
the shoulder of the hanger is indented. Belt loops of 
finished trousers are placed over each end of the hanger 
and the piece is spread out for inspection. These hang- 
ers, of course, are used only for traffie within the plant. 

Mr. Ahern reports that he picked up the bending 
gadget from Howard Wright of the Allen Laundry in 
Allentown, Pennsylvania. Whether or not the device was 
original with Mr. Wright, we don’t know. The way ideas 
pereolate through the industry, it is seldom possible to 
trace the originator of any gadget. @ 


7. Do you operate the drycleaning machine when 
loading door gaskets are worn or missing? 

8. Do you operate the cleaning machine with a faulty 
exhaust system so that solvent odor is noticeable when 
one enters the workroom? 

9. Does your spotter work in an unventilated area? 

10. Are vessels for dipping or soaking garments left 
open when not in actual use? © 


“Let's see how thot new girl is standing the heot, J. 8." 
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In the for-off corners of the world, under all varie- Get Today's Finest 
of in Modern, Low Cost 


establishing amazing records of faithful service. 

Among the models over 30 years old entered in . e 
our recent “Oldest Press” contest were many still Profitable Pressing 
in daily use in Tasmania, Morocco, Lebanon and 


Pakistan. THE HOFFMAN 


Built into the Model “X” press you buy today is 


the selfsame durability which has made Hoffman oo welt 
machines for lifetime low main- fllodel 


tenance cost . . . dependable performance. There's 
a “world of difference” waiting for you in a Model Liberal Allowances 


“X"—ask your Hoffman representative to give you 
Convenient Terms 


U. 8. HOFFMAN MACHINERY CORP. 105 FOURTH AVENUE, NEW YORE 3. N. Y. 
When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 
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Make More 


A Practical Guide to Fur Garment Making, 
Maintenance, Repairing and Remodeling 


THE ONLY COMPLETE TEXTBOOK ON ALL PHASES OF HANDLING FURS! 
THE FUR BOOK TELLS YOU... 


to clean every type of fur pelt... safely 

...and when ... to rejuvenate worn or damaged furs 

to perform simple repairs on all skins and garments 

to remodel an old fur garment to the newest fashion 

to make fur accessories and trimmings for fur coats 

to estimate the cost of a repairing or remodeling job 
And every other subject relating to fur working and processing — including 


suggestions for building up a fur department ...common problems and 
how to solve them . . . identification and individual treatment of the most 


popular furs. 


All made amazingly easy to understand! Practical step-by-step instructions 
for all basic techniques and many typical sample jobs. Illustrated with about 
200 detailed diagrams and photographs of skilled fur craftsmen at work. 


j ! 


Pe 4 
Get all possible profit from every fur garment in your storage Mae = 


— by giving your customers oa complete fur service—in your own plant! | 
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TELLS YOU 


has a background of thirty years in the 
fur industry. 


Skilled craftsman—learned the trade 
at the age of 12, has worked in 100 fur 


plants. 


Consultant—-now conducts his own busi- 
ness as fur consultant, specializing in diffi- 
cult problems. 


Teacher——senior instructor oat Central 
High School of Needle Trades, New York 
City; instructor in charge of Fur Garment Manufacturing 
Division, American-Mitchell—Sol Vogel Designing School. 


Writer and lecturer—tur editor of THE NATIONAL 
CLEANER & DYER, author of hundreds of articles on fur 
techniques, popular speaker before drycleaning and fur 
industry groups. 


David G. Kaplan knows furs from every angle . . . knows 
the possibilities for fur profits . . . knows how to present 
the subject in a practical, understandable manner. 


CHECK MONEY ORDER 


send me my copy (postage pold) of THE FUR BOOK by Devid @. 


| 

| 

THE AUTHOR 

* 

PRICE | 

ONLY il 

$7.50 all 

(postage prepaid) iF 

ce 

| 

; 

304 EAST 45th STREET = 

| NEW YORK 17, N. Y. 
©@ Completely indexed 

Durably bound 


—' course, no woman ever has enough hats, but even 
if whe did the Up-To-Date Laundry of Chicago, 
Illinots, contends that «he still wouldn't have enough 
hat boxes. (At our house one box holds seven head- 
pieces of various color, shape and vintage.) With this 
idem in mind the Chicago laundry i« delivering it« higher 
priced Deluxe hat service in an attractive box that the 
housewife may use long after delivery 

The laundry's regular hat cleaning job is sold at a 
dollar price while the premium service is retailed at 
$1.25. Management admite-—and anyone in the industry 
will assume as much—that the workmanship under 
either vervice is pretty much identical. The main sales 
appeal of the deluxe service is the addition of the hat 
box plus a liberal supply of tissue paper packing. The 
boxes are purchased at 1144 cents apiece; consequently, 
a 25 cent additional charge nets a profit of 1344 cents 
on the packaging alone. Moreover, advertising of some 
value results from the faet that a hat box with the 
laundry name remains in the home 

It is a known fact that no women ever throws away 
a hat. For that matter, it is pretty hard to get a man 
to do it. Up-To-Date is reacting to this situation to 
its own and the customer's advantage 
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SELLING THE PACKAGING 
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In the photo above, James F. Yates, sales manager, 
shows at left the carton used for regular hat cleaning. 
At right is the box used for deluxe service, @ 


NICD COURSES 


HE National Institute of Cleaning and Dveing has 

released an attractive brochure which outlines in de- 
tail three of the four courses of study offered by the In- 
stitute at its Silver Spring, Maryland, headquarters. 
The four courses offered are the Management Course, 
Silk Finishing Course, Rug Cleaning Course, and the 
General Course. Costs, requirements for entrance, eligi- 


bility, and housing arrangements are included in the 
literature. A separate catalog on the 12-week general 
course is available 

The bulletin emphasizes the teaching methods used 
as well as the various curriculums. Visual aids, films, 
recordings, playlets, and demonstrations are some of 
the visual aids employed. @ 


STORAGE SPOTLIGHTS 


NY storage vault owner who has attempted to search 
out identification numbers in the murky darkness 
between tiers of garments will appreciate the illumina- 
tion system in the vault of the Crescent Puritan Laun- 
dry in Rochester, N.Y. Spotlights down the center aisle 


“The checker blemed the spotting deportment for the debsys ond ‘go 
bocks ond. . . 


shine to each side into the passages between the hanger 
lines. Lights are controlled individually so that the 
illumination may be limited to a certain section. © 
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Merry 


Christmas 


Lincoln Bag 


4200 WEST SCHUBERT AVENUE + CHICAGO 39, | SLINONS 
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BASIC ACCOUNT CLASSIFICATION 
ADOPTED 


te all textile maintenance industries as a result 
of « meeting of representatives of six industries 

laundering, drycieaning, linen supply, diaper service, 
rug cleaning, and industrial laundering--at the Na- 
tional Institute of Cleaning and Dyeing in Silver Spring, 
Maryland, June 27 

A classifieation modeled after the Ameriean Institute 
of Laundering standard account classification was 
adopted at the meeting. Details are to be worked out 
at future conferences 

With more and more plants going in for more than 
one type of textile maintenance, the new classification 
is expected to perform a valuable service in breaking 
down costs, Until now, a laundry with drycleaning fa- 
cilities, for example, could make break-downs only as to 
productive labor and supply costs, Many plantowners 
have expressed the need for a more complete cost break- 
down 

Attending the meeting were: J. V. Seattergood, AIL; 
Norbert J. Berg and D. W. Armstrong, NICD; Stanley 
I. Posner, representing the Linen Supply Association of 
Ameriea and the Institute of Industrial Launderers; 
Chantry W. Davis and John A, Shiffert, Diaper Service 
Institute of America; Osgood Wells, National Institute 
of Rug Cleaners; Melvin A, Viner and Milton Pollock, 
Arcade-Sunshine Laundry Company, Washington, D.C. ; 
M. R. Weiser and Kenneth Weiser, M. RK. Weiser and 


baste account classification will be available 


Company, New York; John Carruthers and Clifford E, 
Rhodes, John Carruthers and Company, Boston; and 
J. R. Wilson, J. R. Wilson and Company, Atlanta 


Basic Code 
So that one basic classification could be used for all 
industries, a code to be used before the number of the 
account was obviously necessary, The followimg ten- 
tative code was worked out: 
lavedry 
drycivaning 
diaper service 
reg cleaning 
industrial 
linen supply 
Conferees agreed on the following changes in the AIL 
classification 
The decimal point in all accounts is moved one place 
to the right. For example, AIL Aceount No. 4.2 becomes 
No. 42; Account No. 5.4 becomes No. 54 
Aceount Nos. 10 and 20 for “Productive Labor and 
Outside Work” and “Productive Supplies,” respectively, 
are grouped so that consistent numbers will be used for 
“Identifving, Assembling and Packaging Labor,” “Wash- 
ing and Cleaning Labor’ and “Finishing and Repairing.” 
The fourth eategory under Productive Labor would be 
outside work and the fourth eategory under Productive 
Supply would be linen consumption 
Cader Account No 70 for eolleetion and delivery exX- 
pense, the title is changed to Sales and Distribution Ex- 
pense; and Supervision, which is now Account 7.2, will 
be combined under Account 71, which will be titled De- 
livery Salaries and Commissions. The new Account 72 
will be titled Agency Discounts and Expense. No. 7.6 
will be No. 76 and will be titled Store Salaries and Ex- 
pense instead of Ageney, Branch and Call Office Ex- 


pense, 


Account No. 80 will now be titled Office and Adininis- 
trative Expense. This means that the former segregation 
of Office Expense and Administrative Expense will be 
combined, As a matter of presentation, some plants will 
want to break it down, but the conferees felt that this is 
strietly presentation and does not need to be shown in an 
account classification 

The new classification is shown below: 


GENERAL ACCOUNT CLASSIFICATION 
PRODUCTIVE LABOR ANID OUTSIDE WORK 


66 Poyrell Taxes 
67 Vacation W. 
SALES ANO DISTRIBUTION EXPENSE 


76 Store Salaries and Expense 

77 Sales Promotion Salaries 

78 Sales Promotion Expense 

79% Claim Adjustment 

OFFICE AND ADMINISTRATIVE EXPENSE 


. 
10. 
— 12 identifying, Assembly and Packaging Labor mm 
13 Washing ond Cleaning Labor 
aaa 15 Finishing ond Repairing Labor 
18 Outside Work 
is 20, PRODUCTIVE SUPPLIES 4 
22 Identifying and Packaging Supplies 
23 Washing end Cleaning Supplies 
25 Finishing end Repairing Supplies 
28 Linen Consumption 
a 30. POWER PLANT EXPENSE | 
31 Power Plant Wages 
32 Fuel 
33 Repairs and Maintenance—Power Plant 
35 Insurance—-Power Plant 
36 Purchased Power and Light 
40. BUILDING OVERHEAD EXPENSE 
42 Rent—Building 
43 Repairs and Mointenance—Building ‘ 
44 Depreciation—Building 
§ insurance—Bvilding 
46 Toxes—Real Estate 
50. MACHINERY OVERHEAD EXPENSE 
5!) Maintenance Wages 
53 Repoirs and Maintenance—Machinery and Equipment 
54 Depreciation—Machinery and Equipment 
55. Insurance—Machinery and Equipment 
ieee 60. INDIRECT OVERHEAD EXPENSE 
61 Indirect Labor 
62 Superintendence—Piant 
63 Supplies and Expense—indirect 
pis 65 Compensation and Other Insurance 
71 Delivery Salaries and Commissions 
Pes 72 Agency Discounts and Expense 
73 Delivery Equipment Operating Expense 
au 74 Depreciation—Delivery and Related Equipment 
753 Uebility and Other Insurance 
80 
81 Office Salaries 
82 Office Supplies 
83 Office Expense 
8S Executive Salaries 
86 Peronne! Kelotions and Welfare 
87 Bad Debts 
88 Shortages ond Unclaimed Items 
89 Other Administrative Expense 
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Mechanizing with MONEL... 


Saves *100 Weekly in labor Costs 
+0210 a Month in Washroom Supplies 


At Sanitary Laundry, Oakland, Calif, mechanized equipment made 
of Monel* is making tremendous savings week after week. 


Three push-button operated Cascade Automatic Unloading Wash- 
ers with Companion Controls, and a Notrux Extractor, pictured above, 
elirninate the work of 2 men, save $100 a week in wages. They also 
save $210 a month in washroom supplies. 


Weekly supply savings include: soap, 100 Ibs.; alkali, 50 Ibs.; sour, 
10 Ibs.; bleach, 10 gals. In addition, Sanitary’s water bill is down $100 
a month, and they're saving another $25 a month on fuel. 


(Can you save this kind of money? You probably can! The push- 
button operated washers unload automatically in less than a minute. 
With the Automatic Washing Controls, your washman has only 3 “= 
simple operations, can then leave washer entirely unattended until ae a isi 3 
the washed load is ready to be removed. CONTROLLED BY PUSH-BUTTONS. fouil, 


All supplies are measured mechanically, preventing waste. Water, handled by smaller washroom staff, this mechenized 
equipment of Monel soves 30 min. washing time on 


steam and power are conserved. You have shorter washer runs, always Sat ; 

ished work, 25% less floor thon 
get uniform quality washing. The push-button loaded and unloaded 
extractor saves up to 22 labor minutes each load produced. Photo courtesy American Loundry Mochinery Co. 


What's more, because your equipment is made of Monel, you have 
no worries about rust stains and corrosion, no worries about frequent 
maintenance and costly replacement. 


Monel is stronger and tougher than structural steel. It is non-rusting, 
long-lasting. it resists corrosion by soaps and built detergents — by 
alkalis, starches, dilute bleaches and fluoride sours. Washer cylinders 
and extractor baskets stay smooth, don’t develop pits or rough spots 
that snag and tear fabrics. 


Install mechanized equipment of Monel. There's never been any- 
thing like it to help you cut washroom costs to new lows. 


THE COmany, INC. 


67 Wall Street, New York 5, N. Y. 
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COMPARING ELECTRICITY COSTS 


By J. G. BERGER, MLE., Engineering Editor 


Consulting Engineer 
Institute 
Rug Cleaners. Member 
cal Engineers. Member 
sional Engineers 


Political and Secial Science 


Engineering Consultant 
American Inatitute of Electn- 
National Society of Profes- 
Member—Amencan 


N. J. Laundry and Cleamng 


National Inst. of 


Academy of 


Member-—Smoke Preven- 


tion Assn, of America, Inc. 


the need for a quick answer on whether to buy or 
generate electricity. Unfortunately, there is no easy, 
simple answer as each case needs an engineering mves- 
tigation and careful checking to get the right answer 
There ia, however, enough general technical data 
available for the laundryowner to rough-cheek his laun- 
dry. Although it is the intention of this article to make 
no mention of investments in diesel engine generator 
sets, transformer sub-stations, or in steam generator 
seta, of which there is a wide vanety in cost, it is pos- 
sible to provide operating figures by which rough esti- 
nates of comparative electrical costs can be made 
The comparisions which follow are based on operating 
costs only, the investment being financed 100 percent 
and paid out of gross savings 


Approximate Cost of a KWH 

The figures cited below are assumed ones, based on 
average fuel costs and on the fuel consumption of equip- 
ment used in many average-size plants 

Purchased power with demand charges averages three 
eents per kilowatt-hour 

The diesel engine burns one pint of 34 fuel oil to 
produce one KWH. At eight cents per gallon, the oil 
consumed will cost one cent, Add one cent for lubri- 
cation, repairs, and the cost of one dresel-generated 
KWH totals two cents 

The steam engine passes 50 pounds of steam per KWH, 
of which 80 pereent of the heat is left in the exhaust 
steam for making hot water. If the steam costs $1.00 
per 1,000 pounds, then 50 pounds costs five cents if the 
exhaust is wasted, and 20 percent of this amount, or one 
cent, if the exhaust makes hot water. Allowing one- 
half cent to cover lubrmeation and repairs, we get two 
different KWH coste-$.055 (when exhaust is wasted) 
and $.015 (when exhaust is used to heat water) 


| at IWNERS are frequently confronted with 


Application to a Special Case 


Assume that a laundry 3.700 KWH 
month, washing 20,000 pounds per week, and uses 75 
percent of its exhaust steam for he ating Water 

The eost of purchased current would be 3,700 x $.08 
or $111.00 per month 

The cost of diesel-generated electricity would be 3,700 


requires per 


x $.02 or $74.00 for the corresponding monthly period. 

Of the total steam consumed in running the engine 
to generate electricity, one-fourth of it will be used only 
in generating current, and must be paid for at the rate 
of $.055 per KWH, and three-fourths of it will be used 
for generating current and for heating hot water, and 
will cost $.015 per KWH 


$50. 875 

41.625 
$92.500 
Thus, total cost of generating the plant’s electricity for 
a month by a steam generator would equa! $92.50. 

Under these conditions, the laundry can save $37 a 
month by using a diesel generator ($111 — $74 = $37), 
and $18.50 per month by using a steam generator 
(SILL $92.50 = $18.50), 

Of course, some part-time manpower is required to 
operate either diesel or steam engines, These machines 
require space that could be utilized for production or 
storage, and an investment in equipment, piping, and 
wiring becomes necessary. The costs are not required 
if the current is purchased. The laundryowner must 
decide if the $37 or $18.50 monthly saving justifies the 


investment. 


Cost Variations and How They Occur 

There is considerable variety in the costs of pur- 
thased current, fuel oil, steam, labor, and equipment, 
weecording to the geographical loeation of the plant. 
This set of figares and calculations should only serve ax 
guides as to whether it is worthwhile to pursue the prob. 
lem further, Really seccurate answers can be secured 
only by making exhaustive tests and analyses of the 
particular laundry in question 

In addition, the writer can offer no assurance as to 
the accuracy of the figures because, along with vari- 
ations in electric rates, diesel and steam engines have 
different fuel and water rates depending on the design, 
the make, the speed, and the age of the equipment, 
And, of laundries vary in their hot water re- 
quirements 

The engineering editor will gladly analyze your case 
specifically if all the pertinent facts are submitted. © 
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WHY THIS BIG IRONER 
GETS 


HOTTER SOONER 


There are 9 reasons—the 9 Yarway Irmpulsé Steam 
Traps draining the 8-roll Hoffman installation in the 
all-Yarway-equipped laundry at Temple University 
Hospital, Philadelphia. The other Yarways are on 
tumblers, presses, water heater, etc, 

In laundries and cleaning plants—as in all plant 
using steam equipment-—profitable operation depends 
on equipment getting hot quickly, and seeping contin- 
mously at peak temperature for the full operating period. 

Yarways do this by opening wide during heating-up 
period to discharge air and condensate fast. Then, when 
peak temperawre is reached, the trap discharges heat- 
retarding condensate as it forms instead of waiting for 
q to ace late. Result— maximum temperature 
+++ Maximum operating profits! 

Other Yarway features—only one moving part (a linle 
valve), low maintenance, easy installation, low cost. 
More than 650,000 have already been installed. 

Yarways are sold by more than 200 distributors inthe 
United States and other countries. 

Install a Yarway on free trial in your plant. See your 
nearest distributor, of write to. . . 


YARNALL-WARING COMPANY 
129 Mermaid Avenue, Philadelphia 18, Pa. 
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For heat transfer 7 


EFFICIENCY 


type—caw cut fuel costs 
30 to 30 per cont. Extra 
wash wheels, mangles, 

4s and tumblers may 
added without addi- 


tional boiler capacity 
Pays for itself in 2 tw 35 


years! Ask for Reclaimer 
Catalog 


STORAGE HEATER... 
= meets intermittent demand for hot water at the low. 
est possible cost. Steam requirements are hepi at a mint- 
mum! They're easy to inspect, economical to maintain. 
Available also in cement lined and copper-silicon for 
completely clean, rust-free hot water. Ask for Catalog 
No. 17 


“D" CONDENSATE COOLER... 


.. @ols high pressure condersate below flash point 
before entering receiver and preheats fresh water sup- 
ply. Rated to meet heavy overload demands. Available 
im materials to meet any individual operating condi- 
tion, Rated capacities are guaranteed. Ask for Catalog 
No. 202. 


BOOTH 250 AT THE All SHOW 
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FRESH AIR IN THE 
FINISHING ROOM 


By J. G. BERGER 
| .¥ anyone who has worked in a finishing room dur- 


ing the summer months will testify, it is very dif- 

fieult to maintain good production when the tem- 
perature starts climbing above the 90° mark. There are 
plenty of finishing rooms where the thermometer 
reaches 120° during the dog days. It is obvious, there- 
fore, that money spent on finishing room ventilation is 
likely to bring direct dividends of increased volume and 
indireet dividends through empleyee comfort. 

To work out the ventilation of an area, it is neces- 
sary to calculate how much heat is being produced by 
the equipment in use, and how much heat is necessary 
to bring the temperature of the room to the desired 
temperature. During the summer, of course, heating a 
finishing room is no problem. 

To emphasize how rouch excess heat is produced by 
finishing equipment, the example below has been worked 
out in terms of winter conditions. Assume that the out- 
side temperature is 10° F. and that the desired tempera- 
ture is 70° F 

Our room is constructed of brick and glass, with four 
walls exposed to the outdoors, and has a ply roof. Its 
dimensions are 40 x 50 feet, and it has a 10-foot ceil- 
ing. There is 1,350 square feet of wall space, 450 square 
feet of windows, and 2,000 square feet of roof area. 
The room contains 20,000 cubic feet of air. 

The equipment in use within it includes an eight-roll 
20-inch flatwork ironer, two shirt units, four body 
presses, and one open-end double-coil tumbler. Steam 
used by the equipment is as follows: 


1 eight-rell irener 
2 shit units 2 
| 4 bedy presses 
tumbler 
37 


Thirty-seven x 34.5 (pounds of water evaporated to 
make one b.h.p.) x 970 (B.t.u. of latent heat to evapo- 
rate one pound of water) = 1,238,205 B.t.u. being re- 
leased per hour. 

Assuming that the production rate is 1,250 pounds of 
work processed per hour, approximately 625 pounds of 
water must be evaporated. Thus 625,000 of the B.t.u. 
released by the equipment will be absorbed into the 
moisture, which only indirectly affects room tempera- 
ture, leaving 613,250 B.t.u. actually heating the room. 
This total divided by 1,050 (total B.t.u. given up by 
one pound of steam) shows that 584.23 pounds of steam 
are available each hour for heating purposes. 

Hoat losses from the walls, windows, ceiling, and from 
a minimum of one and one-half air changes per hour 
are figured through use of coefficients given in the 
AS.H.V.E. Guide, and the total losses from these 
sourees come to 170,580 B.t.u, per hour. Twenty-five 
percent is added to cover piping loss, making a total of 
213,225 B.t.u. per hour. This figure, divided by 1,050, 

| indicates that 203 pounds of steam per hour would be 
| needed to heat the room. 

As the equipment supplies 584.23 pounds of steam 

_ per hour, and only 203 are needed for heating purposes, 
it follows that 2.88 times the heat needed to warm the 
room is being produced, or enough heat to warm nearly 
three finishing rooms. 
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Bear in mind that this surplus exists during the win- 
ter, when the temperature is only 10° F. outdoors. In 
summer, of course, the 584.23 pounds of steam per 
hour from the equipment are superfluous and contribute 
only to employee discomfort. Some of it will eseape from 
open windows, but not nearly enough to keep the room 
comfortable. 


What to Do About It 

Air conditioning is the first measure that comes to 
mind. A one-ton air conditioner will remove 12,000 
B.t.u. per hour (the amount of heat necessary to melt 
& ton of ice in 24 hours). At 50 percent efficiency, be- 
cause of air changes to get rid of the moisture, a 110- 
ton machine would be necessary to air condition this 
finishing room. This piece of equipment would cost far 
more than the average laundryowner could afford 

The practical solution to the problem lies in provid- 
ing fans which will provide the necessary air changes 
and in venting the flatwork ironer and tumbler outdoors 
through the roof. Two 30-inch fans will provide at 
least 15 air changes per hour, which should go a long 
way toward making the room more comfortable. 

Arrange the ventilating system so that the air is 
brought in through louvred or screened openings near 
the floor on the shady or north side of the building, and 
is = near the ceiling on the opposite side of 
the room. A more complete discussion of fan require- 


ment, ete, i be found in the February, 1950, issue. @ | 


s Note: The last paragraph of Mr. 
script read in its entirety; “Ventilation must 
| bring in cooler air ‘ram 


must be so distributed as to avoid drafts 

Although Srarcuoom does have many forei 
the editors felt that space requirements 
gional reference. The article had hardly 
Berger notified us that he had received 
fom | the New Zealand Scientific Liaison Office request- 


“his 


ENGINEERING 
questions and answers 


g rooms in New 


Fuel Oil Information 
Please let us know what books or publications we 
might obtain for the study of heavy fuel oil specifica- 
tions and their use for industrial work, We would also 
like information on suitable fuel oil burners. 
S. G., Moultrie, Georgia 


There are innumerable publications on the subject ot 
heavy fuel oil. Two that might be helpful to you are: 
1. Kent’s Mechanical Engineers Handbook on Power, 
Section 4, published by John Wiley & Sons, New York. 
2. Cameron Hydraulic Data Book, published by the In- 
gersoll Rand Company, Section 3. 

Considerable information is available from the U. 8 
Bureau of Standards. They publish an index of what 


they have available, including Circular 154 which deals | 


with fuel oil. @ 
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GIVE 
10|TIMES MORE 
SOFT WATER! 


Now it pays you to modernize your present 
water softener. Newly discovered zeolites 


can give it up to /0 times its previous 


capacity... and ax much as 50% greater 
flow rate! 
PERMUTIT AUTOMATIC WATER SOFTENERS 


GIVE ZERO WATER...SAVE YOU MONEY 

Permutit’s modern design and fully auto- 
matic Operation guarantee you a constant 
supply of pure, zero-hard water. Good 
water gives perfect washes with a minimum 
use of soap. And Permutit’s automatic 
controls make costly hours of labor and 
attention a thing of the past. 

Write for full information to The 
Permutit Company, Dept. SL-8, 330 West 
42nd Street, New York 18, N. Y., or to 
Permutit Company of Canada, Ltd., 
Montreal. 


ERMUTIT 


WATER CONDITIONING HEADQUARTERS FOR 37 YEARS 
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ANNUAL 


MEETING 


RED W. McBRIEN, Holland Laundry, Inc., Phil- 
audelphia, Was unanimously re-elected to a second 
term as president of the American Institute of 

Laundering by the laundryowner merubers of the AIL 
board of directors at their annual meeting in Chicago, 
June 28 

In « three-day meeting, the board also scheduled the 
1951 annual convention for October 19-21 at the Hotel 
Stevens, Chieago; inspected the Institute properties at 
Joliet and heard reports on the year’s work; seated two 
new directors and a third direetor who had been re- 
elected by laundryowners in his district; and made 
committee appointments for the ensuing year 

In re-eleeting Mr, MeBrien, the board named to the 
presidency one of the nation’s outstanding and best 
known laundryowners, During his first term of office 
he beeame personally acquainted with laundryowners 
from coast to coast. In the past weeks he spoke at some 
20 state, regional, and local conventions and meetings 
on the Paeifie coast 

MeBrien has been engaged in the laundry industry 
for over 35 vears, during which time he has actively 
participated in association work. He is a former presi- 
dent of the Pennsylvania Laundryowners Association 
and the Laundry Board of Trade of Philadelphia. He 
was elected an ALL director in 1947 from District No, 11 


New Directors Installed 


The two new directors who assumed their duties are 
Alfred J. Rawlinson, New Svstem Laundry, Portland, 
District No 5. and Frederie Thesmar, Loeb's 
Laundry, Memphis, Tennessee, Distriet No. 2. The re- 
eleeted director i« William Jacobs, Criterion Cleaners 
and Launders, Kansas City, Missouri 

As members of ita executive committee, which will act 
for the board in case of emergency, the board named 
Mr. MeBrien, chairman; Bert Geltz, District Laundry, 
Brooklyn; Martin B. Romeiser, Jewel Laundry, Chi- 
eago; David T. P. Nelson, Nelson-Huckins Laundry 
Company, Texarkana, Texas, and Mr. Jacobs. 

Other committees will be named later 

In scheduling the 1951 convention for Chicago's Hotel 
Stevens, the bourd decided, for the first time since be- 
fore the war, to house a national AIL convention in one 
building. The headquarters hotel will be the seene of the 
exhibit, as well as program events 

The board discussed an expansion of the 
education and training program of the Institute—in- 
cluding the possibility of establishing a college program 
in laundry management, along with the many problems 
but took no action 


present 


involved 


Year's Activities Reported 

At its opening meeting, the board was presented with 
a révumeé of the Institute's activities. Following are the 
highlights of the reporta presented by staff members 

Cecil H. Lanham, director of education and training, 
emphasized the educational services rendered to laun- 
dry members by the AIL. He pointed out that to date 
ever 700 young men have been trained in the manage- 
ment course for young executives. Short courses offered 
in recent vears have been attended by 2,630 represen- 
tatives of member plants, he said 


All directors os they met at Joliet, June 26, for their annual meeting. 
Seated, left to right: Devid 1. P. Nelson, Nelson-Huckins Loundry 
Company, Tesartanc, Texas, District No. 3; William Jacobs, Criterion 
Cleaners-Lownders, Kansas City, Missouri, re-elected from District No. 
7, Fred W. McBrien, Holland Lowndry, Philadelphio, who was re-elected 
president, ond $. A. Wis, ideal loundry, Atlonta, from District No. 1. 
Standing, left to right: John D. Word, leCrosse Laundry ond Clean- 
ing Company, loCrosse, Wisconsin, District No. 6; Bert Geltz, Dis- 
trict Lowndry, Brooktyn, New York, District No. 9; James A. Teme, 
Whittier lowndry, Whittier, California, District No. 4; Frederic Thes- 
mor, loeb's Loundry, Memphis, Tennessee, newly-elected from District 
No. 2; Arthur C. Stevens, New England Laundry, Hortford, Connecticut, 
District No. 10; and Alfred J. Rawlinson, New System Louwndry, Port- 
lend, Oregon, newly elected director from District No. 5, Martin B, 
Romeiser, Jewel laundry, Chicago, District No, 8, wos not present 


“The suecess of last vear's Young Men’s Conference 
clearly indicates the desire of the industry to continue 
these meetings,” Mr. Lanham told the board in report- 
ing that plans for next year’s conference are now under- 
way 

Ward A. Gill, director of Institute promotion, re- 
ported on the Certified Washable Seal program. He 
told board members that the objective is a program 
designed to bring about a high degree of tooperation 
between the manufacturers of washable textiles and the 
laundry industry in order to insure more truly washable 
products coming onto the market which will mean 
greater customer satisfaction and less complaints for 
both 


Technical Progress Reported 


George Isaacson, director of the technical depart- 
ments, reported to the board on the progress of the 
modernization program of the AIL laundry depart- 
ment and student laundry. In the past two and a half 
years almost every piece of equipment has been replaced 
by the latest equipment available, he said. As part of 
this change, new streamlined Jayouts were worked out 
for both plants. The student laundry was also enlarged 
to provide more facilities for students and for the 
laboratories 

Installation expense and other expense incidental to 
the modernization program has totalled about $100,000. 
In addition, the Institute has made capital expenditures 
totalling about $225,000. Thus the total cost of the 
modernization program is approximately $600,000, more 
than half of which was borne directly by the Institute. 

A. L. Christensen, manager of the department of 
production and engineering, told the board that his de- 
partment deals with all types of information pertaining 
to the operation of the production and power plant de- 
partments of the laundry industry. This information 
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In a Los Angeles plant as modern as its product, Wm. J. 
Markowitz manufactures “Dresses of the Moment” under 
the respected label of “Jules California.” 

Turning out “Dresses of the Moment” in this snappy, 
competitive field calls for equipment that will. operate 
dependably every moment of every day;—-and none is 
more vital than the equipment producing the steam for 
pressing, processing and space heating. As Wm. J. Marko- 
witz says in the accompanying letter, “any failure in this 
steam supply might result in interrupted schedules and 
costly plant shutdowns.” 

But there have been no such interruptions. Two 
modern Mund Boilers—each equipped with a modern 
McDonnell No. 150 Pump Control, Low Water Cut-Off 
and Low Water Alarm—are the reason. In the words of 
Mr. Markowitz “for over three and one-half years we 
have enjoyed one hundred percent dependable service 
from this equipment.” 

Ir actually costs you very little to have this complete 
freedom from interruption of steam supply—this com- 
plete freedom from worry about it. The McDonnell No. 
150 or 157, illustrated here, controls the boiler feed puinp 
as it should be controlled—from the boiler water level. 
So controlled, the boiler water level is held within the 
close limits that assure highest steaming efficiency and a 
resulting fuel economy that rapidly pays for the control. 
Along with this goes the security of complete boiler water 
level control—plus the safety of a low water fuel cut-off 
and alarm feature. 

There is a McDonnell water level control for every type 
of boiler with every type of firing, operating at any steam 
pressure up to 150 Ibs. Ask for a recommendation cover- 
ing your particular conditions. 


of 


Exterior of “Jules 
California” plant 
and interior of 
boiler room show- 
ing two Mund self- 
contained 
generators 
equipped with 
McDonnell No, 150 
pemp control, low 
water fuel cut-off 
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and low water alarm. The No. 150 
is shown opposite. It is also avail- 
able with integral water column, 
often the most convenient form for 
installing on existing boilers, Ask 


for details. 


MSDONNELL & MILLER, INC., 3500 North Spaulding Avenue, Chicago 18, illinois 
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Thiblittle Steam Trap 
with the Strainer 


BUILT RIGHT IN.... 


Not This... 


Seves Labor .. . Fittings .. . Time 
and Money ° It’s the ARMSTRONG No. 880 


AN ECONOMICAL wage for draining small presses, steam irons, 
hose forms, small tumblers similar equipment naturally bas a small 
orifice because it's a litle wap. When dirt and scale conditions are rough 
THIS... it's wise to use a strainer to avoid clogging up. 

The Armstrong No. 880 is the ideal answer to such a condition, The 
strainer is built right into the body, eliminating a separate strainer, extra 
fittings and considerable installation labor. Better yet, the initial cost is 
$1.00 to $1.25 /ess than the cost of a trap plus a separate strainer. 


{ Look over your small trap applications and order the traps you 
now from your nearby Armstrong representative. . 
leern the od: Levadry Traps. Send for Bulletin 193. 


STRAINER 


includes methods, equipment, layout, wages, boilers, 
washing, and anything e!se that members may request. 
Members receive this information by correspondence, 
telephone, personal visit through state and regional 
meetings which department members attend, he said. 
Other duties handled by the department include serv- 
ing as guides for laundryowners and allied trades rep- 
resentatives through the laundry department of the AIL, 
answering correspondence on laundry production and 
power plant problems from al] over the world, and 
preparing data for special reports and technical bulletins 
William Mercer, department of laundry sales, told 
board members that his department has one aim-—to 
increase sales 
He elaborated further on this: “Our one aim, and 
there can be no other objective, is just one thing—to 
inerease sales in our own laundry department, to help 
member laundries increase their sales. We train young 
men in the School of Laundry Management so that they 
in turn can go back to their plants and increase sales.” 
Board members learned from Wirt Dunlop, manager 
of the membership service department, that the de- 
partment is engaged primarily in increasing AIL mem- 
bership and promoting the use of AIL. service by all 
present members 


Accounting Progress 

James Seattergood, department of accounting and 
statistics, told the board that the work of his depart- 
ment might be divided briefly as follows: conferences 
with members, statistics, contact with public account- 
anta, and the study and development of accounting sys- 
tems and methods, Members are consulted by letter, 
telephone, and personal visits 

“The latest work on statistics, after the major statis- 
tical job we had on an annual operating cost percentages 


ARMSTRONG MACHINE WORKS 


Three Rivers, Mich. 


report, was a half-day conference with a representative 
of the Department of Labor in Washington,” Mr. Seat- 
tergood said. This conference was called by the Labor 
Department which was interesting in securing informa- 
tion for use in computing the Customers Price Index, 

“In addition to work with the accounting council for 
the laundry industry, we try to cooperate with all public 
accountants, The latest system work has been toward 
obtaining a uniform account classification for the textile 
maintenance industries.” 


New Advertising Kit 

Robert Green, manager of the advertising depart- 
ment, deseribed his department's newest advertising 
campaign kit, “Selling the Mass Market.” The new 
campaign consists of five complete advertising programs 
and contains enough material for a full year's promo- 
tion. Three of the campaigns are worked out in detail, 
with ad mats in several sizes, ready to run over the 
laundry’s name, plus many supplementary selling aids. 
Two more are presented in the form of ready-to-run 
mate which can serve as the pattern for many more ads 
on the same subject. These plans are aimed at promoting 
any kind of semi-finished laundry service to the mass 
market. 


Publicity Successful 

Edward 8. Spanke, manager of the publicity and edi- 
torial department, told the board members that the 
year's scoreboard in the competition for public attention 
has shown these seores, among others, for the laundry 
industrv: a feature article in a national magazine 
(Liberty); an article in a national woman's magazine 
(Charm); network and local radio programs; featured 
articles in national financial and business papers; and 
articles in newspapers from coast to coast, ranging in 
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“Aw, shet up! You live here, you're home, boy!” 


size from the New York and Chicago dailies to smaller 
dailies and weeklies. 

“For the fiscal year ending March 31, our publicity 
had, based on clippings, actually received an audience 
of 156,725,432, an increase of 5.66 percent over the 
audience of 148,323,649 for the previous fiscal year,” 
Mr. Spanke said. 

The report of Lee Johnston, manager of the laboratory 
division, department of production and engineering, 
showed that the laboratory had increased its number of 


test piece mailings, total pieces tested and total packages | 


tested, five to 15 percent for the five months ending 
June 1, 1950, over the comparable five months of the 
previous year. 

Other work carried on by the laboratory during the 
year included the evaluation of finishing agents (exelud- 
ing starch) for cotton; the development of washing 
formulae, including work on acid washing of colored 
fabrics; the evaluation of soiled test pieces for measur- 
ing unit soil removal; preparation of various technical 
bulletins; and correspondence relating to water, chemi- 
cal supplies, and washing formulae. @ 


BERGER NAMED ON 
STATE COMMISSION 


ULIUS G. BERGER, consulting engineer and editor 

of the Srarcnroom Launpry JourNaL has accepted 
an appointment as a member of a New Jersey state 
commission for the study of the possibility of prevention 
and abatement of air pollution, His appointment was re- 
quested by State Senate President Samuel L. Bodine 
who named Mr. Berger to represent the professional en- 
gineers. 

Mr. Berger has served on a national committee of a 
similar nature and in May attended a conference called 
by President Truman in Washington to discuss ways 
and means of controlling air pollution. @ 


N.1.C.D. BUNDLE INSERTS 


HE National Institute of Cleaning and Dyeing an- 

nounces that two timely drycleaning bundle inserts 
are now available. One, entitled “Prepare for that Rainy 
Day!” promotes the water repellent sidelines, and the 
other, “It’s Time to Stop,” suggests that customers pro- 
tect their garments from the destructive action of per- 
spiration by having them cleaned regularly. @ 
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> writes E. Milota, general 
manager of Buckeye Garment Rental Com- 
pany, Cleveland, Ohio, about new 200 HP 
unit installed in their industrial laundry. "Its 
automatic operation assures ample steam re- 
gardless of load variation!" 


Steam users throughout the world report their 
operating costs are reduced as much as 40% 
through Powermaster installations. High and 
low pressure units from 15 to 500 HP —for light 
oil, heavy oil, gas or combination gas-oil firing— 
give you advantages like these: 
low fuel ption through high efficiency 
low-cost installation due to packaged denign 
Reduced man-hours through automatic operati 
ASME. construction--Underwriters’ approval 
Widespread service by factory-trained men 


Free catalog mailed promptly — vse coupon below 


ORR & SEMBOWER, INC. 2 
5 


Established 1 
STEAM GENERATORS 


Please mai! latest catalog show! 
cutting advantages. 


Name 


Company 
Address 
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Erie City, since 1840, has built many thousands of fire tube 
and water tube boilers and this background of steam generation 
experience is evident in the design of the Erie City Underleed 
and Spreader Type Stokera. Outline your coal burning problem —- 
Erie City wil! gladly make recoramendations. Write for Underteed 
Stoker Bulletin SB-27 or Spreader Stoker Bulletin SB.31. 


ERIE CITY IRON WORKS - ERIE, PA. 
1406 East Avenve 


Complete Steam Generators + Type C 

3-Deum Beilers + Type VL 2-Drum 

Reilere + The “Eoonomic™ Boiler with 

or witheut Water Walle + Welded 

and Vertiosl Boilers + Steel 

Heating Boilers + Pulverisers + Under- 
feed and Spreader Stoker 


Rid your Boiler of 
SCALE « CORROSION AND 
FOAMING... THE EASY 
LOW-COST WAY...USE 
DOCTOR BOILER 


The scientific scale remover with 
“COLLOIDIZING ACTION" 


See your distributer or write 
DOCTOR BONER, INC., DALLAS, TEXAS 


@ More than 80 
years of bostermak- 
tog @ beck of every 
Kewanee. This Heavy 
type hae all the 
cheracteristios which make 


ideal for high 


10 to 304 H. P. 
WOO, 125 and 150 Ibe. Ww. 
ter firing any 
of sturdy steel plate rein- 
forwed with extra stout stays and 
braces, they have that taown 
strength which means long life. 
fer tote with pipe 
Kewanee 
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CONVENTION HIGHLIGHTS 
ANNOUNCED 
REPARATIONS are nearly complete for the 63rd 
annual convention of the American Institute of 
Laundering, to be held in Boston, Mass., October 7-9. 
Among the highlights of the meeting will be an exhibit 
of the latest in laundering equipment and supplies which 
will total 467 booths, of which more than 400 have al- 
ready been contracted for. 

Requests for booths indicate that exhibitors will fill 
every available space in Boston's Mechanies Hall, and 
that the exhibits will cover not only the laundering field, 
but also drycleaning, linen supply, diaper service, rug 
cleaning, and industria! laundering. 

The program will include discussions of such subjects 
of widespread interest as sales, profit improvement, 
labor relations and production, as well as talks on public 
affairs by nationally known business and political figures. 

On Saturday, October 7, the program will include 
registration and the opening of the machinery and sup- 
ply exhibit; a selling conference; “Power Behind the 
Nation,” 4 motion picture produced by the Motion 
Picture Association of America and Warner Brothers; 
“Hiring the Right Route Salesmen,” Dr. W, A. Eggert, 
chief psychologist, Lumbermen's Mutual Casualty Com- 
pany, Chicago; and “Selling in 1950,” Gene Flack, sales 
rnanager, Sunshine Biscuits, Inc., Long Island City, New 


York. 


Putnam Is Keynote Speaker 

Saturday evening will be devoted to a musical pro- 
gram, President MecBrien’s report, and a speech by 
Claude A, Putnam, president, National Association of 
Manufacturers, entitled, “Free Enterprise Must Be 
Preserved.” 

Sunday morning will be devoted to talks by John 
Carruthers, John Carruthers and Company, Boston; 
M. R. Weiser, M. R. Weiser and Company, New York; 
James V. Scattergood, AIL; and J. R. Wilson, J. R. 
Wilson and Company, Atlanta. 

Scheduled for Sunday afternoon are the film, “Enter- 
prise,” sponsored by Cluett, Peabody and Company; 
“The Federal Legislative Outlook,” Harold K. Howe, 
AIL Washington office; and “Labor Relations in the 
Laundry Industry,” Andrew 8. Ormsby, Clarkson Col- 
lege of Technology, Potsdam, New York. 

Sunday evening includes a program by the Harvard 
University band, and an address by Senator Henry 
Cabot Lodge, Jr., on “A Sound Government—What It 
Means to You.” 

On Monday, the film “Time for Living” will have a 
repeat showing; Gordon L. Rayner, manager, Massa- 
chusetts Laundryowners Association, will speak on 
“How Our State Association uses ‘Time for Living’:” 
Bernard Vellenga, Monarch Laundries, Chicago, will 
speak on the same subject; and James Yates, Up-to- 
Date Laundry, Chicago, will speak on “We Hitched 
Our Trucks to a Star.” 

Monday afternoon will feature a showing of “Miracle 
of Paradise Valley,” a film produced by the Sinclair 
Refining Company, and a small laundry operation 
conference 

The Boston Convention Bureau warns that choice 
hotel accommodations are going fast, and laundryowners 
planning to attend should make their reservations as 
soon as possible. All hotel reservations are made through 
the convention bureau, Boston Chamber of Commerce, 
80) Federal Street, Boston 10, Mass. @ 
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ECONOMIC ATLAS 
GIVES MARKET DATA Nicholson Steam Traps Feature 


GRAPHIC presentation of how the economy of the MAXIMUM AIR VENTING 


United States, by states and regions, has changed 
in recent years has been released by the U. 8. Depart- 
ment of Commerce 

Entitled “Eeoncinie Development Atlas -- Recent 
Changes in Regions and States,” the book contains 
fourteen schematic maps, each accompanied by brief 
narratives and tables. The maps depict the shares of 
national economic gains as they were distributed among 
the nine regions into which the country is divided and 
among the states. It covers such factors as population, 
’ manuiacturing, agricultural operations, and total and 

per capita income. 

The new atlas carries the following explanation of 
its purposes by H. B. MeCoy, director, Office of 
Domestic Commerce: 

“Beginning with the period prior to World War I, 
the national economy as a whole has undergone tre- 
mendous growth. This growth has been generally re- 
flected in the various regions and areas of the country. 
These regions and areas, however, have not progressed 
uniformly. Some states, for example, have actually 
lost population, Certain regions and areas have grown 
much more rapidly than the country as a whole, while | 
others have lagged behind the national rate of growth 
These differential trends are of vital importance to sales 
and advertising executives, utilities, railroads, and to 


for Faster Steam Transfer 


Substantial evidence of the venting effectiveness of Nichol- 
son steam traps is their wide recommendation for eliminet- 


Type AU Type 


businessmen and industrialists generally, as well as to Ww. H. NICHOLSON x co. = Oregon Hud 
regional, state, and area planning groups, area develop- | os-Barre, 
ment organizations, students and others interested in | Sales and Enginenring Offices in All Principal Cities 


regional trends, 

The purpose of this publication is, accordingly, to ~ 
portray in graphie and tabular form some of the more 
significant economic changes that have taken place in 
the geography of the national economy over recent 
years.” 

The maps, texts, and tables of the Atlas are so ar- 
ranged as to enable the user to determine the develop- 


ment status and development trends of each state and 

region and to determine absolute gains and rates of | i 

increase on twelve specific points. | | Get more soft water from your water ' 
Copies of the atlas, which was prepared in the ODC's | [softener by refilling it with Elgin ; 

Area Development Division by Victor Roterus and | | Zeolite. All types furnished. Elgin high t 


Sterling March under the direction of William Davlin, | 
are available from the Superintendent of Documents, | |  jaformation on type needed. 7 
Government Printing Office, Washington 25, D. C., and | 


through the 42 Field Offices of the U. 8. Department ELGIN SOFTENER CORPORATION 
of Commerce at 75 cents acopy. @ 180 Ave. 


Specializing in our revolutionary combination 
water tube & fire tube boiler—-"'Dixon WATER 
WALL Scotch Marine Boilers 75-350 H.P." 


in smaller boilers our standard Scotch Marine 
design is manufactured from 10-60 H.P. as il- 
lustrated and shipped complete from our fac- 
tory with automatic equipment and refractory 
installed. 


DIXON BOILER WORKS 


1625 Neud Sr. les Angeles, California 
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Front view of the Dewey Laundry Compony, Miami, Floride. Bwilding is opprosimately 100 feet squore 


SERVING MIAMPS 


PARTICULAR PEOPLE 


Florida Laundryowner’s Success Results 
From Using New Methods and Novel Ideas 


By MINETTE LAKE WARREN 


HEN William F. Dewey moved from Omaha, 
W Nebraska, to Miami, Florida, 25 years ago, 
there were only five laundries operating in the 

entire area, Only two of these original plants are still 
in business, the other three having folded up with the 
collapse of the 1927 boom 

Ax the Miami situation looked favorable to Dewey, 
he built a fine plant on Southwest Eighth Street-—now 
the famous Tamiami Trail. He invested in up-to-the- 
minute equipment, and hie new pliant was soon operat- 
ing at a proht 

His first major setback came with the hurricane of 
1926. When the wind finally died down he discovered 
that his new plant had been completely wiped out 
there was nothing left even to repair. With the de- 
termination that had been an outstanding factor in the 
growth of his business, he began all over again and re- 
built his plant. Since then he has weathered a major 
depression and a war, and the plant is now going 
stronger than ever 

The present building new oecupies the site of the 
original structure. The plant is approximately 100 feet 
square, with a suite of offiees in addition. But neither 
Dewey nor his efficient manager, Charles R. Shaw, 
spends much time at the desk, preferring to work as 


d 


closely as possible with the employees. This close re- 
lationship is probably the keynote of the company’s sue- 
cess in retaining help year after year. Shaw, for ex- 
ample, came into the concern in 1934, and the plant 
superintendent joined it the same year. The service 
record is held, however, by one of the route salesmen 
who has been associated with the laundry since 1927. 


Few Labor Troubles 

Labor troubles during the laundry’s 25-year existence 
have been chiefly conspicuous by their absence. Em- 
ployees are given two weeks vacation each year, and 
an incentive plan is in use for productive help. When 
trouble arises among the workers, which occasionally 
happens in any business, it ean usually be ironed out 
in the office 

Prior to the hurricane the Dewey Laundry operated 
a dryecleaning plant, but this was not rebuilt. Business 
is now limited to laundry service, and all drycleaning is 
farmed out. Five trucks and 40 employees are kept busy 
throughout the year, with extra help being added dur- 
ing the peak season 

“Flornda’s chief business is taking care of tourists,” 
Dewey says. “Naturally we must do everything possible 
to keep them coming. During the banner period we 
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for modern types of equipment. Every gadget that im- 
presses him favorably is tested. Among the new equip- 
ment items recently installed at his plant are a 150,- 
000-gallon water softener, a 2,500-gallon water storage 
heater, and a sport shirt unit, the first of its type in 
the state. 


New Services Initiated 

“We were among the first to introduce several serv- 
ices that are not in general use,” Dewey states, “For ex- 
ample, the ‘family service’ bumile was the outgrowth 
of offers made to service men during the war. Changing 
and modifying it from time to time, we have continued 
that bundle in various forms, and the original idea is 
now popular all over the country. It has proved an 
excellent trade builder. ‘Damp wash’ was unknown in 
this area until we started it in 1925. Only the finished 
bundle was in vogue prior to that. We were local pio- 
neers in the selling of ‘thrifty service’ and ‘fluff dry,’ 

“We have found that to follow an established routine 
pays only temporary dividends. New methods and 
novel ideas are the life blood of any business.” @ 


Monoger Chories 8. Show, left, ond Williom F. Dewey, pi 


practically live at the plant. When work levels off I try 
to find time to do a little fishing. But Miami is becom- 
ing more and more of an all-the-year town. Tourists 
once outnumbered local residents five to one during 
the peak season, but now the ratio is about two to one 
There isn't as much time to go fishing as there used 
to be.” 

Advertising has played an important role in develop- 
ing the Dewey business. A classified card in the tele- 
phone directory is headed: “Serving Miami’s Particular 
People for 25 Years.” Both Dewey and Shaw stress 
the value of small announcements in the daily papers. 
They devote considerable time and effort to planning 
out-of-the-ordinary features for these ads. 

Dewey keeps a weather eye trained on the market 


“Being o lounderer, Mr. Hensel, you con understend ovr policy of 
"not responsible after 30 days’.” 


LAUNDRY BUSINESS TRENDS 


New York 


June 17—- 1.1% less than last year 
June 24—10.8% Tess than last year 
July 1— 5.3% less than last year 
July 8— 5.8% Tess than last year 
July 15— 2.1% less than last year 


M._R Weiser & New York 


July 


New Jersey 
June 17—- 3.7% less than last year 
June 24—11.8% less than last year 
1— 7.2% less than last year 
July 8— 7.9% Tess than last year 
July 15— 3.7% tess than last year 


M.R. Weiser & Co., New York 


New England 
June 17——1.1% less than last year 
June 24—0.9% less than last year 


July 1—4.5% less than last year 
July 8—4.8% more than last year 


July 15—7.9% more than last year 


Carruthers & Boston 


Southeast 
May—4.0% more than last year 
J. R. Wilson & Co., Atlanta 
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ITH the recent release of Fred DeArmuind’s “The 

Laundry Industry,” published by Harper & Broth- 
ers, New York, the industry has a modern book about the 
laundry business, The author is well qualified for the 
task he undertook from having been associated with 
the industry for more than 20 years and from his wide 
experience in wnting for business publications. Prior to 
the publication of this book he had two others to his 
eredit. He wrote “Executive Thinking and Action,” and 
was co-author of “Route Sales Management.” 

This new volume has been made possible by the joint 
sponsorship of the American Institute of Laundering 
and the Troy Laundry Machinery Division, American 
Machine and Metals, Inc. It will serve as a much needed 
textbook for the business student seeking information 
about the laundry industry. It will bring the laundry- 
owner's library up to date, and it will provide source 
material for the neweomer to the laundry management 
field 

While written as a general textbook or study of the 
laundry industry, it provides worthwhile information for 
today's laundryowner by putting into one volume the 
histery of the industry, the development of the indus- 
try’s supplies and equipment, the industry's position in 
the market, as well as a review of the successful meth- 
ods employed by the leaders of the industry 

Throughout the account of the development of the 
laundry business runs the organization and growth of its 
national trade association now known as the AIL, It is 
the outgrowth of a meeting held in Chicago, October 1, 
ISS3, in whieh an organization called the Laundryown- 


LUNCH AND REFRESHMENT 
EXPERIMENTS 
VY ENDING machines selling hot coffee and cold 


drinks in paper cups, lunchrooms where coffee and 

milk are sold to supplement lunches brought from home, 
and send-in arrangements with local restaurants are 
arnong the smal! plant industrial feeding systems adapt- 
able to laundry plants, according to the field research 
division of the Paper Cup & Container Institute 

The Institute has recently completed « nationwide 
survey of industrial food services in plants employing 
fewer than 1,000 workers in order to find out how large- 
seale plant food services perfected during the war are 
being adapted to the requirements of small factories 
A copy of the Institute's 19-page report with statistical 
tables is available free on request from the Paper Cup 
& Container Institute, 551 Fifth Avenue, New York 17, 
N.Y 

Results of the survey show that small industrial 
plants that have tried a food service consider it valu- 
able enough so that they are willing to subsidize it 
where necessary. However, most small plants are look- 
ing for a food service system which is self-supporting 
despite a low patronage and flexible enough to accom- 
modate changes in work schedules 

Nobody has found a formula which fits every plant, 
but small factories are experimenting with their own 
solutions. For instance, several units of Consolidated 
Laundries Corporation in the New York City metro- 
politan area provide free coffee and a lunchroom for 
workers who bring their own lunch. The Mayflower unit, 
which was built to include a lunchroom, has a con- 
cessionaire who sells sandwiches, beverages, cakes, ice 
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“THE LAUNDRY INDUSTRY” 


ers National Association was formed. This early be- 
ginning makes the American Institute of Laundering 
the fourth oldest trade association in the country, 

The author devotes a chapter to presenting the laun- 
dry market, Part of the statistics quoted come from the 
AIL-Procter & Gamble survey of 1947, and some are 
from the Census of Service Establishments for 1939, 
LU. 8. Department of Commerve. In a way it is too bad 
that these figures will be put out of date by the findings 
of the 1949 survey almost as soon as the book gets into 
cireulation. 

The book provides a source of “how to” information 
for the laundryowner——not by saying, “This is the best 
way,” but rather by describing the development of pro- 
cedures leading to today’s standards. In this connection, 
personnel policies, sales control, production methods, 
among other things, are pictured for the reader to ob- 
serve. The author makes no attempt to say that these 
are the best ways, but merely points out that this is the 
way a particular problem is handled 

The same style is used in deseribing other functions 
of operating a modern laundry enterprise, The laundry- 
owner reader, consciously or not, will compare the 
methods used in his plant to those presented in the book, 
He may agree with the author or he may compliment 
his own organization for an improved solution to a par- 
ticular problem 

Copies of “The Laundry Industry” are being sold by 
the AIL to anyone who is interested in getting a copy 


of this new book. © 


Employees eoting lunch of the Mayflower Loundry, New York City 


cream, and short orders. Except for a few plates for 
occasional orders of pork chops or hamburgers, the 
concessionaire uses all paper service in order to handle 
staggered batches of workers without extra help and 
in order to comply with the New York City sanitary 
code. The Galland Linen Service in San Francisco serves 
free coffee to its 500 workers not only during the lunch 
hour, but all during the day. 


LONDON EXHIBIT 


LANS have been completed for the first British 

post-war Laundry, Dry Cleaning and Allied Trades’ 
Exhibition, to be held in London from September 28 
to October 7. According to F. W. Bridges & Sons, Ltd 
organizers of the event, those fortunate enough to at- 
tend will tind it of considerable interest. 

In addition to the exhibit at Olympia Hall, many 
luncheons, receptions, and parties have been scheduled. 
The inaugural meeting of the International Laundry 
Association will be held on Friday, September 29. @ 
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NEW EXECUTIVE 
SECRETARY 


"HE Greater Little Rock Laundry and Cleaners 

Club has named as executive seeretary John W. 
Sallis, a native of Ar- 
kansas and widely known 
in the industry for his 
trade association activi- 
ties. 

Mr. Sallis, who will 
assume his new duties 
September 1, 1950, will 
come to the Little Rock 
association from the 
American Institute of 
Laundering, where he 
has been engaged in 
membership relations 
and promotional work 
for more than 11 vears. 
He joined the AIL staff 
in 1943 as manager of 
the membership service 
department and later was 
the Institute’s southern field representative. During the 
past year and one half, he has been a special represen- 
tative for the AIL Certified Washable Seal program, 
doing promotional work with textile manufacturers in 
the East, South and Mid-West. 

In announcing the appointment, Myron B, Lasker. 
president of the Greater Little Roek Laundry and 
Cleaners Club, said, “We are pleased to weleome John 
Sallis back to the South and are fortunate to obtain 
his services as executive secretary. His extensive experi- 
enee in the trade association field and in promotional 
and public relations work and his acquaintance with 
Arkansas laundry and drycleaning plantowners and 
their problems will, we are sure, contribute greatly to 
the advancement of these industries, not only in Greater 
Little Rock, but also throughout the state.” @ 


JOHN W. SALLIS 


STANDARDS FOR RAYONS 


UALITY of rayon fabrics for clothing (for men, 
women and children) and for household furnish- 
ings may be measured by 51 specifications set up by 32 
national organizations if they approve work completed 


“UH bet if your house wasn't paid for, they'd be good for of least 


another 10,000 miles!” 
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“Lest yeor your drivers were on strike, Charlie, What's the alibi 
this yeor?”’ 


recently by their representatives on a standards com- 
mittee of the American Standards Association. These 
specifications have been defined in a 160-page book. 
along with 29 standard test methods. Plans of the com- 
mittee call for certified labeling which will enable re- 
tail purchasers as well as wholesale buyers to determine 
the performance of rayons so marked. 

‘The National Retail Dry Goods Association, under 
whose leadership the proposed standards have been 
developed, is asking the participating organizations to 
study the specifications and tests carefully before recom- 
mending their publication as an American Standard by 
American Standards Association, 

Requests for more than 1000 copies of the proposed 
standards have already been received from leading 
organizations in the textile industry for distribution 
as information for all branches of the industry as well 
as for cleaners, dyers and launderers 

Specifications cover water absorbency, wet and dry 
breaking strength, and color fastness when subjected to 
cleaning, crocking, laundering, perspiration, pressing, 
sunlight, and to chlorinated pool water, fresh water 
and sea water. They also cover crease resistance, dimen- 
sional restorability, flammability, permanency of finish, 
resistance to seam slippage, shrinkage, water repellency, 
and other related properties. 

The standards place no limitation on weaving or 
knitting constructions of any fabric, or on the ingenuity 
of the industry in using colors or finishes except as 
they affect serviceability of the fabric in use, acecord- 
ing to American Standards Association. The require- 
ments mostly affect the dyeing and finishing industry 
and the gray goods, weaving, and knitting industries. @ 


AMERICA UNDER SOCIALISM 


ILLIAM H. WOOD, president, the National Re- 

search Bureau, Inc., Chicago, recently announced 
the publication of a new booklet titled “America Under 
Socialism.” Designed especially for distribution to em- 
plovees and members of civie groups, the 16-page, four- 
color illustrated booklet tells the story of what happens 
when Jack Hanson, a “regular fellow,” becomes blinded 
by the bright promises of so-called security, As the story 
unfolds, the social state gradually controls more and 
more of his life and freedom. Finally he is disillusioned, 
but too late. The story closes with the plea, “You Must 


Decide.” 
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PILLOW CLEANING 
VOLUME BOOSTED 


HE State Laundry at Portland, Oregon, is pushing 

a number of special services, one of which is pillow 
renovating, At the plant store, which has a 60-foot 
eounter, there are three displays, each with a framed 
poster and a pillow wrapped in cellophane. 


Each of the counter girls wears a miniature pillow 
wrapped in cellophane as a lapel pin. Girls are in- 
structed to explain the renovating service to customers 
who call for their bundles at the counter. 

Carl and Fern Senn who operate the State Laundry 
report that this counter promotion has resulted in boost- 
ing pillow cleaning volume 20 percent in three months. @ 


LAUNDERETTES ASSESSED 


N' RTH CAROLINAS attorney general recently ruled 
that self-service laundries using laundry equip- 


ment such as tumblers, presses, etc., commonly used in | 


commercial laundries, are subject to the same state tax 
as the commercial laundries, according to George Web- 


ster, executive seeretary of the North Carolina Associ- 


ation of Launderers and Cleaners, Inc 
The state's Revenue Act provides that launderettes 


“He wor @ portmer here, until he found ovt whet the rovtemen were 
corning.” 
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using home-sise machines pay only one-third the li- 
eense imposed on commercial laundries. When com- 
mereial laundry equipment is used in such establish- 
ments, the attorney general holds that they no longer 
are using “horme-sixe machines only” and the one-third 
license rate does not apply. There are over 200 self- 
service laundries in the state. 

Also, those self-service laundries offering drycleaning 
service under their own name are required to have a 
state drycleaning license, the amount of the license to 
be the same as if they owned and operated a dryclean- 
ing plant. ©@ 


SPORT SHIRT STANDARD 


CCORDING to an announcement by the Commod- 
ity Standards division of the National Bureau of 
Standards, printed copies of Commercial Standard 
CS128-49, second edition, covering men’s sport shirt 
sizes-—woven fabrics, are now available. 
This standard was originally developed by the in- 


| dusti'y in 1945, and has just been revised to bring it in 


line with current practice through the incorporation of 
additional consumer data on neck sizes, and the addi- 
tion of recommendations concerning the degree of 
shrinkage in fabries generally used in the production of 
sport, shirts, 

The standard provides methods of marking sport 
shirts, methods of measuring, and standard minimum 
size measurements including neck sizes and total length. 
The standard thus provides a uniform basis for guaran- 
teeing full size sport shirts that are consistently marked 
in conformity with prevailing practices throughout the 
industry. 

The standard became effective for new production on 


December 10, 1949 


Printed copies of this Commercial Standard may be 
obtained from the Superintendent of Documents, Gov- 
ernment Printing Office, Washington 25, D. C. for 5¢ 
(stamps not accepted). @ 


GEORGIA‘S SECOND 
DISTRICT MEETS 


N Wednesday evening, June 21, 85 cleaners and 
launderers from 14 southwest Georgia counties 
attended a meeting of the Second District Cleaners and 
Launderers Association at the Hotel Gordon in Albany. 
Hosts for the meeting were members of the newly 
organized Albany Cleaners and Launderers Association. 
Arrangements for the program were made by the 
Georgia Laundry and Cleaners Association and in- 
eluded “In Balance,” a sound film on profits; a discus- 
sion of “Dry Cleaners and Their Problems” by C. E. 
Morgan, Morgan Cleaners and Laundry, Decatur; a 
drycleaners’ open forum; a talk on “Cooperation or 
Failure——-Which Do You Choose?” by Sam A. Wix, 
AIL director and owner of the Ideal Laundry and Clean- 
ers, Atlanta; and “Teamwork,” an address by Preston 
Bunn of Bunn's, Inc., Griffin, president of the Georgia 
state association, 

Officers of the Second District Cleaners and Laun- 
derers include: president, J. O. Willis, Moultrie; vice- 
president, Guy Tillman, Ashburn; secretary-treasurer, 
Hal Collins, Moultrie. Directors are O. J. Caldwell, 
Thomasville; H. B. Haneock, Nashville; Mrs. R. C. 
Warren, Hahira; Bill Buntin, Albany; Buck Vance, 
Tifton; Ralph Reese, Valdosta; Bill Tonge, Bainbridge; 
John Powell, Cairo; J. T. Reynolds, Camilla; and Mr. 


| Glenn and Mr. Portevent, Pelham. © 
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O, Doctor, there is no scien- 
N tific laboratory formula for 

media selection. But experi- 
enced space buyers do have an effec- 
tive and time-proven recipe for the 
profitable investment of advertising 
money—reasoning, judgement and 
experience PLUS THE USE OF 
FACTS. The basic advertising values 
of publications are reflected in the 
facts about their circulations. Also 
there are definite standards, mutually 
approved by buyers and sellers of ad- 
vertising, by which circulations may 
be uniformly measured. Hence circu- 
lation facts, when reported in accord- 
ance with these standards, provide a 
dependable guide to sound advertis- 
ing investments. 


The information that makes it pos- 
sible to measure advertising values 
based on circulation facts is given in 
the reports issued by the Audit Bureau 
of Circulations, a cooperative and 
nonprofit association of 3300 adver- 
tisers, advertising agencies and pub- 
lishers. The Bureau has a staff of 
experienced, specially trained circula- 


What! 
No Exact Formula? < 


tion auditors who make annual in- 
spections and audits of the circulations 
of the publisher members, The factual 
data thus obtained is issued in the 
A.B.C. reports which are available to 
advertisers and agencies for use in 
comparing and selecting media. 


Guesswork and waste in advertis- 
ing are avoided when media is se- 
lected on the basis of the facts in 
A.B.C. reports. This business paper 
is a member of the Audit Bureau of 
Circulations. Ask for a copy of our 
A.B.C, report. 


SEND THE RIGHT MESSAGE 
TO THE RIGHT PEOPLE 
Pai! subscriptions and renewals, 
as defined by A.B.C. standards, 
indicate a reader nudience that 


has responded to a publication's 
editorial appeal. With the interests 
of readers thus idsntified, it be- 
comes possible to reach specialized 
groups effectively with specialized 
advertising appeals. 


The audited information in A.B.C. 
reports for business papers includes 
the following: 


How much paid circulation. 

How much unpaid circulation. 

Prices paid by subscribers, 

How the circulation was obtained. 

Whether or not premiums were used as 
circulation inducements. 

Where the circulation goes. 

A breakdown of subscribers by 
occupation or business. 

Hew many subscribers renewed. 


The STARCHROOM LAUNDRY JOURNAL 


A.B.C. REPORTS — FACTS AS THE BASIC MEASURE OF ADVERTISING VALUE 
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Seales today provide vital 
accounting data that directly 
affects your costs... and profits 

customer goodwill! 
That's why it's so important 
to have TOLEDO accuracy at 
every weighing point! 

Your weight records origi- 
nate at many points through- 
out your lawadry ... supply- 
ing basic information that 
affects your inventories, re- 
ceivables, payables, and the 
profit figure! 

Toledo has the scales two 
start your cost records right 
... with speed and accuracy 
to control costs at each sep 

receiving, breaking table, 
production weighing to 
washers, weighing of finished 
items. Send for bulletin 2020 
on Modern Weight Control. 
Toledo Scale Company, 
Toledo 12, Ohio. 


LAUNDRY becomes MONEY | 
on your SCALES! 


Errors made at the 
scale stay wrong for- 
ever. here is no 
chance to recheck, 
either because the laun- 
dry has been delivered 
to the customer or has 
proceeded to other 
steps in the laundering 
You've got to 

right—weigh it right 
with Toledo! 


Guard 
TOLEDO 


the Way 
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LAUNDRY 


NEWS NOTES 
from the ALLIED 
TRADES 


American Announces Promotions 


The board of directors of The American Laundry 
Machinery Company, Cincinnati, has announced sev- 
eral important changes 
in the firm's sales or- 
ganization. Charles 0. 
Knowlton, manager of 
the eastern sales divi- 
sion, has been appointed 
vice-president and gen- 
eral sales manager. 
George G. Rups, sales 
promotion manager, and 
Raymond Anthony, as- 
sistant to the general 
sales manager, have been 
named assistant general 
sales managers. Laurance 
C. Winans, assistant 
eastern division manag- 
er, assumes the position 
of manager of that di- 
vision to sueceed Knowlton, David N. Jeffre has been 
appointed to the position recently vacated by Winans. 


CHARLES O. KNOWLTON 


GEORGE G. RUPS RAYMOND ANTHONY 


Knowlton has been associated with the American 
company since 1919. He first joined the firm at its 
home offices in Cincinnati, after attending the En- 
gineering College of the University of Cincinnati, and 
later served as sales representative in both southern 
and eastern divisions. Following an outstanding record 
as district manager in various district offices, he was 
made assistant manager of the eastern division in 1937, 
and seven years later became manager of that division, 
with headquarters in New York City. In his new posi- 
tion as general sales manager, Mr. Knowlton will be 
reestablished in Cincinnati, 

Rups, a native of Switzerland and a mechanical 
engineering graduate of the Winterthur Polytechnic 
Institute near Zurich, began his career with the laundry 
machinery firm in 1915 as a salesman. He later became 
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surface. The pen is precision-made of aluminum and uses 
a waterproof fluid which is stored in a felt pad in the 
barrel. The marking tip, made of treated felt, can be used 
to mark many kinds of clothing as well as flatwork. @ 


Calgen Water Treatment 


Often mistaken for corrosion or rust attack is the 
so-called “red water” or “iron water’ resulting from 
oxidation and precipitation of iron in the water at its 
source. Manganese in the water similarly causes “black 
water.” Both frequently result in fouling of water lines 
and equipment, staining of laundry, and consumer 
complaints, 

According to Calgon, Inc., Pittsburgh, Pa., an effee- 
tive, low-cost sclution is the so-called “threshold treat- 

serves ment,” whereby minute amounts of “Calgon” are 

. continuously fed to the water stream before the iron 

manager of the company’s specialty department and or manganese present can precipitate. Described and 

has held the post of sales promo- - 
tion manager since 1929. Widely 
known throughout the laundry and 
drycleaning industries, Mr. Rups is 
& past president of the Laundry 


and Cleaners Allied Trades Associ- | 
ation 
Anthony, a graduate of Williams =| h 9 
College, has been connected with on vt e reat 
the Cineinnati firm since 1924 


Starting as a salesman, he was later 3 w A dui fi ; f N 
appointed district manager in New ay van hoes ° ew 


York City. Following service in the 
Armed Forces during the war, he { 
was established in Cincinnati as 
sales coordinator of the company’s 
drycleaning division. Prior to his 
current promotion, he had been 
serving as assistant to the general 
sales manager. 

Winans, who succeeds Mr. Know!l- 
ton has been assistant eastern di- 
vision manager with headquarters 
in New York City for the past five 
years. Prior to joining the firm’s 
sales research department in 1925, 
he had studied mechanical engineer- 


ing at the University of Cincinnati 

and Cornell University. In 1937 he o REMAINS RESILIENT FOR MONTHS 
was transferred from Cincinnati to ORDER 

the company's district office in Even after months of use, plant owners 
Washington, D. C., and became : report Arrow Laundro-Pads are still 
district manager there in 1942. FROM resilient and buoyant! 


Jeffre is a graduate of Yale Uni- 
hes been ELIMINATES WEEKLY REPADDING 


with the company since 1926. He YOUR 

has served in the general sales de- No more old fashioned weekly repadding. 
partment, in both the field engi- No cotton or flannel padding if needed 
neering and survey engineering de- JOBBER with Arrow Laundro-Pads! 


partments of the eastern division, 
and was assistant district manager J iz TAILOR MADE T © ttt. 
W ashington, No bulky overlap! Arrow Laundro-Pads 
i 4 are made in sizes to fit all leading laundry 
Distributor Named pressing machines. 
The Eaton Chemical and Dye- 
stuff Company, 1490 Franklin St., 
Detroit 7, Michigan, has been ap- 
pointed exclusive distributor in the 
United States and Canada for the 
Dri-Flo laundry marker, a new 


marking pen which makes an in- 2922 TERRACE then KANSAS CITY 8. MO 


delible mark on any type of porous 
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pietured in a new folder offered by the manufacturer, 
this material stabilizes the iron and mannganese, so that 
the water remains clear and does not stain textiles or 
¢lothing. When iron bacteria are present in the water, 
chlorination as well as the threshold treatment is ree- 
ommended, since Calgon alone will not prevent iron 
deposition which results from bacterial action. @ 


Smali Industrial Water Softener 


A small zeolite water softener for plants requiring 
lexs than 100 gallons per minute has been announced 
by the Cochrane Corpo- 
ration, Philadelphia. De- 
signed for low initial 
cost, simplicity of oper- 
ation, and for low cost 
of chemicals used, the 
Cochrane Junior indus- 
trial zeolite softener is 
supplied in two groups 
and in single and double 
units. Group I comes in 
12, 18, 24, and 30-inch 
tank diameters, and 
Group IT in 36, 42, and 
48-inch tank diameters. 

The single unit is ree- 
ommended if a storage 
tank for softened water 
is available while the 
softener is being back- 
washed and regenerated 
(about 45 minutes). A 
single unit may also be used if the supply of softened 
water can be interrupted during backwash and regenera- 
tion, or if raw water may be used temporarily during 
this period. If this is not possible and a continuous 
supply of softened water is needed, the double unit is 
recommended. 

The softener is said to be adaptable to different 
water supplies and periods between regeneration. ©@ 


Street's Appoints Bevis 


R. R. Street & Company Ine., report that Sam Bevis 
has been added to their field organization to service 
customers served by 
their jobbers in the 
southeastern United 
States, 

Perry Walker, who has 
been with the Street's or- 
ganization for many 
years, continues as senior 
field technician in the 
same territory. 

Bevis has a back- 
ground of many years of 
practical plant expen- 
ence in the drycleaning 
industry, He was a plant 
superintendent for sev- 
eral years, and after 
graduating from the NI- 
CD school served as an 
instructor in the Insti- 
tute’s general course for more than a year. 

In his new position as junior field technician with 
Street's, Bevis will service customers served by Street's 
jobbers in Atlanta, Birmingham, Nashville, Chatta- 


DARNELL CORP. LTD Lons Beech 4, Cal 


60 Walker St, New York 13,N_Y. 
36 N Clinton, Chicago 6, 


a nooga, Knoxville, Charlotte and Columbia. @ 
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Rug Duster 
According to the American Laundry Machinery Com- 
pany, Cinemnati, Ohio, an improved, completely me- 
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chanical method of dusting and vacuuming rugs prior 
to cleaning is featured in the firm's Mirza rug duster. 


A special feeding devices makes , 
it possible for one man to feed + 
large rugs or 9 x 12-foot rugs and 
smaller rugs side by side. A com- 
bination brush-feed roll extends the 
full width of the feed board, and 
handies rugs of any thickness. 

The company states that a single 
pass through the duster is all that 
is normally required for rugs that 
are to be dusted and subsequently 
cleaned, A power-operated optional 
conveyor returns exceptionally 
dirty rugs, or rugs for “dust only” 
service, to the front of the machine 
for a second pass, Small rugs can be 
dusted alongside large rugs with 
production equivalent te 12 to 15 
9 x 12 rugs per hour in one pass. 
Production per hour for “dust only” 
service is four to five 9 x 12 rugs or 
equivalent. 

Dust and dirt are liberated by 
150 rotating beater straps on a 
beater roll. A motor-driven exhaust 
fan draws out the dust and dirt 
after it has been loosened. A_re- 
volving brushing roll simultane- 
ously vibrates and brushes rugs, re- 
moving loose dirt, nap, and lint. @ 


Nickel Alloy Bulletin 


Two new technical bulletins on 
the properties of high nickel alloys 
have been issued by The Interna- 
tional Nickel Company, Inc, Both 
are twenty-four pages in length and 
contain charts, tables on composi- 
tions and properties, working in- 
structions, and other information. 

Technical Bulletin T-7, is en- 
titled, “Engineering Properties of 
Inconel.” In addition to informa- 
tion on Inconel, it contains material 
on Ineonel “X,” one of the newer 
age-hardenable Inco nickel alloys 

The second publication is Tech- 
nical Bulletin T-9 and deals with 
the engineering properties of “K” 


No Fables, 
Fiction, or 
Fairy Tales... 


In Writing! 
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Folder on Asphalt Patching 


An iron asphalt patching material which is said to 
produce long life repairs and makes possible easy, fast 
patching or resurfacing of worn concrete floors has been 
announced in a new eight-page illustrated bulletin by 
The Master Builders Co. of Cleveland, pioneer in the 
field of technical treatments for conerete and mortar. 
Copies of the bulletin are supplied on request. 

According to the manufacturer, this material named 
Masterquick overcomes the problem of early break- 
down under impact, particularly of feather edges, en- 
countered with ordinary asphalt patching materials, 

The ability of Masterquick to withstand impact re- 
sults from use of scientifically graded, ductile, metallic 
aggregate in place of brittle aggregates. This is said to 
insure a long-life patch or resurfaced floor by overeom- 


Send for a copy of the Revowire guarantee, It gives you 
assurance—in writing—that Revowrre Roll Covers will 
outperform all others . . . 


Last longer 

¢ Increase the production of your flat-work ironers 
¢ Give you top-quality work 

© Reduce shut-downs for cover changes. 


Write or phone for your copy of the Revowire Guarantee 
and complete information Revourre Roll Covers, 


Monel and “KR” Monel. Both are 


Service from every engle 


available without charge through ATLAS POWDER 

the technical editor of The Inter- COMPANY mer*RE 1@ 
national Nickel Company, Ine., 67 ®) 
Wall St, New York 5,N.¥. @ __Stemford, Connecticut 
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Hammond Wizard 


EXTRACTOR 


Mr. Plant Owner! for 50 vears you have needed 
new extractor now HAMMOND 
Extractor, It has. 


has constructed the “Wizard” 


THe StarcuRoom 


Entirely New 


entirely 


& VBelt Derive with large diameter pulley 


® Automatically controlled by single lever ewitch | 


construction and will last a lifetime. 


SPECIFICATIONS 


® Lifetime sealedin lubricant 
Pour sizes 17", 20°, 26°, 30° 
Completely sealed hall bearings. 


Don't wait 


write for further details now 


new features not found in any other machine.) 
The “Wizard” has Super Flexible Rubber: 


Mountings, New Safety Locking Lid, Automatic 
: 3 _ | laundries. Diaper plants report that the new net readily 
Brake and Sealed Ball Bearings. It is rugged in, 
/ commercial plants say that the net’s construction is 
' such that it will find a quick reception in the white 


Also 


inquire about the Hammond 1951 Gas Tumbler. 


WACO, TEXAS 


LAUNDRY CLEANING MACHINERY CO. 
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ing crushing and spreading of repair material, which 
breaks the bond. 

Comprising 75 percent of the composition of Master- 
quick, this scientifically graded metallic aggregate 
makes feather edging easy and provides long life re- 
pairs when material is properly bonded to the old con- 
crete surface. 


The Philadelphia Quartz Company, well-known 
manufacturers of soluble solicates, has announced the 


opening of a research laboratory in Primos, Pa., near 
Philadelphia. This is one of the company’s laboratories 
devoted to the search for fundamental knowledge about 
soluble silicates and to the development of new and 
improved products 

The Philadelphia laboratory of the company which 
was located at 121 South Third Street in the Federal 
Mall area has been vacated. @ 


Nylon Net 

Whitehouse Products, Inc., 360 Furman Street, Brook- 
lyn, New York, announce the release of their new “Rok- 
Rib” nylon net. According to the maker, exhaustive 
tests of the new nets have shown longer life, greater 
ease of pinning, elimination of net splitting, and the 
more open construction is said to permit greater flush- 
ing action in the washing operation, Destruction in the 
pinning area has been reduced to a minimum. 

Tests were conducted in both commercial and diaper 


permits removal of solid matter in the washing, and 


flatwork classification where nets carry the heaviest 
load of soiled linen. 

Whitehouse will continue to manufacture their Blue 
Streak line of nylon nets, The firm also manufac- 
tures several styles of nylon press cover cloth and press 
covers specially designed for the laundry and cleaning 
industries, 


Carman Honors Veterans 


A. G. Mittlacher, chairman of the board of directors 
and treasurer of Carman & Co., Inc., and subsidiaries, 
was recently honored during an informal meeting of the 
executive staff and New York branch personnel on the 
occasion of his 40th anniversary with Carman. §, E. 
Moore, president, made a congratulatory speech, and 
an inscribed wrist watch was presented to Mittlacher 
on behalf of the officers 

Also honored was Emil A. Moll, vice-president, for 
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his 35 years of service on Carman’s executive sales staff, 
Moll was founder of the original Carman corporation, 
and participated in the present organization, He has 
been active in a senior sales capacity during his entire 
association with Carman, and is credited with formu- 
lating many of the firm's basic sales policies. He was 
presented with a radio-clock and a portable bar. 
George H. Schenkel, sales representative of the New 
York branch, was commended on his 20 years of serv- 


ice, and was presented with a service emblem and a tes- 


timonial letter of appreciation. @ 


Perfection Products, 
301 South Boulevard, 
Oak Park, Illinois, an- 
nounce that Eugene 
Francis O'Grady has 
joined their staff as sales 
executive. 

He previously served 
as plant manager and 
sales supervisor for 
Unique Cleaners and 
Dyers, one of the largest 
cleaning plants in the 
country. While at 
Unique, and at the Lo- 
raine Cleaners where he 
worked for eight years, 

EUGENE F. O'GRADY and at Star Cleaners 

where he served five 

years, operations and volume grew considerably during 
his tenure. @ 


O'Grady Joins Perfection 


Lucking Appointed 


W. H. Lueking has been appointed assistant sales 
manager of Antara Products, General Aniline & Film 
Corporation. He will make his offices at 444 Madison 
Avenue, New York, N. Y. He joined the sales staff of 
Antara in 1948. 


Economy Files Booklet 


Remington Rand’s new line of low-priced “Revere” 
file cabinets is deseribed at length in an introductory 
booklet just issued by that company. 

The new files, according to the brochure, contain 
many of the same advantages of durability and fine 
craftsmanship found in the premium-grade “Aristocrat” 
cabinets, yet are designed especially for those filing 
operations in which economy is a major factor. 

The booklet, LBV 538, may be obtained from any 
Remington Rand branch office, or by writing to the 
company’s home office at 315 Fourth Avenue, New 
York 10,.N.Y. @ 


Clinton Names Alderson 


The appointment of Ed. C. Alderson as general sales 
manager of the central division of Clinton Foods corn 
processing division, with headquarters in Chicago, was 
announced recently. 

The central division embraces the states of North 
Dakota, South Dakota, Minnesota, Wisconsin, Nebras- 
ka, Iowa, Indiana, Ohio, Michigan, Kentucky, Northern 
Iilinois, Eastern Montana, Pittsburgh area of Penn- 
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Would You 
Pay 8¢ to 
ELIMINATE 
ONE RINSE 


from each wash cycle? 


Chances are that you would pay even more to 
save a rinse, But it costs only & cents for the 
amount of Oakite Composition No. 53 you need to 
do it. All you do is add No, 53 to the last suds or 
the first hot rinse. Thet way you . . . 


* SAVE PRECIOUS WATER 
* SAVE HEATING DOLLARS 
* SAVE TIME ENOUGH FOR 
ANOTHER WASH PER WHEEL 


This modern-design Oakite washroom compound 
is far different from most laundry detergents, 
boosters, soaps. Besides saving a rinse, its versa- 
tile ingredients also save soap by converting into 
a working cleaner the insoluble soap on the wheel, 
agitators and in the load. LEAVES WHEEL 
CLEAN. Rinses so well the gray-causing soil can't 
settle. Removes residues skipped by your sours. 
LEAVES WASH LOADS CLEAN. Works well 
especially in very hard water. 


NEW Ockite Composition No. 53 
More Then Pays For Itself! 


You save far more in water, heat and time ther 
you pay for Oakite Composition No. 53. And 
you'll be surprised how little you have to add to 
each load! Let your neighborhood Oakite Techni 
cal Service Representative show you how it work». 
Or write to Oakite Products, Inc., 22B Thames St. 
N. Y. 6, N. Y, for details. No obligation cither way 


INDUSTRIAL 


Technical Service Representatives in Principal Cities of U. 5. & Canada 
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Yes, use the spotter that smart laundrymen and drycleaners rely upon . . . 
and watch your stains go with the use of TarGo. 


TarGo means greater value for your money. A little goes a long way. But 
most important, it removes difficult stains—stains that are considered im- 


TarGo removes Marking Ink, Ball Pen Writing Ink, Lipstick, Oxidized 
Oil and Grease, Tar, Pitch, Paint, Aeroplane Dope, Cement Stains, ete. 


TarGo saves you claims. That is why so many laundrymen and drycleaners 
rely upon TarGo. That is why we say it is a distinctive spotter. 


So Remember! ... A friend in need, is TarGo INDEED! 


«yivania, and most of West Virginia. There will be no 
¢hanges in the sales organization as now constituted in 
this territory. ©@ 


Wvandotie Appoints Lilly 


Appointment of Merton B. Lilly, of Toledo, Ohio, 
as head of the patent department of Wyandotte Chemi- 
eale Corporation, was 
announced recently by 
Dr. Thomas H, Vaughn, 
vice-president in charge 
of research and develop- 
ment. 

Mr. Lilly holds de- 
grees in both chemistry 
and law and comes to 
Wyandotte Chemicals 
from a Toledo patent 
law firm, following broad 
experience in all phases 
of patent work 

After his graduation in 
law from the University 
of Maryland in 1940, 
Mr. Lilly was with 
Western Electric com- 
pany, working in patent 
searches and patent applications and then as a chemical 
development engineer, In 1944, he joined the Battelle 
Memorial Institute, Columbia, Ohio, as head of a newly 
organized patent department, In 1949, he joined Owen 
and Owen 

He succeeds William R. Day at Wyandotte Chemi- 


MERTON LILLY 


When writing to edverti please tt 


cals, Mr. Day having been promoted recently to assist- 
ant to the president of the company. @ 


Resillo Offers New Pad 


After two years of research and development, the 
Resillo Company has made available a rubber and 
metal pad combination for drycleaning presses. Called 
the Resillo FoaMone!l pad, the product consists of a 
resilient foam rubber top with a monel metal base. 

The FoaMonel top pad consists of a foam rubber core, 
completely enclosed within a plasticized asbestos cover- 
ing. The companion base pad is also made with monel 
metal. The pads are available in complete sets (base 
and top pads) and ean also be purchased separately, 

Further information and descriptive circulars on 
FoaMonel pads are available from leading jobbers 
everywhere, or by addressing the Resillo Company, 
2324-28 West Nelson Street, Chicago 18, Illinois. @ 


Literature on Goodrich Matting 


Three new catalog sections on its lines of matting 
have been published by The B. F. Goodrich Company, 
Akron, Ohio, and are now available upon request. 

The section on runner matting desernibes and pictures 
corrugated matting, Ezy-Kleen matting, spike-resisting 
rhatting, multilink matting, fiberized counterway mat- 
ting, Durotred matting, sponge-back corrugated matting 
and Koroseal matting, made from the flexible material 
developed by the company and said to be especially 
valuable where oil and chemicals are prevalent, traffic 
heavy and service constant. Data and specifications on 
each of the types are included. 

The section on the company’s perforated matting 
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describes its construction and outlines various types of 
application on platform, standard and special perforated 
mats, and gives instructions for ordering, and detailed 
specifications. 

The third section describes auto and utility mats. @ 


Cerresion Control Folder 

“Calgon Controls Corrosion” is a new folder offered 
by Calgon, Inc., Pittsburgh, Pennsylvania, describing 
and illustrating the “threshold treatment” whereby 
minute quantities of Calgon protect industrial, commer- 
cial and municipal water systems against jeneral cor- 
rosive attack, eliminate “red water’ and control corro- 
sion of hot water systems and industrial cooling sys- 
tems where water temperatures accelerate attack. 

Calgon, because it is strongly adsorbed on most metals 
and metallic oxides, controls corrosion by forming a sub- 
microscopic protective film over metal surfaces of the 
water system, the folder expains. This insulates the sur- 
face from the oxygen and other corrosive factors in the 
water, The film does not build upon itself, nor in any 
way impede the flow of water. To obtain this film, Cal- 
gon is continuously fed to the water stream. Effective 
concentrations of Calgon, under normal conditions of 
water flow, range from as little as one to two ppm. of 
water in cold-water systems, up to five to 10 ppm, in 
hot water systems. @ 


Wagner Promoted 
The Detroit Stoker Company has announced the 
promotion of Herbert L. Wagner to vice-president in 
charge of engineering. Mr. Wagner will continue to be 
located at the Detroit office of the company, where 
for some time he has had the title of Chief Engineer 
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His appointment follows the retirement of Royce L. 
Beers, former vice-president in charge of engineering, 
who is still associated with the company’s activities as 
a director. © 


Management Conference 


Industrial division managers for all regions in the 
United States have just completed an intensive con- 
ference at the home office of the Detrex Corporation, 
Detroit 32, Michigan. 

Technical information was released on the latest 
developments in the design, manufacture, and applica- 
tion of product cleaning and rustproofing processes, 
equipment and chemicals. 

New plans for merchandising these items, and for 
extending consultation and free mspection services were 
also covered, @ 


Drew Distributors 


Evansville Laundry & Drycleaning Supply Co. of 
Evansville, Indiana, and W. P. Ballard & Co. of Wash- 
ington, D. C., have recently been appointed distributors 
by E. F. Drew & Co., Ine. 

These companies will represent the Drew Company in 
the sale of Drisyn, the concentrated drycleaning soap, 
and other Drew drycleaning specialties, @ 


Timing Devices and Controls 


Norman and Company, 531 N. Milwaukee Avenue, 
Chicago 22, Llinois, announce that they have recently 
entered into the manufacture of special timing devices 
and time controls for laundries. These controls are made 
for washers, extractors, tumblers, and presses. All are 
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THE NATIONAL MARKING MACHINE CO. 
CINCINNATI 23, OHIO 


4026 CHERRY STREET 


equipped with visual signals to designate “on and off” 
positions of the machines 

Che firm also manufactures the Quik-Cut wrapping 
table. @ 


New Beach Representative 

The Beach Soap Com- 
pany, Lawrence, Massa- 
chusetts, has appointed 
C, “Ed” MeKone as 
its representative in Up- 
ver New York State, Me- 
ein is familiar with 
washroom problems and 
has been calling on the 
laundry trade for sev- 
eral vears selling allied 
products He is well 
qualified to give tech- 
nieal service in both in- 
stitutional and commer- 
cial laundry plants 

He lives at 311 Nichols 
Avenue, Syracuse 6, New 


York. @ 


C. McKONE 


Higgins Named Sales Manager 
Of Clinton Foods 


The appointment of R. C. Higgins as sales manager 
for the northwest district of Clinton Foods, Ine.’s corn 
processing division has been announced. The district 
includes the states of Minnesota, North Dakota, South 
Dakota. eastern Montana, Nebraska, and northern Wis- 
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and NATIONAL LUSTING MACHINES 
operation. You'll like the quolity and 


consin, and will be covered by Higgins with the assist- 
ance of Don Reed and Kenneth Budden, territory sales 
representatives. @ 


Pick Heater Bulletin 


An informative bulletin that gives quantity users 
of hot water a chance to analyze comparative costs of 
water heating methods has been issued by the Pick 
Manufacturing Co 

The bulletin, which catalogs and points out the 
features of the compact Pick instantaneous steam in- 
jection heater, shows a simple cost-check table which 
promotes comparison between various heating methods. 
The manufacturer claims savings up to 14 and more 
in fuel, installation and maintenance costs, Other 
advantages cited are instant availability of any volume 
of hot. water, automatic adjustment, space saving, and 
& noise elimination feature that allows water and steam 
to mix quietly 

Specifications of the seven sizes of Pick heaters are 
furnished for both direct and accumulator applications. 

Bulletin WH-12 can be obtained by writing Pick 
Mig. Co,, Heater Division, West Bend, Wisconsin. © 


Hapman and Dutton Merge 


It has been announced by the Hapman-Dutton Com- 
pany, that Hapman Conveyors, Inc., Detroit, Michigan, 
and the C. H. Dutton Company, Kalamazoo, Michigan, 
have merged as of May 1, 1950 

The Hapman Conveyor division will have its princi- 
pal sales office at 19209 W, Davison, Detroit 23, Michi- 
gan. The Dutton Boiler division will have its principal 
sales office at 630 Gibson St., Kalamazoo 6, Michigan. @ 
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Huron Appointment 


The Huron Milling Company announces the ap- 
pointment of E. T. Keating as sales manager of the 
Food Seasoning Division of the company. 

Keating, who has been with Huron 26 years, first 


THe STaARCHROOM 


T. KEATING GLENN FREEMAN 
represented the firm in New England, then in New 
York State and Pennsylvania, and later in the New 
York metropolitan area, Since 1939 he has been in 
charge of the Chicago office, and for the past three years 
has been manager of Huron’s midwest division 

Glenn H. Freeman, Keating's assistant, has been 
appointed to succeed him as manager of Huron’s mid- 
west division. Freeman has been with the company since 
1939, representing it first in Kansas City and the 
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southwest territory and later in Chicago, Illinois. 


Other changes in Huron’s midwest division involve 


the transfer of J. 8. Hardy to the Chicago territory. 
Hardy has been with the company over five years and 
the territory he has previously covered will be taken 
over by Jerry Ryan. © 


Kohnstamm Honors Employees 


Service button awards were made on July 5th to 
265 members of the Kohnstamm Organization who had 
completed five or more years of service, The awards 
were in the form of jewel studded buttons and pins, 
gold-mounted with embossed figures showing the num- 
ber of years in five-year intervals up to 50 years. 
William A. Sehnakenberg and Charles D. Allen re- 
ceived the 50-year buttons. 


Instant Calgon 


The widely used water conditioner and soap-stripping 
agent, Calgon, is now availabie in a new “instant” form 
for users in the laundry, rug and upholstery cleaning, 
and wetcleaning fields who pre/er to add supplies in dry 
form to their formula. 

The new product is described by officials of Calgon, 
Inc,, Pittsburgh, as a small-particle material, equa! 
in every respect to the regular form, but instantly 
soluble and ready to begin work when introduced to 
wash wheel or other operation-—without need for prior 
dissolving in a crock. 

Calgon spokesmen emphasized that the new Instant 
Calgon does not replace the regular form, which many 
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Put an Extra $5000 in your Pocket 


When you install a STRIKE’S GIANT 
EXTRACTOR in your plant, you invest 
up to $5,000 jess than in any other com- 
parable extractor on the market! What's 
more, you get giant capacity .. . 240 
pounds in less than six minutes! Time, op- 
eration, and handling costs dwindle! Prof- 
its soar! Keep that extra $5,000, . . write 
for complete information on the 
STRIKE’S GIANT EXTRACTOR! 
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EZ-OFF removes scorch soil, starch, foreign mate- 
rials from irons, sleevers, pullers, all metal Dressing 
and irening surfaces. 

Simply wipe it on and wipe it off. Works like 
magic 

Cleans while machines are in use and metal is 
HOT. No waiting for equipment to cool. 

Provides smooth, slick finishing surfaces. Pre- 
vents collection of sticky residues. 

Entirely safe for metals, fabrics and skin. Non- 


One carton of 6 Jumbe tubes of EZ-OFF 
$4.80 (Single tube—$1.00) 
Order today—trom your jobber 


BOSTON CLIP AND TAG CO. 7 


179 Atientic Ave., Boston 10, Mave. 
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THE ANSWER 1O SPORT SHIRT PACKAGING! 


FOLDING 
DEVICE 


pats. PEND 


AVANASKLE IN TWO MODELS 
MODEL “A” 

Mounted on plywood, to be used 
indopendently af fold- $34.50 


moot 


$27-50 


ing table 
© SIMPLIFIES SPORT SHIRT MODEL “8” 
FOLDING For attachment to most folding 


tables, weing the existing metal 
‘ORM FOLD 
leat ond spring clomp. Lifts out of 


the for 
@ SAVES PACKAGING COSTS. 


shut folding 
wsing ordinary 19° shirt bonds 
ond 6” shirt boord! (Prices F.O.8. Montclair, N. J) 
®$1000 WORTH OF VALUE. poy: e 


for in 4 weeks! 
Order Your “Sportster” Tedey 
Throwgh Your Lecel Distributert 


TIME SAVERS 


g3-99 Wolnut St Montclaw N J 
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users prefer because they prepare stock solutions of 
their washing supplies before adding to the formula. 
Both forms are suid to be equally efficient in water 
conditioning and soap stripping. 

Development of the Instant Calgon required a com- 
pletely new manufacturing process, and extensive 
laboratory and field use, including test use under a 
variety of plant conditions for nearly a year, reports 
D. N. Uteaeh, sales manager of the firm’s Laundry 
Calgon division. @ 


Two Hoffman Appointments 


The U.S. Hoffman Machinery Corporation announces 
the appointment of William H. Stone as national mana- 


WILLIAM H. STONE FRED A. BOYD, JR. 


ger of a newly created parts, service, and warehouse di- 
vision. Coordination of these activities under Stone's 
direction is expected to bring improved service to cus- 
tomers on their replacement parts and repair and main- 
tenance requirements. Stone's headquarters will be in 
the company's New York general office. 

The firm also announces that Fred A. Boyd, Jr., has 
been re-assigned to the Connecticut territory as sales 
representative. Boyd is a 28-year veteran with the 
Hoffman organization. In addition to his previous as- 
signment in Connecticut, he has served in Hoffman 
branches in Pennsylvania and the South, and at the 
main plant at Syracuse, New York. @ 


Cewles Appoint Orbeck 


The Cowles Chemical 
Company of Cleveland 
announces the appoint- 
ment of Leonard Orbeck 
as Cowles technical man 
in the territory compris- 
ing the Chesapeake Bay 
area of Maryland and 
Virginia, including the 
District of Columbia. 
Orbeck has established 
his headquarters at Glen 
Burnie, Maryland. 

He started learning 
the laundry business at 
an early age in Little 
Falls, New Jersey, and 
has spent his entire busi- 
ness career in the indus- 
try. He is a graduate of the New Jersey Laundrymen’s 
Technical School, and has a wide background of prac- 
tical and theoretical experience. @ 
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Dipper for Corresives 


Increased safety in handling corrosive liquids is made 
possible by a new type dipper for use with a wide 
variety of chemicals, according to the manufacturer, 
Stokes Molded Products, Inc., Trenton 4, N. J. The 
Stokolite L-44 dipper is being introduced as a com- 
panion to the Stokolite pail which the company put on 
the market last fall 

Made of Stokolite L-44 compound, which has a base 
of virgin rubber, the new dipper is streamlined for 
lightness and has an efficient pouring lip and a well 
reinforced handle. The nature of the material is said to 
give it unusually high resistance to shock, abrasion, 
heat, and chemical corrosion and render it practically 
indestructible. 

Chemicals with which it has been successfully tested 
for corrosion resistance include an extensive list of acids, 


salts, bases, and organic materials under varied at- 


mospheric and temperature conditions. @ 


Collins Appointed Sales Manager 


The appointment of 
James H. Collins as sales 
manager of wholesale 
equipment for the Stand- 
ard Laundry and Clean- 
ing Machinery Company 
of Dallas, Texas, has been 
announced 

Collins has had wide 
experience in laundry and 
drycleaning equipment 
sales, most recently hav- 
ing been associated with 


a Dallas firm as sales 
representative for the en- & 2 2 
tire United States f > 


Jim Collins has been 
associated with Standard 
since October 1948, when, 


JAMES H. COLLINS 


to meet expanded business needs, the company built a 


new factory at 6900 Maple Avenue. He will handle all 

wholesale equipment sales for the United States and 

Canada and will be stationed at the new plant location. 


New Air Trap Bulletin 


The Armstrong Machine Works, Three Rivers, Michi- 
gan, recently issued a new four-page bulletin deserib- 
ing their complete line of air traps. Selection and in- 
stallation of air traps for automatic drainage of moisture 
from compressed air intereoolers, aftercoolers, receivers, 
separators and dnp points, are covered in some detail. 
Iilustrations of the various Armstrong air-trap models, 
their applications and how they work are covered in 
other sections. 

Physical data and list prices are also included. Copies 
are available upon request. @ 


New Johnson Catalog 


The line of Johnson direct operated solenoid valves, 
much expanded since its introduction just a short while 
ago, is covered in a newly published eight-page catalog. 
It lists sizes from % inch to three inches; valves for 
normally open or normally closed service; stainless steel 
or Jenkins dise seats; valves with special dash-pot con- 
struction to stop water hammer; three-way solenoid 
valves, ete. 

All Johnson Solenoid Valves are built for pressures 


Repelr holes, ruts, ond broken quickly and easily with 
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Dries rech herd overnight, becomes 20 times harder then ordinary 
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You supply hewse con furnish promptly, or 
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BLANKETMASTER 
Blanket Washing Machine 
for quality blanket wash- 
ing with no shrinkage. 
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TUMBLERS 


Equipmen 
REEN DRAWER, ideal- 
ly located for efficient operation 
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cylinder 
Sizes 24" and 40” 
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Fall River, Massachusetts 


' up to 150 pounds, and are caid | to be quick-opening and 


Curtain and Blanket 
Stretcher for quick, ac- 
curate drying of curtains 
ond blankets. 


Write for Bulletin 206 
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Af you advertise in newspapers you should see the 
LAUNDRY AND CLEANERS MAT SERVICE 


This service gives you mots of Hivetrations drawn by leading ortists. 
Boch isswe is coretully merchandised to cover seasonal promotions, with 
well written copy ond leyouts. 
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} or polished pipe, 


free of any pilot valves or auxiliary pistons. The catalog 
shows drawings of many typical installations, and ean 
be obtained by writing to the Johnson Corporation, 
Three Rivers, Michigan, manufacturers of steam spe- 
cialties and boiler room equipment. Ask for Bulletin 


Pipe Wrench Kit 


A new type expansion pipe wrench has been placed 
on the market by the Newhouse Company, 1125 E. 
Colorado Bivd,, Glen- 
dale, Calif, The device 
features a knurled ec- 
centrie cam which locks 
on the inside wall of the 
pipe and is said to pro- 
vide a positive grip for 
turning the pipe either 
way with the aid of an 
ordinary wrench. 

“The expansion wrench 
is especially ideal for re- 
moving frozen nipples 
and pipe fittings, quickly 
and safely,” says E. J. 
Newhouse. “Further- 
more, it will not damage 
the outside surface of 
chrome plated, nickeled 

beeause it grips inside the pipe. 
The set includes four popular sizes, 44”, 44", 34”, 


Peabody Opens Chicago Office 


The Peabody Engineering Corporation of New York, 


manufacturers of industrial burners, gas scrubbers, 


| coolers and absorbers, have appointed Allen H. Jones 


as manager of their newly-opened Chicago office. 
Although the firm maintain offices abroad, the Chicago 
office is the first company-operated district office in the 
The Chieago office was opened, accord- 
ing to Mr. Ernest H. Peabody, president and founder, to 


need for faster and more direct handling of 


| the firm's rapidly increasing field engineering assign- 
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Landau Goes Abroad 


On August 14, Mr. and Mrs. Morris Landau, Cum- 
mings-Landau Laundry Machinery Co., Inc., departed 
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New Improved HANGER RACK 


PERFECTION PRODUCTS 
301 South Blv’d. Oak Pork, Ill. GUN.....$8 50 


After mony yeors of experimenting and 
on the Queen Mary for an extended European trip. S testing in the eld we have eliminated 
Accompanied by Mr. and Mrs. Sydney Munter, Sweet | mony troublesome ports and incorporated 
Clean Laundry, Pittsburgh, they will visit England, teotures. 

France, Italy, and Israel, Mr. Landau will make a 
study of laundry conditions in the new nation. @ ae Small parts climineted. 

Light weight gun 5 o1., Hose 5 ox. 
Operctes on any pressure from 40-150 


tbs, without adjustment, 
“ spending money repairing thet old ovt- 


One of the most recent products developed by the 


Billingsly Machinery Company of Dallas, Texas, is the 
Unitwin MT-51 auto- Consult Your Jobber or 


matic laundry washing 

machine which consists ST a 8 FG 
of two parallel open-end 

built sin- and SUPPLY COMPANY 
gle frame. The machine 1735 Blake Street D 2, Colored 
was developed under the 

supervision of Arthur E 
Tacey, vice - president 


H plues solutio 
and chief engineer of the §& a he n 
ml our white problems 


Mr. Tacey emphasizes 

that aircraft engineering techniques were utilized : uniform whi 

throughout the construction of the washer. Each unit wit. 
is calculated to withstand at least 10 times the force 2 <higut ! 

or stress to which it might be subjected in normal op- It's Speare’s Blues! 
eration. For instance, the machine was recently sub- & For even distribution and 
jected to a test whereby it was put through its complete EE complete rinsibility 

eycle, including soak, two washing periods and three oe It’ , 

rinses, under 150 percent overload, for eight hours each nF 5 Bins! 
day for 30 days. This test is said to be equivalent to For eliminating wash-overs 
washing 960 pounds of dry clothes per day or 28,800 iy and saving operating costs 
pounds per month. © \ It's Speare’s Blues! 


Exclusive formulas with 


The metallurgical laboratory maintained by The purpose 
American Laundry Machinery Co. at its huge foundry ees 
at Rochester, N. Y., plays an important role in seien- SUNBEAM . . . non-sour 
tifieally controlling the quality of metals used in the SEABLUE ... sour 


manufacture of the company's many different laundry 
from your jobber, or direct. Dept. 


and drycleaning machines. 
This modern laboratory is staffed by highly trained 

technicians and is equipped with the most up-to-date ae Se 

testing machines, instruments, and other apparatus for §@ . LEWIS NATIONAL 

analyzing metals. Metallurgists ancl engineers are con- CORPORATION 

stantly engaged in research and quality-control activities 29 Sleeper St. 

to insure that American castings meet highest engi- ‘ 

neering specifications. 
One of the principal functions of the laboratory is a 

that of exercising the strict contro] necessary during A sa: ens con 

manufacture of the unique Meehanite metal which the 
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BOCK 


The most efficient time 
and money saving Ex- 
tractor on the market. 


Made in 15", 17” and 20” sixes, 
Send Us Your Inquiry. 


NEW YORK PRESSING MACHINERY CORP. 
860 BROADWAY Niw YORK ~ 


WHY USE "K-122"? 


(A SOAP ADDITIVE) 


Ask the good Laundrymen who have been using it 
through the years for— 
IMPROVED QUALITY WORK! 


THE LAUNDRY CHEMICALS CO. 


Division of The Kinsley Chemical Co. 


4538 West 130th St., Cleveland 11, Ohio 


Montpelier 


DELIVERY VEHICLES 


Engineered ond Built to 
Meet YOUR Specific Needs 


Cut Delivery Costs... Increase Efficiency. 
Your Choice of Chassis. Your truck dealer 
will gladly obtein—complete de- 
tells. Insict upon MONTPELIER, 


Write, Wire or Phone tor Details 


Montpe! er 


Montpelier 
“Urban” 


THE MONTPELIER MANUFACTURING CO.. MONTPELIER, 0. 
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Over 1000 SIZES AND 
SHAPES TO Fit EVERY 
PRESSING MACHINE 


RESILLO COMPANY 


company uses extensively in its products, Meehanite 
is an exceptionally strong, tough metal because its 


Part of American's laboratory at Rochester, 


actual metallurgieal structure is predetermined in its 
molten form, and this structure is controlled and regu- 
lated throughout the entire manufacturing process so 
as to produce the exact physical properties required by 
the product, 

Because of this constant control, Meehanite castings 
are consistently free from common casting defects and 
possess a uniformity of strength and durability. @ 


Adam Yulch, Laundry Mark 
Expert, Dies 


N July 3 New York papers reported the death of 

Adam Yulch, the world’s foremost laundry mark 
detective, in Hempstead, New York. Captain Yulch’'s 
laundry mark bureau in the Nassau County Police De- 
partment in Mineola contains more than 300,000 in- 
dividual marks of laundries and cleaners throughout 
the country. Captain Yuleh, in 15 years, has solved 
hundreds of crimes and established the identities of 
many more victims of violence, amnesia, and refusal 
to talk. In his peak year, 1944, Captain Yuleh handled 
74 cases and solved them all. 

His collection of marks was carefully organized and 
cataloged as to areas, types, peculiarities, and other 
distinguishing features. He frequently could solve a 
ease of identity without doing more than leaving the 
telephone a moment to go to his files. 

He devoted mest of his time in recent years in aiding 
the Federal Bureau of Investigation, the New York 
City Police Department, and various constabularies 
throughout the Northeast. ©@ 
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CONVENTION CALENDAR 


New England Linen Supply Association 
Fal] Outing and Conference 
Crawford House Club 
Crawford Noteh, New Hampshire 
September 14-17 


Virginia Association of Launderers & Cleaners 
Hotel Roanoke, 
Roanoke, Virginia 
September 18-19 


British Laundry, Dry Cleaning & Allied 
Trades Exhibition 
Olympia, London W., England 
September 28—October 7 


New York Laundryowners Association 
Fall Conference 
Saranac [nn 
Saranac, New York 
September 29-October | 


American Institute of Laundering 
Annual Convention and Exhibit 
Boston, Massachusetts 
October 7-9 


Canadian Research Institute of Launderers and Cleaners 
Annual Convention 
Royal Alexandra Hotel 
Winnipeg, Manitoba, Canada 
October 22-24 


Indiana Laundryowners Association Winter Meeting 
Hotel Lincoln 
Indianapolis, Indiana 
December 1-2 


National Institute of Cleaning & Dyeing 
Convention and Exhibit 
Atlantic City, New Jersey 
February 4-7, 1951 
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CHANDLER 
Button Sewer 


Will be exhibited at 


the A.I.L. Convention 


CHANDLER MACHINE CO. 


P. O. Box 426 a AYER, MASS. 
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TINGUE, BROWN & CO. 


723 fost Washington Bovievord, Los Angeles 21, Plospect 6023 


507 Street, NM. W., Ationta, Georgie Alwood 1864 
1227 Webesk Avenve, Chicago 5, fit HArrison 7.10083 
1765 Certer Mew Yort 57, CY press 9-800 


The Mark 
Record Sheet 


is a great check against inaccurate 
marking. Records the marks used 
in all bundles; permits location of 
lot for all marks. 


: Prevents duplication of marks; 
' Avoids mixup of garments; 

| Aids and simplifies sorting; 
y Used in any marking system; 
Precludes thievery. 


Used for years by hundreds of 


SAMPLES FREE 
(All shipments C.0.D. unless check 
accompanies order) 


Price, per thousand ..... . $7.30 
5000 or more, per thousand,$6.50 


| The 

Starchroom Laundry Journal 
a 304 East 45th Street 

New York 17, N. Y. 
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Obituartes 


Harry G. Calwell, 64. owner and operstor of the Pilgrim 
Laundry, Indianapolis, died recently of a heart attack. He founded 
the plant im 1925 and ibuilt it into one of the leading laundries 
im the area 

Mr. Calweil was a Mason, a member of the Cooperative Club, 
Columbia Club, National Federation of Independent Business, 
Indianapot«a Chamber of Commerce, and waa a director in the 
National Smal! Business Men's Association. He was very inter- 
ested in sports and was active in local political circles 

He is survived by his widow, two daughters, and a son who is 
how managing the plant 


Shermon U. Everett, 85. former proprietor of Everett's Laun- 
dry, Auburn, Maine, was accidently overcome by gas in the 
kitehen of his home on June 3. He had retired from business 
some years ago. He belonged to the Abou Ben Adhem lodge, 
1O0OF. He is survived by four daughters, a son, nine grand- 
children, and four great-grandchildren 


Jim W. Holman, 60, owner of Holman’s Laundry and Dry 
Cleaners, Moberly, Muxouri, died recently at his home, He was 
active in polities, was a breeder of purebred dogs, and owned 
a stable of race horses 

He is survived by his wife, two sons, a daughter, and two 


grandsons 


Porter Lewis Howe, 72. founder and co-owner of the Troy- 
Manhattan Excelsior Company, Berkeley, California, died on 
June 1 of a heart attack. He was a charter member of the Ber- 
keley Rotary Club and belonged to the Berkeley lodge of Elks, 
Knight Commandery, Berkeley Masonic Lodge No. 363, and 
the Aahmes Shrine Temple 

He leaves hie widow, three daughters, a sister, and four grand- 
children 


Morton A. Moyo, president and general manager of the 
Phoenix Laundry, Hattiesburg, Miss, died recently. He was 
very active in church, civic, and Boy Scout affairs, He was a 
32nd degree Mason, a Shriner, a member and past president of 
the Rotary Club, a director of the YMCA, and an active mem- 
ber of the Chamber of Commerce 

He is survived by his wife, a son, a daughter, three sisters, and 


two grandchildren 


Joseph Raiph Morin, 60, manager of the Pioneer-Canadian 
Laundry, Prince Rupert, B. C., died on June 27 im the Prince 
Rupert General Hospital. He joined the staff of the laundry 31 
years ago. He was an alderman, a member of the board of di- 
rectors of the hospital, belonged to the A F. and A.M., and for 
vears had been secretary of the International Union of Steam 
Engineers at Prince Rupert 

He is survived by his wife, two daughters, two brothers, two 
sisters, and a grand haild 


Andrew Schow, 59. Patton's Limited, Ottawa, Ont. died on 
July 2 following a lengthy illness. He had been associated with 


hia father-in-law, John Patton, for the past 20 years in oper- 


ating the plaat 


Charles Wallerstein, 60, proprietor of the Stanley Shirt 
Laundry, Jersey City, N. J. for 25 vears, died on June 10 after 
a long illness He was a member of the Noah Benevolent Somety, 
the Cottage Street Synagogue, and the AIL 


Dufferin T. Williamson, 77, died suddenly on July 3. He 
established the firm, Brantford Laundry Limited, Brantford, 
Ont. which im now operated by hie son, Don, and was well 
known to many members of the industry in Canada 
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August 15, 1950 Tre Srancnroom 


Launpry 


insertion of the some od. Advertisements set in copitels 


10¢ © word for the first insertion and 8¢ @ word for each 


ti Minimom cherge—$2, (new or repect). 


or bold face type 15¢ @ word, firs? insertion, 10¢ a word for sub 


Help Wanted ond Situations Wanted ods 5¢ @ word for Aint insertion, 4¢ @ word for each q 
insertion of some od. Minimum cherge $1.00 (new or mpect) 


Capitels or bold face "these rates. 


Ads must be in ovr honds by the frst of the month. Payment showld accompany ol! orders. 
Add of words if ere to come to © box somber te be ferworded by os. 


Extra white spoce betw 


lines 


Mail your box number replies to The STARCHROOM LAUNDRY JOURNAL, 304 East 45th St., New York 17, N. Y. 


CONSULTANTS 


LAUNDRIES and CLEANING PLANTS FOR SALE (Cont'd) 


IN TROUBLE? Our chemical analysis of g ts and lab 


ports places responsibility for 4 and saves 


light. HUBBARD TEXTILE CONSULTING BUREAU, SILVER 
MARYLAND. 


SMALL LAUNDRY FOR SALE: In thriving sea shore resort 35 miles from 
New York City. Exceliently equipped. Wil! sell at bargain because of 
illness. ADDRESS, Box 9023, STARCHROOM LAUNDRY JOURNAL. -2 


The and drycleaning in the Southwest. Established 
1895. Priced af $450,000, including real estate and equipment. Complete 
information to qualified buyer. Exclusive. Priestley Real Estate Co., 
Bonded Brokers, 606 S$. 4th Street, Albuquerque, New Mexico. 9024-2 


and plant well established in southern New Eng 
land. Volume 1949, $57,000. Running ahead to date over same period 
last year. Shows above average profit, Owner has other interests 
ADDRESS: Box 9045, STARCHROOM LAUNDRY JOURNAL. 2 


THRIVING LAUNDRY BUSINESS FOR SALE: Rare opportunity to buy 
prosperous laundry in progressive, energetic middie-west community 
of 20,000—center of active trading area. Established over 50 years— 
annua! gross sales consistently around $90,000! Unlimited possibilities 
for aggressive management. Modern h } t and 
methods throughout. All first-cless condition. Priced low enough to 
return immediate profits! Woman owner retiring. ADDRESS; Box 9053, 
STARCHROOM LAUNDRY JOURNAL. 2 


Modern Laundry, Linen Supply and Cleaning Plant. Located County 
Seat town Central Tones. Rich farming section. Established many years 
Splendid b ble rent. Well located. Plenty good help 
Book value $34,000. Rent $100 monthly. Long lease. For quick sale at 
good discount. Come see, stand close investigation. Terms if necessary 
Reason selling owner has three other businesses requiring his time 
Write, wire of phone Hammond Laundry Machinery Company, Waco, 
Texas 9054.2 


Plant for Sale Great Lakes Region. Laundry and Drycleaning Plant 
Annual volume $165,000. Substantial Net Profit. Modern equipmen! and 
buildings, Owner has other interests, Will assist with financing. AD- 
DRESS: Box 9055, STARCHROOM LAUNDRY JOURNAL. 2 
LAUNDRY AND DRYCLEANING PLANT in fastest growing town in 
Middlewest. Seven thousand in 1950. Plant just two years old. All 
new equipment or factory rebuilt. New tile building 50x90. Three new 
trucks. Will seli business with or without building and give fong-term 
lease on building, 1949 business was $56,000. Half 1950, $33,000. Price 
$55,000 business and building, business only $35,000. 5 Cash down with 
any suitable arrang t on bal ADDRESS: Box 9056, STARCH. 
ROOM LAUNDRY JOURNAL. 2 


FOR SALE: LAUNDRY and DRYCLEANING PLANT, SELLING PRICE 
$43,000. MINIMUM DOWN-PAYMENT $20,000. LOCATED in SOUTH- 
EASTERN SEACOAST TOWN, population 150,000. Property—center of 
city, trom corner to corner, Brick building 130 ft by 65 tt. Volume, 
$1,900 per week, 55%. laundry, 45% dryci g. Equip t so", 
new. Reply: Box 9057 ST. LAUNDRY JOURNAL. a 


For Sale Laundry. Best location in the West. A going, growing busines 
in « going, growing town about 90 miles trom Denver, Plenty of 
territory to draw from. Delighttul climate. Some terma, Owner operated 
Reason, other business requires my time. Write: Vandie Richie, Limon, 
Colorado 


FOR SALE VERY REASONABLE, Well-equipped Laundry in Central 
Michigan. Owner acquired same to protect investment. Does not know 
the laundry business. Building built for this business. Wonderful oppor- 
tunity for Linen Supply is connection. Will sell cheap. ADDRESS: Box 
9065, STARCHROOM LAUNDRY JOURNAL. a 


LAUNDRY PLANT FOR SALE: New York, $4,000 weekly sales finished 
work. Long lease, Prime location. Cash and carry potential. Stream- 
lined layout. Can expand volume in present spacious building. Excellent 
equipment and power plant well maintained Clean, straightforward op- 
pottanity to buy long established business. Quality reputation. Price 
$195,000. Terms to responsible buyer. Victor Kramer Co., 545. Sth Ave., 
New York 17, N.Y 9066-8 


For Sale: Small power leundry in Chicago north shore suburb. Owner 
retiring, Gross annual income $40,000 h y and building in ex- 
cellent condition. Ne mortgage or lated debts. B lent good- 
will and long-standing top-rated customer list. Separate newly decor: 
ated 3\%\-room bungalow, garden and yard property. ADDRESS; Box 
9070, STARCHROOM LAUNDRY JOURNAL. a 


Laundry in Northern Arizona, Established 35 years--no competition— 
good equipment—tine climate—no indebtedness. Located next to Post 
office and Bank. Equipped to do $2,000 weekly~now doing approxi- 
mately $1,400 weekly. Price of business $35,000, long lease or $60,000 
including real estate. Owner hes other interests. ADDRESS: Box — 
STARCHROOM LAUNDRY JOURNAL. 


Must sell laundry established 20 yeers—every year showing « profit. 
Operating only 10 weeks each Summer, Must retire account sicknes, 
Bibby’s Laundry, Schroon Lake, New York. 90748 


For Sale. Laundry doing an excellent job, volume over $200,000 apa f 
Well established, modern equipment. $75,000 Cash needed, belenie 
financed, building included. ADDRESS; Box 9075, STARCHROOM et 


DRY JOURNAL. 


LAUNDRY AND DRYCLEANING PLANT IN ROCKY MOUNTAIN AREA, 
WELL ESTABLISHED, doing over $100,000 yearly. Good labor conditions, 
lots of new equipment. Sell with or without real estate. ADDRESS; Box 
9076, STARCHROOM LAUNDRY JOURNAL. a 


One of the best drycleaning and fur storage plants in ORLAMOMA, 
town of about 25,000 population, all equip t of best, Sanit fran- 
chise for SO-mile radius, volume about $1,500 weekly average or bet- 
fer, can be d. All real estate included; modern 
building, from street to street, on 45’ x 205’. Selling only because of 
ill-health and edvancing age. Part «ash, balance reasonable terms, This 
plart is a natural for two people. Harvey W. Draper, Realtor, 3401 
Tampa Street, Houston Texas. Telephone JUstin 5658 9077-8 


betantially 


FOR LEASE 


Lease—complete laundry—to responsible party. Northern Ohio, $90,000 
volume in ‘4%, equipment for more. Box 9044, STARCHROOM LAUNDRY 
JOURNAL. 80 
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2506-95 
LAUNDRIES and CLEANING PLANTS FOR SALE aha 
LAUNDRY PLANTS and DRYCLEANING PLANTS. 10% PROPOSI- ik. 
TIONS. New York, New Jersey, Connecticut, Pennsylvania. Other Sec- ae : 
tione—-WHERE DO YOU WISH TO LOCATE? Richard J. Muller—Lic. Sg aa 
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SITUATIONS WANTED 


WANTED — PLANTS — ALL KINDS — New York, New Jeremy, Con- 
BUYERS WAITING LIST YOURS. RICHARD 4. MULLER 
Lie. Broker, 0-14 184 Jamaics 1, N.Y. Tel. REpublic 9.9016 4384-5 


Equipment end building must be in good 4 Cortespond 


Capable leundrymen int 4d in purch @ jeundry and/or cleaning 
business, Can pey for business from profit and depreciation. ALL 
graduate, will furnish best of references trom employers and allied 
trades. Now employed as Genercl Manager of plant doing $200,000 per 
your Prefer Midwest, ADDRESS. Box 9003, STARCHROOM LAUNDRY 
JOURNAL. 


BUSINESS OPPORTUNITIES 


$6,000 Will buy complete lewndry plant doing Diaper Service. Cor- 
, EXCELLENT OPPORTUNITY. ADDRESS: Box s097, 


Partner Wanted. Experienced plent man to purchase intevent an 
profitable @5-year-cild leundry and drycleaning plent-—$20, 
trom drewings, ADDRESS, Box STARCHROOM 


FE 
Fg 


A HUBBARD SCHOOL GRADUATE! Plant owners ask for 


ACCOUNTING SERVICES, ADVISORS AND CONSULTANTS TO LAUN- 
DRIES ANT) DRYCLEANERS SINCE 1919. SAMUEL NEWBERGER & CO., 


107 Highland Place, Brooklyn, N. Y. Applegate 73922. 
Laundry -Dryci g ger, years’ practical bong 
etail, wholesale and insti Progressive executive with 


ft, cost 
and reorgenise: College education Relocance to drier climete advisable 


for family. Modest in Excellent opportunity for sack 
ROOM LAUNDRY 5 
PLANT MANA —desires with modern, 


progressive laundry. 37 years thonough experience in al! departments, 
services and systems. {5 years with same concern. Good organizer and 
trainer of operators to produce quality, at minimum of cost and meet 


service req Can ge Drycl in junch also 
Sales. Can furnish unquestionable ret and d as to 
ability and character. Location secondary. ADDRESS: Box 9061, STARCH- 
ROOM LAUNDRY JOURNAL $ 


LAUNDRY and DRYCLEANING EXECUTIVE, ”, experienced in getting 
good production with high quality, seeks supervising posiion im 
Metropolitan Area N. Y. C. ADDRESS: Box 9062, ARCHROOM 
LAUNDRY JOURNAL. 


HELP WANTED 


LAUNDRY SUPERVISOR. One of America’s finest launderers ard dry- 
cleaners now offers an enseptionsl opportunity to an experienced man 
who can assume full p bility for one or more of these 
mejor departments Shirts, Flatwork, ‘and Classifying, each statied by 20 
or more girls. Ability to train and manage women employees is exsen- 
tel. We offer the most pleasant working conditions of any leundry 
anywhere, a permanent position with real opportunity for advancement, 
plus « salary that will be fully up to the capabilities of the man chosen. 
for interview, please write fully to. Adelman Laundry & Dry Cleaners, 
709 E. Capitol Drive, Mil kee 12, W > 9029-7 


NATIONAL CLEANER & DYER 


304 East 45th St. New York 17, N. Y. 


“PROFITABLE ALTERATIONS” 


In response to repeated demands—10 pertinent articles taken } 
from previous issues of the NATIONAL CLEANER & DYER have 


been prepared and reproduced in booklet form. 


These articles contain the necessary step-by-step information 


(with accompanying photographs) to aid your repair depart- 
ment to more ‘Profitable Alterations.”’ 


Price only 50¢ 


When writing to edvertisers please mention The STARCHROOM LAUNDRY JOURNAL 
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LAUNDRIES and CLEANING PLANTS WANTED 
Wented to buy: Fient in range of $300.000 to $7 annual sales 
a ADDRESE, Box STARCHROOM LAUNDRY 
JOURNAL i 
Leundry wanted in East, Volume over $4,000 week, with substantial 
amount cash and cerry plant office. ADDRESS, Box 9069, STARCH. 
ROOM LAUNDRY JOURNAL 
ee STARCHROOM LAUNDRY JOURNAL i ; 
: 
LAUNDRY JOURNAL aT ; 
SCHOOLS ; 
i 
whe or where you are, you get an “all-out” teaching 
i: service when tehing « Hubbard Course. Ask for catalog covering ten 
: epproved courses, Hubbard Cleaning School, Silver Spring, Marylend. 
2615-15 
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THE STARCHROOM 


SALESMEN WANTED 


SALESMAN to sell Textile Gift Items to Laundries and Linen Supplies 
for Contests, Christmas Gifts, etc. No objection to non-confiicting line. 
Good commixion. Write to: Theodore Mayer & Co., 305 W. Adame 
Street, Chicago, Hlinois. 031-14 


Lacunpry 


MACHINERY FOR SALE (Conte! 


2404" AMERICAN MASTER CASCADE MONEL WASHERS, 6 com- 
partment, ¢ door Y type cylinders. CUMMINGSLANDAU Leundry Ma- 
chinery Co., 313 Ten Byck Street, Brooklyn 6 N. Y arep-s 


COLLAR FINISHING UNIT, consisting of AMERICAN ZARMO Press, 
Seam Dampener, Sheper and Edger CUMMINGS-LANDAU LAUNDRY 
313 Tew Eyek Street, YN 4 ¥. 


AMERICAN ‘direct motor driven and belt driven o MUMATIC x. 
TRACTORS. CUMMINGS-LANDAU Laundry Mechinery Co. 318 Ten 
Eyck Street, Brooklyn 6, N. Y o164-4 


AMERICAN 16 ond COMPARTMENT AIRWAY 
CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 315 Ten 
Brooklyn 6 N. Y 4 


TROY and AMERICAN LATE TYPE ¢-ROLL 190” STREAMLINED FLAT. 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 
LANDAU Laundry Machinery Co., $13 Ten Eyck Street, Brooklyn 6, N. Y 

6618-4 


woopD WASHERS ‘REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. %0x30", and 
44x84". Ready for immediate delivery, CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y 6061-4 


TUMBLERS. 
Eyck Street, 


AMERICAN and TROY 5 Rell 100° IRONERS, ironing goods on both 
sides im single pass. Can be arranged for return feed. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y 

O7 60-4 


30 = 120" and x 180” WILLEY ROYAL CALENDER FLATWORK IRON. 
ERS. Quality producti h Very bly priced. CUMMINGS. 
LANDAU Laundry Machinery Co., 513 Ten Eyck Street, Brooklyn 6, N. ¥ 


service men. Full line of Asher ironers, rebuilt by mei 
how. BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, 
N. J. 1988.37 


GEARS AND PARTS on hand for practically ali makes of washers, 
ironers, tumblers and extractors. Prompt delivery of replacement 
wooden shells end cylinders, which we have been manufacturing for 
over 2 years. CUMMINGS-LANDAU LAUNDRY MACHINERY (CO 
313 Ten Eyck Street, BROOKLYN 6, N. Y. 5008-37 


MACHINERY WANTED 


Wanted to buy: One used 50° No-Trux extractor in good operating con- 
dition together with extra sets of baskets. Please communicate directly 
with Louis Zipperman, Community Towel & Linen Supply, 900 N. High- 
land Avenue, Los Angeles 36, California, advising what you have to 

9034-5 


MACHINERY FOR SALE 


big stock, Terms, Baehr 
2240-4 


ASHER ironers 46 x 120-32 x 120. Rebuilt, 
Laundry Compeny, 29 Calumet Street, Newark 5, N. J 


REBUILT ‘LAUNDRY AND ‘DRYCLEANING MACHINERY “washers, 
extractors, ironers, presses, tumblers, filters, stills, boilers, Large 
stock on the floor READY FOR INSPECTION AND DELIVERY. Complete 
plants installed IMPERIAL LAUNDRY MACHINERY 245 Hudson 5St., 
Brooklyn a2, N. Y. 4400-4 


4axi20” ASHER FLATWORK IRONER. VERY ECONOMICAL MACHINE 
TO OPERATE. CUMMINGS-LANDAU Leundry Machinery Co, 515 Ten 
Eyck Street, Brooklyn 6, N. Y. 


LANDAU LAUNDRY MACHINERY CO., 
BROOKLYN 6, N. Y. 


CHINE. 
Eyck Street, 


TROY TOLHURST, motor driven and ‘belt driven ex- 
tractors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 515 Ten 


Eyck Street, BROOKLYN 6, N. Y. 4755-4 
VIERSEN HIGH SPEED wa 48” TOLHMURST, DIRECT MOTOR 

DRIVEN EXTRACTORS. Ready for immediate delivery 

LANDAU LAUNDRY MACHINERY CO., 515 Ten Eyck Street, Brooklyn 

a4 N.Y 4855.4 


PONY WASHERS—MOTOR DRIVEN ‘Tbs “ay “weight capacity, $410 
55 Ibs. d.w. cap. $485—S0 lbs. d.w cap. $435—75 lbs. dw. cap $445— 
ALL PRICES FOB TROY, N. Y.—MANUFACTURED BY ROBERT EWING 
& SONS, INC., TROY, N. Y. over-4 


8 ROLL 190° AMERICAN and TROY IRONERS. REBUILT. IN NEW 
MACHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 
S13 Ten Eyck Street, Brooklyn 6, N. Y 6799-4 


HIGH SPEED EXTRACTORS, AMERICAN MONEX, and 
BOCK, 80” HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 
Laundry Machinery Co., 313 Ten Bych Street, Brooklyn 6, N. Y. 6664- i 


HANDY IRONERS, AMERICAN, TROY and POLAND single roll flat: 
work end small piece ironers. CUMMINGS-LANDAU Laundry Machinery 
Co., Ten Street, Brooklyn 6, N. Y 6865-4 


AMERICAN CYLINDER FLATWORK IRONER type) with 
4 PADDED PRESSURE ROLLS. IN EXCELLENT CONDITION. DOES 
QUALITY WORK. HIGH CAPACITY MACHINE AT LOW INVESTMENT 
VALUE. CUMMINGS-LANDAU Laundry Machinery Co., 315 Ten Eyck 
Street, 6, WN. Y. 0807-4 


AMERICAN and TROY 96” and 98” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU Leundry Machinery Co. 315 Ten 
Eyek Street, Brooklyn 


Five 42x64" 
MONEL WASHERS with 2 compartment, 2 door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 513 Ten Eyck Street, 
Brooklyn 6, N. O910-4 
AMERICAN 4 ROLL 100” ond 110” STANDARD FLATWORK IRONERS, 
MOTOR DRIVEN, COMPLETE WITH VARIABLE SPEED MOTORS. NEW 
MACHINE GUARANTEE. CUMMINGS-LANDAU Laundry Machinery Co., 
S13 Ten Street, Brooklyn 6, N. Y. 
AMERICAN 41210 RETURN ree rLATWORK IRONERS, MOTOR 
PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
BODY VERY REASONABLY PRICED. CUMMINGS. 
LANDAU Laundry Machinery Co., 115 Ten Byck Street, Brooklyn 6, N. Y. 


chinery Co., 315 Ten Street, Brooklyn 6, N.Y 

48” HOFIMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN 
TOP MOTOR DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 315 Ten Byck Street, 
Brooklyn 6, N.Y oves4 
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LAUNDRY SOUR—LARGE QUANTITY LB. CANS MANUFACTURED 
MICHEL & PELTON, THE SPEARE SUPPLY CO. ATTRACTIVE PRICE! Sacre 
i ‘WIRE OR WRITE NATIONAL METAL & STEEL CORP., DEPT. SLJ, TER- i a) 
MINAL ISLAND, CALIF. PHONE LOS ANGELES, NEVADA, 68517. 9072-8 5 
PROFESSIONAL NOTICES 
CARRUTHERS’ LAUNDRY BULLETIN—the statistical Hulletin for the 
Laundry Industry—weekly sales reporte—-monthly trends and 
articles of timely interest. 64 Bulletine--$12 ‘annually, John Car- 
ruthers Co., Inc., 909 Little Building, Boston—e statistical organisation eee 
sffiliated with John Carruthers & Company, Accountants and Manage- ie 
ment Consultants, Boston, Hartford, and Washington. 2687-97 
2 
CARDING WIRE: For Curtain and Bianke! Stretchers, G. W. ROB- 4 i 
INSON CO., 56 Pleasant Street, Watertown, Mass. 3240-38 
REPAIRS —- PARTS — SERVICE ay 
REPAIR PARTS FOR ASHER IRONERS, GEARS ALL SIZES. Expert 4 
| 
| | 
; 
for Laundry and Drycleaning Machinery try the Keel Company, 72829 : se 
N. Western Avenve, Chicago 45, Ilinois. 4661-4 
30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW ne 
electrical equipment. EVANS AUTOMATIC SHIRT STARCHING MA. ae 
cap 


Tue 


MACHINERY FOR SALE (Cont'd) 


¢¢n0¢” AMERICAN MASTER CASCADE 3 POCKET MONEL WASHER, 
Sent” ond ONE POCKET ONE DOOR MONTEL WASHERS. ALL 
MOTOR DRIVEN CUMMINOBLANDAU Laundry Mechimery Co. 

Ten Street, Brockiyn 4, N.Y oven 


texte” TROY PREMIER DOUBLE END DRIVEN POCKET, DOOR 
EXTRACTOR 


MONEL WASHER. TROY MERCURY HIGH SPEED 
CUMMINGS-LANDAU Leuendry Machinery Co, 115 Ten Eyck Street 
Sroobiye 6 N.Y 7087-4 


see” RETURN TEED ROLL AMERICAN snd COLUMBIA FLATWORK 
MOTOR DRIVEN CUMMINGS-LANDAU Leundry Machinery 
Ca, 13 Ten Byob Street, Brooklyn 4, N.Y 


AVAILABLE HOW IN YOUR LOCALITY. Bargains in good, used equip- 
ment. MARTIN EQUIPMENT CORPORATION, Hertel Avenue, Bui- 
tale, New York 
METAL CYLINDERS—TO REPLACE WOOD OR METAL, in any size or 
type of laundry or drycleening washer. Made of Monel, ateiniess stee! 
or black metal, increase capacity, efficiency. Write for prices, giving 
tie, number of partitions and doors, use of washer, PROBST BROTHERS, 
198) Wede Indianapolis 3, Indiana. Tove 


UNIPRESS @, 5 and ¢ GIRL ALL FINISHED SHIRT UNITS. IN OPERATION 
FOR LESS THAN 1% YEARS. LATEST MODELS. GUARANTEED NEW 
MACHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co. 
Ten Byok Street, Brooklyn 6, N. 


PROSPERITY @ GIRL SHIRTUNTT CONSISTING OF THE FOLLOWING 
PRESSES COLLAR AND CUFT, BOSOM, YORE and TWO LAY SLEEVE 
PRESS. CUMMINOS-LANDAU Laundry Machinery 113 Ten Eyck 
Stvest, Brooklyn 6, 


WATERWAY COMBINATION WASHERS AND EXTRACTORS. 


Ce, 113 Ten Byck Street, Brooklyn 6, N.Y 


+—HOFYMAN DUAL OPEN END TUMBLERS. MOTOR DRIVEN IN 
VERY GOOD CONDITION, $210 EACH. ADDRESS, Box 8076, STARCH. 
ROOM LAUNDRY JOURNAL. 4 


is POUND AMERICAN AND HOFYMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN end 34x30" HUEBSCH end HOFFMAN 
OPEN END TUMBLERS. CUMMINGS-LANDAU Laundry Machinery 
415 Ten Byck Street, Brooklyn 6, N.Y 
18 Double Arm Key Tag Sete-—A 4 Style. Numbers 1 thru 50 and 80! 
thra 300, 88 each set FOB. Cincinnati. Less than | 3 present day price 
ADDRESS, Box STARCHROOM LAUNDaT JOURNAL. 4 


& Net | Wet A bly Conveyor Cirenite for use with all Key Teg 
Arms. U design measuring approximately 15° 4" long and 8° 7" wide 
eon the inside, 110 trolleys each. Excellent condition $650 each F OB 
Cimeinnati. Present price new is over $2,000 each. ADDRESS: Box 6094, 
STARCHROOM LAUNDRY sOURMAL. 


Machinery Ce., aes N 
By-?-0585, hes large stock of new and rebuilt equipment on floor ready 
for ble prices and terms, one year guarantee 
Individual! or plete plants tor laundry, synthetic and 
petroleum drycleaning furnished. List the machines you have for sale 
with 


THE NO. “39 CLEANERS & DYERS RECORD FORM 
Provides space for recording the necessary information 
with minimum effort, Whether your plant is large or 
small, whether you prefer a bound volume or loose- 
leaf type, your needs will be answered by one of these 
three editions 
No. Sexton Recoan Book-—400 Pages (10,000 
entries) Durably bound in heavy duck with leather 
(overs $ 5.00 
No. JuNnton Recoxp Pages (1,200 
entries) Board covers, marbleized binding 1.00 
Loose Lear Binora $.00 
Loose Lear 100 2.80 
280 5.00 
AU PRICES $00 9.00 
PREPAID 1000 15.00 


Send orders with remittance to: 


NATIONAL CLEANER & DYER 
304 East 45th Street, New York 17, N.Y, 


Lausxpny August 15, 1950 


49x04", 2-compartment, 2-door, Mone! cylinder, wood 


DRY JOURNAL. 4 
EXTRACTOR square mitor ‘rebuilt. AD- 
DRESS: Box foo7, STARCHROOM LAUNDaY SOURMAL. 


WASHER. MENRICI 42x08" aden, stainless steal, 
moter drive, rebuilt. ADDRESS. Box 9008, STARCHROOM LAUNDRY 
JOURNAL. 4 
Drycleaning unit, synthetic NEW PERK 40-mode! B with still, like new. 
immediate delivery. ADDRESS; Box 9009, STARCHROOM LAUNDRY 
JOURNAL. 4 
AMERICAN TILTOR 4 GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Sitreet, 
Brooklyn 6, N. Y 


METAL WASHERS, & compartment 2 door cylinders 
FULLY AUTOMATIC HANDKERCHIEF IRONER WITH FLUIFER. CUM- 
MINGS-LANDAU Laundry Machinery Co., 513 Ten Eyck Street, Brooklyn 
Y 


FLASH; TWO AMERICAN 180” STANDARD LATEST TYPE STREAM. 


CUMMINGS-LANDAU Laundry Machinery Co. 315 Ten Eyck Street, 
Brooklyn 6, N.Y 9039-4 


One @roll AMERICAN STANDARD flatwork linen ironer—completely 
rebuilt--$3,500. One 40° PROSPERITY extractor—$550. One AJAX 2-giri 
shirt unit—4 years old, used very little—$i,950. American Linen Sup 
ply Co, 225 West &., Chlenge, 


wilt SACRIFICE. like new FANTOM TAST ‘LAUNDRY MARKING 
MACHINES with automatic listing machines. Provides INVISIBLE, 
INDELIBLE IDENTIFICATION. Complete with extra Transformers, Sockets, 
Ink peds, Ribbons end Ink. AL TOWNSEND, 731 West Genesee Street, 
Syracuse, New York 9089-4 
WATERWAY COMBINATION WASHER and EXTRACTOR, one year 
old, perfect condition. Shirt Salon, 108 Ohio, Wichita, Kansas. 9060-4 
Causcade Monel washer belt, American wood 
washer belt, |-48x64" Yates wood washer belt, 1—44x84" Troy wood 
washer belt, 144272" Western wood washer Motor, 1-48" Purkett 
Shakeout Tumbler, 154x120" American curtain stretcher, all good, 
priced to sell. Campbell's Laundry, fort Scott, Kansas. soer-4 


WE SHALL BE PLEASED TO HAVE YOU VISIT WITH US IN BOOTHS 
134 to 117 INCLUSIVE AT THE A. I. L. CONVENTION IN BOSTON 
OCTOBER 7th, sth and Mh, SO THAT WE MAY HAVE AN OPPOR- 
TUNITY OF GIVING YOU FULL DETAILS REGARDING OUR REBUILT 
MACHINES AS WELL AS THE NEW MACHINES WHICH WE MANU- 
TACTURE. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 3:5 Ten 
Eyck Street, Brooklyn 6, N. Y 9008-4 


IMPERIAL LAUNDRY MACHINERY COMPANY, %5 Huron Street, 
Brooklyn, New York, EV.9-6565, has available American No-Trux 54” 
@xtractor with two extra baskets, purchased new 1945, Troy Streamline 8- 
roll roner, new 1942, American 6-roll ironer, American 6-roll ironer, Ellis 
@-pocke! stainless washer, American Cascade 42x48" washer, 
Troy 42x72" washer, American Tiltor shirt unit, Prosperity 4-girl unit 
and coat presses, Hoffman 42x90" tumbler, Huebsch 36x30” tumblers, 
Hofiman and American 4¢” and 60” extractors for laundries or cleaners, 
Hottman 140-F unit used two months, American 30248” Petroleum unit 
with filter, still, ete, brand new, Prosperity synthetic cleaning unit, 
DDZ 60-pound synthetic unit, Columbia synthetic unit 9069 4 


FOR SALE; | Troy 30” Seria! No. Al7541-52, 3 phase, 60 cycle extractor. 
Purchased new 1/46. Home Laundry and Cleaners, 309-311 S. Lincoln 
Street, Bloomington, Indiana 


AMERICAN STANDARD 6-r0!! flatwork ironer, 120”, can be seen in op 
eration. 3 PURKETT 48° condition tumblers, can be seen in oper- 
ation, 49x84" @-pocket Mone! cascade washer—needs some repairs. 
Bargain price. ELITE LAUNDRY, INC., 335 E. joSth St, New York City, 
N.Y 9073.4 
STACKER: American Laundry Co. small piece stacker. Will pile up small 
pieces wher used with ironer 12 years old A-! shape. In use daily. 
PRICE $500, TUMBLER: American Laundry Co. conditioning tumbler— 
feed one ond--out the other—size 36n72"—in excellent condition. 
PRICE $150. UNION LINEN SUPPLY CO., 413! Ravenswood Ave. Chi- 
cego, 9078-4 


When writing to edvertisers please mention The STARCHROOM LAUNDRY JOURNAL 
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42x70" AMERICAN MASTER CASCADE, SMITH DRUM and TROY 
3 PREMIER DIRECT MOTOR DRIVEN DOUBLE END DRIVE MONEL F 
: 
ee LINED FLATWORK IRONERS. IN EXCELLENT MECHANICAL CONDI ; 
mee TION AND READY FOR IMMEDIATE DELIVERY. THESE TWO IRON- : 
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MACHINE FOR BLANKETS, WOOLENS AND OTHER SPECIALTIES BE 
AS WELL AS COLORED WORK. CUMMINGS-LANDAU Leundry Me 
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August 15, 1950 


Building to be Razed 


Tue Srarcnroom Launpry 


INSPECTION INVITED 


JOURNAL 


Building to be Razed 


ALL EQUIPMENT of the 


WASHINGTON SQUARE LAUNDRY 


(Division of Knott Hotel Corporation) 
429 EAST 23rd STREET, NEW YORK CITY 


MUST BE SOLD AND MOVED AT ONCE 


Act at Once..inspect and Buy..Priced for Quick Sale..By Personal 
Inspection You Will Convince Yourself of the TREMENDOUS VALUES! 


3—American 120° Standard 6 Roll flat- 
work ironers, 2 with Hamilton Spring 


FLATWORK 
IRONERS ge AU 120° Streamlined 6 roll flat- 


work ironer 
2—American 120” 6 Roll Standard ironers with 36 « 120° Ad- 
ditions; stacker attached to one of these machines 
1-—American 120° 8 Roll Streamlined ironer, with 1 lane Ameri- 
can automatic sheet folder attached 
2—American 120° 8 Roll Standard flatwork ironers, 1 with 2 
lane folder attached, | with single lane sheet folder attached 
3—American 120° 8 Roll ironers, 2 with Hamilton Spring Pad- 
ded Rolls 
1—Smith Dram 120° 8 Roll flatwork ironer 


TUMBLERS 106-—Huebsch 36 x 30” 4 coil tumblers with 
lint boxes attached 
1-—American 44 x 96” Ultra speed tumbler 
3—Smith Drum 42 x 120° Tumblers 
1—-Industrial 42 x 120° tumbler 
Purchased New October 1947 


EXTRACTORS 
12.-Sets of containers for same 


1—Monorail with 3 hoists 

5—60" Fletcher Whirlwind Extractors, with stainless steel baskets 
4—48" American Humatic Extractors 

4—30" American extra deep extractors 


450" Fletcher NoTrux Extractors, 


4—48 x 120° Smith Drum mone! metal 


1-30" Fletcher with stainless steel basket 
washers, 3 with 8 compartment 8 door Pull- 
man cylinders and 1 with 12 compartment 


12 door cylinder 


x 126" American Mammoth Cascade mone! metal washer 
with 21 compartment 21 door Y type cylinder 

3—42 x 36” American Master Cascade mone! metal washers, 
with | compartment | door cylinder 

442 « 84° American Master Cascade monel metal washers, 
with 2, 3 and 4 compartment cylinders 

3—468 x 126” American Mammoth Cascade monel metal washers 
with 9 compartment 9 door Y type cylinders 

2—44 x 126" American Master Cascade monel metal washers, 
with 4 compartment 4 door cylinders 

1—44 x 126” American Master Cascade mone! metal washer with 
2 compartment 12 door cylinder 

1—42 x 64” American Champion Cascade mone! metal washer 
with 2 compartment 2 door cylinder 

3—S4 x 126” CL Wood Washers with 9 compartment 9 door cy! 
inders, Purchased New October 1947 


wrRitE — 


PHONE — WIRE —- CALL 


DRY CLEANING 2—44 x 72” CL 2 compartment 2 
doer wood washers, purchased new 

1946 
DEPT. x 36" American Cascade 


mone! metal washer 
40° American open top extractors, with monel baskets 
M x SA” American Ajax dry cleaning washers 
28 x 48° American Ajax dry cleaning washer 
Hopkins Filters 
36 x 30” Huebsch tumblers 
42 x 90” American Super Suction dry cleaning tumbler 
Pantex 45 combination presses 
Sets of Valetor puffers 
—Cissell Master spotting board 
Airform mannequin 


PRESS DEPT 4+--American 4 girl Tiltor shirt unite 
15—-Amerivan Zarmo #55 duck coat 


preaves 
Heebsch handkerchief ironer 
and fluffer 

9.--American 51” tapered buck presses, some Zarmo and some 


61M type 


130 gallon starch cooker 
3-—National Marking 


CURTAIN & BLANKET 
6&—-Economy Overhead 
DEPT. 2 door curtain dryers 
7~—-Hopkins Tull, Smith 
Drum and American 2 and 3 door combination curtain and 
blanket dryers 
1—Maxant curtain ironer 
3—Dryco irons with tables 
1—Pantex curtain and drape Press 


BOILER AND 110 x 12 Ames Vertical Unaflow 
Engine with 250 KVA Crocker 

Wheeler Generator 
ENGINE ROOM 110 x 10 Ames Vertical Unaflow 


Engine with 187 KVA Crocker 
Wheeler Genenator 
1-125 KVA Diesel Engine 
Above units complete with panel boards 
2-—Westinghouse Air Brake steam driven air compressors 
1—Chicago 50 H.P, Steam driven air compressor 
1—10 H.P, Schramm motor driven air compressor 
2-275 H.P. Union Iron Works Drum Type Boilers, 175 pounds 
pressure, complete with CO. EN, Oil Burners 
}—New automatic coal stoker for these boilers 
1—Patterson Kelley Hot Water Heater 
2—Open type heat reclaimers, Pumps and all necessary auxil- 
iaries 6” extra heavy brass water pipe. 


All washers, extractors, tumblers and ironers motor 
driven with 220 volt, 3 phase, 60 cycle electrical equip- 
ment, 

All machines in Dry Cleaning Department equipped 
with explosion proof electrical equipment. 


Our Representative on Premises During Business Hours and by Appointment 


CUMMINGS-LANDAU LAUNDRY MACHINERY (O., INC. 


305-17 TEN EYCK ST., BROOKLYN 6, N.Y. 
ABOVE OFFERED SUBJECT TO PRIOR SALE 


When writing to ad please 


PHONE HYacinth 7-1616 


The STARCHROOM LAUNDRY JOURNAL 
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American Laundry Machinery Co., The Edwards & Company, Vincent ; SS Oakite Products, Inc... aa 
45 Ad DetergentsSoap Buiders 
Laundry Washer  Drycteaning Unit 
Elgin Softener Corporation 69 «Orr & Sembower, Inc. 
American Machine & Metals, Inc... 2 ater Softeners and Zeolite Steam Generators 
Erie ‘ity Iron Works 65 Water Heater Oo, = 
Armstrong Machine Works Beaters Steam Generators 
Pel : 
Ford Motor Co. 17 
Arrow Manufacturing Co. 77 
ennsylvania Salt Mfg. Co... . Third Cover 
Atlas Powder Company 79 ery Co. 80 2 
Revotite Rall Covers Extractors Perfection Products Co. 
Hanger Racks 


udit Bureau of Circulations 73 Heyden Chemical Co.. Rumford Div.. 13 


Circulation Pacts Detergents Permutit Company, The 
Water Softeners 
Company, HL. 7 Equipment Co. SS 
Short rhine ta lties Pesry Corp, E. J. 


Laundry Machine Co. 99 Huebsch M Procter & Gamble. 28-29 


F Laundry Machinery Soaps 


T 86 Huron Milling Co., The . Second Cover Resillo Compan 


algen, Inc. tnternetionel Nickel Co., Ine., The... 58 Press Pads 


Textile Co. Inc.... 91 Keever Starch Company, The... .. 27 Staley Mig. Co., A. E. 


Lawadry Nets Press Covers March ‘ 
Starchroom Laundry Journal 
31 Kewanee Boller Corporation... 65 24-25, 51, 54-55, 92 
Fur Book —Spotting Manual 


achine Keyes-Davis The......... 91 Stebbins Mfg. & Supply Co......... 89 


Valves 


Chemicals Co., The... 90 Street o., 
vrolet Motors Div., General Motors 4 Soap Builder—Solvent 
frocks 
Lewis National Corp. 89 Strike’s Laundry Machinery, Inc.. 85 
Bhoes Hydraelic Extractor 


Lincoln Bag Co., Inc. 57 Swift & Co... 
Colgate-Palmolive-Peet Co. ee Garment Bags Soaps 
Soaps 
Leroco Industries, Inc... . 15  Thompson-Hayward Chemical Co.... 19 
Cowles Chemical Company . 33 Shirt Protector Hangers Suap Builders Detergents 
Detergents Bloc 
Coa., Ine. 3, 97 
Linen Counter Used Machinery Mester Machinery Co. 3 Tingse, Brows & Company 
Shirt Sleeve Finwsher 
Darnell € Ltd. 78 
Casters -Wheebs Midland Paint & Varnish Co., The 


Floor Cement 


Diveo Corporation Troy Laundry Machinery Div... .. . . 23 
Trocks Montpelier Manufacturing Co., The. 90 Laundry and Drycleaning ead 
Speoalticed Detivery Equipme pt 
Boiler W U.S. Hoffman Machinery 
National Cleaner & Dyer 33. Fourth Cover 
Alterateans Booklet Laundry and Drycleanmg Mac hinery 
Doster Belles, National Marking Machine Co, The.. $4 Wilson Chemical Company, A. L.... 82 
Marking Machines, Tables, Net Pins Stam Removers Strippers 
Drew & Co. E. 41 Nicholson & Company, W. H. 69 Yarnall-Waring Company 61 
Washroom Detergents Traps Steam Traps 
When writing to advertivers please mention The STARCHROOM LAUNDRY JOURNAL 
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NEW PLANT at Calvert City, Kentucky, recently opened 
by Pennsalt (see cut above), was built specifically for the 
manufacture of quality sours for the Laundry Industry. 
New method of manufacture brings your old favorite— 
Erusto® Salts Special—inanentirely different form, design- 
ed for greater convenience and economy in the washroom. 
NEW MANUFACTURING TECHNIQUES result in higher 
standards of quality, which means an even better Erusto 


Notice the new 


polyethylene liner which 
can be folded to 
protect contents. 


a 

brand new plant 

for a 

brand new ERUSTO SOU 


Salts Special—to improve your laundering operations. 


NEW CONTAINER is a Leverpak drum, lined with a special 
polyethylene (plastic) bag. This protects your Erusto 
Salts Special against atmospheric moisture and other 
outside contamination. The bag liner lets you close the 
package without putting the lid on the drum. Pennsylvania 
Salt Manufacturing Company, 1000 Widener Building, 
Philadelphia 7, Pa. 


ASK YOUR PENNSALT REPRESENTATIVE ABOUT 
NEW ERUSTO SALTS SPECIAL 


C £N 


2 
: 
BRE 
SPECIAL 
ip 


A BRAND 
NEW PROFIT 
OPPORTUNITY 
FOR YOU! ae 


{ 


PHONE, WRITE OR 
WIRE COLLECT 
FOR DETAILS 


il 
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Gives Mrs, Homemaker faster, 

better laundry convenience. Gives you 

big volume with small investment. 

Another Hoffman “first”! A package unit laundry 
designed for retail locations, to do home bundles 
while the housewife shops! Competitive in price 
with self-service stores but provides attended service 


for either damp, fluff dry or folded work. Individual 
washing—superior quality, really clean work. Small 
investment. No big overhead. Convenient terms. 


Needs only 13 x 60 feet of floor space, Get the profit 
facts now! 
COMPACT, EASY TO INSTALL. READY TO GO TO WORK. 


Commercial, heavy-duty equipment in balanced set-up in- 
cludes nine 25-lb. open-end washers and three 20-inch ex- 
tractors, in groups of three 

on steel bases. Also three 

gas-fired tumblers, hot 

water heater and accesso- “™ 

ries, Completely piped and 

wired — ready for service 

connections. Plus Hoffman 

layout planning assistance. 


U. S. HOFFMAN MACHINERY CORP. 108 FOURTH AVENUE, NEW YORK 3. N. ¥. 
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